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INTERNATIONAL SILVER CO. 
announces 


THE OPENING, JUNE I2tTtnH, OF A NEW 


FIFTH AVENUE 
DALES OFTICe 


AT 485 FIFTH AVENUE, NEW YORK CITY 


OPPOSITE THE LIBRARY * BETWEEN 41ST AND 42ND STREETS 


Not only a complete showroom of 
International Silver Company products, 
but also a modern office for sales ser- 
vice where you find both the latest 
merchandise and up-to-the-minute 


merchandising plans for selling it. 


Mr. R. C. Munn will be in charge and 
will always be glad to welcome you 


and your associates. 


« 


MAKE THIS OFFICE 
YOUR HEADQUARTERS WHILE IN NEW YORK 








































Your EYES will tell you that the new KON-ITE 
Watch Straps are good looking. 


Your CUSTOMERS will tell you that they 
wear better, are more comfortable, give perfect 
all around satisfaction. 






The reasons . . . . KON-ITE’s superior work- 
manship, finer materials and exclusive construc- 
tion features. See the new line at your jobber'’s. 






: Cady... es. 

KON-ITE Leather Tubing — 
- for all ratchet type watch | 
straps. To replace cords or — 
braid. Form-finished ~ 
- smooth-all-around, in six _ 
colors; two sizes fitallmen’s 
or ladies’ ratchet type 
straps. Order from your — 
jobber. oe 














439 Race St, Cincinna 
724 Fifth Ave., New York 
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SPEAKING OF THE JEWELRY TRADE 


ILL WYNNE, proprietor of 

a Raleigh, N. C., store held 
a sale. In his window, along with 
several radio sets, he placed ten 
one-dollar bills. Attached to each 
was a card reading: “Original 
price, $1: sale price, 25 cents.” Only 
three persons took advantage of the 
opportunity to buy a dollar for 25 
cents, he said. There ought to be 
a moral here somewhere. Perhaps 
it is that advertising which depends 
for its appeal upon price alone is 
not the most effective. Or perhaps 
that advertising which seems to offer 
too big a bargain makes people 
suspicious, instead of getting them 
to buy. 

® © 


IFE may begin at 40, but at 58 
years of age Benjamin W. Ash, 
jeweler and mayor of Johnson City, 
N. Y., has received his LL.B. degree 
from Blackstone College, Chicago, 
upon completion of a four-year 
correspondence course in law. Mr. 
Ash thinks it unlikely that he will 
engage in the practice of law, but 
believes legal training will be val- 
uable to him in public service. Life 
has been full of interesting experi- 
ences for Mayor Ash. He has been, 
in turn, a bank messenger, shoe 
worker, soldier, jeweler, and un- 
successful candidate for Congress. 
Recently he was reelected mayor for 
a third term. 
eo 


COATESVILLE, PA., jeweler, 

H. Garman & Son, recently 
took advantage of the publicity and 
jokes that have grown up around 
the swallowing of live goldfish by 
college undergraduates. 
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In one of its windows, this firm 
displayed a small fish bowl with a 
couple of live fish swimming around 
in it. The only other thing in the 
window was a pair of ice cube 
tongs lying in front of the bowl, 


NOTHIN’ LIKE ETTIKET 








with a small card reading: “Tongs 
for Gold Fish Swallowers 85c.” 

Mr. Garman reports that the 
stunt attracted a lot of attention and 
brought him a great deal of word- 
of-mouth advertising, but that the 
really funny part of it was that a 
lot of people took it seriously. 
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HE use of diamonds for floor- 

ing material is perhaps a trifle 
out of the ordinary, but at least 
one very valuable diamond of con- 
siderable size is so used. 

In the center of a mosaic floor 
beneath the dome of the capitol of 
Cuba in Havana, is a 27-carat dia- 
mond which the Cuban Government 
used to mark the exact point from 
which all directions and distances 
on the island are measured. 

To prevent any enterprising and 
light-fingered individual from re- 
moving the diamond from the floor, 
a hole has been bored into it from 
the bottom and a gold screw intro- 
duced into this hole, the screw, in 
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turn, being fastened to a concrete 
block under the stone. The whole 
thing is then imbedded in concrete 
and covered with heavy plate glass 
so that only the diamond is visible. 

Owing to the hole bored in the 
diamond, the stone is said to be of 
little value as a jewel and it is 
also said that it cannot be removed 
without fracturing it. 

We are indebted for the informa- 
tion to the American Consulate 
General in Havana. 


© © 


OBERT A. ORR, Rochester, 

Minn., jeweler, recently joined 

with other merchants in that city 

in staging in the local weekly paper 

a silhouette contest, which attracted 
much attention. 

The paper published a full page 
of black and white silhouettes of 
Rochester businessmen without giv- 
ing their names, but with a clue to 
the identity of each printed below 
the silhouette. Prizes were offered 
for the most nearly correct list 
identifying the various merchants 
and most of the participating re- 
tailers helped to give the contest 
publicity by clipping the page of 
silhouettes and posting it in their 
show windows. 

The stunt, of course, would not 
be applicable to a large city, but in 
a town of moderate size where lead- 
ing merchants are known by sight 
to most of the people of the town, it 
proved effective in drawing a lot of 
attention to the participating stores. 
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HE discerning public is show- 
ing a growing interest in fine 
jewelry handicraft, according to 
Frank Gardner Hale, master crafts- 
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man, who recently delivered a lec- 
ture on jewelry at the Joslyn 
Memorial in Omaha, Neb., and 
whose exhibit of 80 especially fine 
pieces of jewelry was on display in 
connection with the lecture. 

Hale said mass production and 
mass consumption of inexpensive 
costume jewelry has whetted pub- 
lic interest in fine jewelry, because 
people who can afford it are turn- 
ing more and more from uniform 
machine-made stuff to individual 
hand-made pieces, since they real- 
ize that a piece of jewelry indi- 
vidually designed by an artist never 
can be duplicated. A fine piece of 
jewelry, said Mr. Hale, is as much 
the individual expression of the 
artist as a painting or a piece of 
sculpture. 
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IRECTOR WILLIAM WY- 

LER burst into a_ smile. 
“Cut,” he caroled. Jumping up from 
his chair beside the camera on the 
set of Samuel Goldwyn’s ‘Wuther- 
ing Heights,” he advanced to con- 
gratulate Merle Oberon, who was 
playing a scene with her co-star, 
Laurence Olivier. 

“That,” said the director, still 
beaming, “was perfect. For a com- 
bination of anguish and _ shocked 
surprise, your expression was per- 
fect,” he added turning back to his 
seat. 

“But, I'll never be able to do it 
just that way again,” quoth Miss 
Oberon unhappily as she turned her 
head to show that a huge ear-bob 
of pearls and brilliants was missing. 

Like a cake of ice, the pendant 
had become detached during the 
scene and slid down the back of her 
19th Century gown. The effect, she 
admitted, was second only to a vio- 
lent electric shock. 
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OLE & ERWIN, jewelers at 

123 State St., Detroit, put on 
three spectacular 60-minute jewelry 
sales recently, during which time 
prices were redueed as much as 40 
per cent, and went back to the 
original price at the expiration of 
that time. The idea attracted much 
attention, since it was put on for 
only one day. The sales were held 
from 11:30 a. m. to 12:30 noon, 
from 2:30 p. m. to 3:30, and from 
7:30 to 8:30 p. m. 


NCE there was a business man, 

And he was wondrous wise; 
Said he: “We'll save the money 
It takes to advertise. 
We've got the business going, 
We'll sit and take the kale. 
Why squander cash for printing? 
Our income cannot fail.” 


Things prospered for a season, 
And prospects rosy grew. 
Then sales began to dwindle; 
The why? Nobody knew. 

The boss was fretful, worried, 
His face grew pale and drawn. 
The business “kept on going”— 
Going—now it’s gone. 


¢ © 


HE Whalen Jewelry Co., Hart- 

ford, Conn., made ingenious use 
of a $600 burglary loss to advertise 
its merchandise. After the firm had 
been robbed of $600 in gold watches, 
the company officials released the 
following advertisement - announce- 
ment to the burglar: 

“It is a compliment to us that 
our fine watch values proved so 
irresistible to you in passing our 
store early this morning, but un- 
fortunate that you found it neces- 
sary to do business outside of the 
usual hours. However, if you would 
like to have these watches properly 
engraved we wish to remind you 
that Whalen does not charge for 
this service. Also that every watch 
from our store has a Whalen watch 
guarantee bond which provides a 
free cleaning, repair and adjust- 
ment service.” 


—Anonymous 


OMPETITION for the watch 

repair dollar is pretty strong 
in certain parts of the metropolitan 
New York area. Evidence of this is 
the following legend copied from a 
sign which appeared in a Brooklyn 
store recently: 

“These watch movements were 
broken in pieces by the Horological 
Institute of the World in their usual 
test cases. Every broken part had to 
be replaced with a hand-made piece 
equal in quality and workmanship in 
absolute exactness to the original 
factory parts. I turned out every 
part by hand and in addition to my 
100% report mark I was awarded a 
gold medal of supreme symbol to 
signify the highest skill that human 


hands can produce.” 
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ee congratulates 
watch theives on their good 
taste,” advertised a Niagara Falls, 
N. Y., jeweler. “Every profession 
has its connoisseurs and _ jewel 
thieves are no exception to the rule. 
April 10 thieves broke into our store 
and from a lavish display selected 
several fine watches . . . when ex- 
perts choose our store from which to 
make their selection, it proves that 
it pays to shop McKelvey’s before 
you buy.” 
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THE JEWELER ACTS AS BEST MAN: 
"Jones & Co. Service, Sir!" 
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Joan Bennett wears a matching set of period 
jewelry in "The Man in the Iron Mask" 


~~, 
\+43F 

be * Sketch shows how Miss Bennett would look 

LY @ with same style jewels and modern gown 


HEN “The Man in the Iron Mask” is released 

next month, you'll see Joan Bennett as Maria 
Theresa of Spain wearing masterfully executed replicas 
of 17th century jewelry ... a massive necklace contain- 
ing a large oval diamond surrounded by smaller dia- 
monds and marquise-shaped rubies; matching ear drops 
and finger ring, and a jeweled head-dress. 

In all his designs, Bridgehouse, designer for Edward 
Small Productions, incorporates the jeweled touch in 
such a manner as to encourage our modern Cellinis to 
assure jewelry its rightful place and permanence in the 
world of beauty. 

Stepping into the current year, Bridgehouse has 
sketched at the left his conception of how the same style 
jewelry with which she is adorned in the movie would 
look if worn by Miss Bennett with the shorter evening 
skirt of the present day. He has repeated the earrings 
and duplicated the ruby and diamond circlet idea in the 
bracelet and the sleeve pieces. 

Even the dainty evening slippers of the star have 
their same jewel treatment. With short skirts for 
evening wear a certainty for the coming season, the re- 

| turn of jeweled buckle shoe ornaments is something of 
importance to the fashion-minded jeweler. 
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HESS & CULBERTSON SPOT A TROPHY DISPLAY IN THE CENTER AISLE DURING SUMMER 






Trophy Gales 


ATE summer holds opportunity for a sizable trophy 
business—but to reap the full benefit needs months 
of careful preparation ahead of this period, according to 
the Hess & Culbertson Jewelry Co. of St. Louis. Dur- 
ing the past six years this St. Louis store has built up 
an extremely profitable volume of trophy sales through 
keeping tabs on all athletic associations in the city and 
closely following-up on every lead. . 

There are three important factors which insure trophy 
sales, according to C. P. Henry of the Hess & Culbert- 
son organization. These are: first, unrelaxing contacts 
with sport groups; second, a file of every trophy sold 
in the past, and the occasion for which it was made; 
and third, a steady stream of direct mail and personal 
follow-up concentrated on likely buyers. Mr. Henry 
personally discharges these functions, using a variety 
of unusual methods. 

One of the more important means of foreseeing pos- 
sibilities for business is to read the neighborhood news- 
papers for information on civic affairs, sport association 
programs, club meets, school and collegiate athletic 
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Made by Consistent Effort 


Half-hearted efforts won't get trophy business. It 
is a special market, and needs special cultivation, 
but offers rich profit to the wide-awake jeweler 


who gives it serious attention. By Robert Latimer. 


events, and all other types of competitive activity. All 
of St. Louis’s neighborhood papers are delivered daily 
to Mr. Henry, who studies them for tips. 

Next are the actual leads. Mr. Henry visits the secre- 
taries of various athletic groups, introduces himself to 
members and attends every meeting he possibly can. 
This close touch is never relaxed through the season, and 
has resulted in a constant flow of tips which can be 
translated later into actual sales. All of this informa- 
tion goes into a visible card file system which usually 
contains about 500 names and which is kept constantly 
active. Cards are carefully followed up as they “mature” 
—and with the many types of events covered, cards are 
“maturing” throughout the year. 

For an example of how minutely Mr. Henry’s file 
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covers the sports program in St. Louis, here are some 
of the activities which it lists: softball, baseball, soccer, 
golf, tennis, swimming, racing, and, of course, all high 
school and college athletic competition. In addition to 
these, there are listed outdoor conventions, horse and 
dog shows, boxing, and a score of civic events which 
mean medals and trophies at the end of some particular 
season. The amount of sales to each organization is 
marked on the card—and there is scarcely a card which 
does not bear the record of some pleasing results. 

Hess & Culbertson are careful to follow-up every 
possibility for a trophy sale, no matter how unlikely 
the situation. That this pays excellent dividends can be 
demonstrated by an experience of last summer. Last 
August, Mr. Henry learned that a national skeet shoot 
was to be held in St. Louis later in the year. Although 
no mention was made of trophy or competitive awards, 
Mr. Henry wrote to the secretary of the organization 
informing him that Hess & Culbertson had stocked a 
line of skeet trophies and medals as a timely gesture. 
The secretary answered that the organization appre- 
ciated the store’s interest in their movements, although 
they did not intend to purchase further trophies, and 
gave the address of their membership’s proposed head- 
quarters during the skeet shoot. During the week of 
the meet, Mr. Henry designed a window around the 
skeet trophy which attracted a great deal of interest 
from visiting sportsmen, and brought the same secretary 
in to meet him personally. Later in the same week the 
secretary visited Hess & Culbertson hurriedly to order 
a score of trophies against a sudden need which had 
arisen. These were made up and placed at his disposal 
within 24 hours, and within another two days another 
full set was ordered. The total amount of sales result- 
ing from the one letter Mr. Henry had written was $300, 
and the promotional outlay was three cents. 

The above example is by no means unusual, and has 


been repeated several times through the benefit of Mr. 
Henry’s close personal contact with every market in 
which a trophy could possibly fit. He’s making him- 
self a prominent figure at sporting events has built 
interest in the store, which Mr. Henry backs up with 
a wide selection of awards—over 100 types and prices 
which appeal to everyone. 

There has been a definite swing-over in trophy speci- 
fications in St. Louis, Mr. Henry points out; Paul 
Revere bowls, platters, and other silver pieces are grow- 
ing constantly in demand—for women’s organizations 
in particular. Another marked change is the demand 
for gold finish in preference to silver. This Mr. Henry 
takes care of by displaying both whenever possible and 
assuring the public that the store is adequately equipped 
to handle any type of requests. 

Watches, too, are becoming increasingly popular as 
trophies. More and more frequently, it is the custom to 
present each member of a winning or championship team 
with a suitably inscribed watch. This, of course, is ideal 
business for the jeweler because the merchandise re- 
quired does not have to be specially stocked but comes 
out of his regular lines. 

Through the year, high schools, colleges, and organized 
athletic associations represent 80 per cent of Hess & 
Culbertson’s trophy turn over—but awards at the end 
of the summer, when more athletic programs come to a 
close than at any other season of the year, yield another 
great profit. Mr. Henry shares the growing belief 
that successful jewelry merchandising includes getting 
out and selling customers in their own surroundings and 
is proving his point by putting the trophy promotion 
into the front rank of the store’s activity. 

Similar methods have proven equally successful for 
the firm of Bernard & Grunning, New Orleans, La. This 
company also keeps closely informed on forthcoming 

(Please turn to page 50) 


Regular window displays boost Worrell's, Mexico, Mo., trophy business. Bernard & Grunning, New Orleans, through timely news- 
paper advertising make sure that no prospective trophy buyer will fail to know of the selection offered by this enterprising firm. 
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House of Jewels 


HE fancy of half a million or more pairs of Ameri- 

can eyes will be taken by the fortunes in gems which 
repose in the magnificent House of Jewels, on Constitu- 
tion Mall, in the shadow of the theme center of New 
York’s World’s Fair. 

That the appreciation of jewels will be quickened in 
the nation’s mind by this striking $10,000,000 exhibi- 
tion, probably the most important collection of its kind 
ever made in the New World, is already indicated by 
the queues of people awaiting their turns outside the 


classical little building, the smallest but most carefully- 
guarded unit in the exposition. 
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The elite of New York’s society, 850 invited guests, 
drank tea or cocktails on the Starlight Roof of the Wal- 
dorf-Astoria Hotel, at a preview of the House of Jewels. 

Five million dollars’ worth of jewels were shown in 
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ETHELETTE TUCKER WEARS SPORTS JEWELRY WITH PINK WOOL 





. E. COE KERR, JR.. MOONSTONE ENSEMBLE 


CARTIER STRESSES DIA- 
MOND NECKLACE SET 
WITH TEN EMERALDS 





MRS. PHILLIP AMMIDOWN WEARS AQUAMARINES AND DIAMONDS 


BLACK, STARR & FROST- 
GORHAM FEATURES A 
HUGE PEARL SET IN A 
SHELL BROOCH PAVED 
WITH DIAMONDS. 
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3; Dazzles Growds 


use on summer wools of jewel tones. Being a wool fash- 
ion show all the gowns were of this fabric and were 
designed by 16 leading New York designers in a prize 
competition. Around the jewels provided for the event 
by the five Fifth Avenue jewelers cooperating in the 
House of Jewels, each designer strove to create a gown 
which best carried out the idea of the jewel ensemble 
and the type of woman who was to wear it. Sixteen of 
New York’s smartest young society women modeled. 

Shown on these pages are five of the young ladies who 
participated in the prevue and the five displays of 
jewelry in the House of Jewels from which the jewelry 
worn in the show was selected. 

Miss Ethelette Tucker wore diamond sports jewelry 
from Black, Starr & Frost-Gorham with a dusty pink 

(Please turn to page 93) 


. EARL T. SMITH MODELS DIAMOND-AQUAMARINE NECKLACE 
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DONNA MARINA TORLONIA WITH LAPIS ENSEMBL 





BY TIFFANY, $650,000 NECKLACE, GOLD AND GEM JEWELRY 


SUPERB STAR SAP- 

PHIRES DOMINATE 

THE UDALL & BAL- 
MAGNIFICENT RUBY AND DIAMOND FLOWER SPRAY—MARCUS LOU DISPLAY 
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LOUVERED DOWNLIGHTS BATHE SHOW CASES. KLIVEN'S YOUNGSTOWN 


LIGHT. Your Best Salesman 


TORE lighting should be thought of in two ways— 

lighting for seeing and lighting for selling. Light- 
ing for seeing is the general illumination that enables 
customers to find their way about the store and to see 
what is offered for sale, and that permits salespeople to 
perform their routine duties. Lighting for selling goes 
a step further. It is the special and additional lighting 
that puts “punch” and sparkle into goods to make them 
appear at their best, and command attention. Obviously 
it is impossible to say exactly where one of these varities 
of lighting stops and the other begins, but broadly speak- 
ing, light for seeing is provided by the general lighting 
system and light for selling is provided by supplemen- 
tary equipment. 

One reason for distinguishing between lighting for 
seeing and lighting for selling is because it helps to 
emphasize the important point that an investment in the 
sort of lighting that really boosts the sale of merchan- 
dise is not just an operating expense. Actually it is 
just as much an investment in advertising as is space in 
the newspaper, or time on the radio. Moreover, adver- 
tising in the form of lighting makes its appeal at the 
point of sale where a decision to buy is equivalent to 
a sale. In fact, it is not out of place to think of lighting 
for selling as an item of payroll, for good lighting is a 
silent but efficient salesman that helps to sell more 
merchandise. 

The well-lighted store should have lighting of both 
adequate quantity and good quality. Let us consider 


quantity of illumination first. It is usually agreed that 
general lighting system should provide a minimum of 
about 20 foot-candles of illumination throughout the 
store. If the quality of the lighting is good, 20 foot 
candles allow easy and comfortable seeing on the part 
of customers and salespeople; and, if the walls and ceil- 
ing are finished in light tones, this level of ilumination 
will create a reasonably cheerful atmosphere. 
Considerably higher values than this are recommended 
on the merchandise itself. To stand out compellingly 


FLUORESCENT UNIT LIGHTS RINGS. ALBERT S. SAMUELS CO., OAKLAND 





Merchandise needs concentrated 
light five times the jewelry 
store’s general illumination. 
Don’t miss this up-to-the-minute 
review. By Rebert W. Morris 


so that it catches the eye, merchandise should be illumi- 
nated to several times the level that prevails through- 
out the interior. This is done, of course, by some method 
of supplementary lighting. 

Among the factors that make for good quality light- 
ing, the most important is freedom from glare. Glaring 
units rob any interior of its attractiveness and comfort, 
and at the same time they decrease, instead of increase, 
a person’s ability to see. Such units, too, attract atten- 
tion to themselves, whereas customers should be made 
more aware of the jewelry than of the lighting units. 
Then, too, a store with harsh, glaring lighting units 
appears cheap and gaudy, which tends to give customers 
an unfavorable impression of the quality of the merchan- 
dise. For this reason, indirect lighting is highly desir- 
able because it is glareless and soft. Where it is used, 
it is important that the walls and ceilings be light in 
tone, with a flat finish. 

This is not necessarily a condemnation of the glass 
globe type of unit. If these globes are properly installed 
and are large enough, they can supply satisfactory light- 
ing in the jewelry store. The danger is that units too 
small for the lamps will be selected. To provide 20 foot 
candles of general lighting, with this sort of system 
300-watt lamps are usually needed. This size lamp re- 
quires a globe not less than 16 inches in diameter; if it 
is appreciably smaller than this it will be objectionably 
bright. 

Now let us turn our attention to the problem of pro- 
viding lighting for selling in the jewelry store. In most 
instances this is provided by some sort of supplementary 
lighting equipment so located that its light is directed 












DAYLIGHT’ FLUORESCENCE OVER SILVER. GEM JEWELRY CO., BEAUMONT, TEX. 
























on a particular piece of merchandise or on a limited area 
in which small merchandise can be displayed. A method 
of supplementary lighting that has proved very effective 
in jewelry stores consists of a row of louvered con- 
centrating downlights located over the counter cases. 
These downlights are often recessed in the ceiling for 
the sake of appearance. With this method a “selling 
punch” of 100 or more foot candles can easily be con- 
centrated on the top of the case. When jewelry is ex- 
amined under lighting of this sort it is bound to look 
attractive. In addition to excellent visability which en- 
ables customers to see the finest details of the goods, the 
gems sparkle with tiny images of the extremely bright 
filaments of the clear lamps used in the downlighting 
units. The lamps, of course, are not visible to customers 
at ordinary viewing angles because of the louvers. In- 
cidentally, let us point out here that supplementary 
lighting units used to illuminate precious stones give 
best results when they are equipped with clear rather 
than frosted lamps. The gems pick up brilliance and 
sparkle from the bright filaments which are reflected in 
them. Units with prismatic lens plates which concen- 
trate the light in much the same way also are often used. 

A variety of luminaires which combine the character- 
istics of indirect general lighting units and direct con- 
centrating downlights has become available in the past 
two or three years. Units of this type can give satis- 
factory results if the layout of the store permits taking 
advantage of both the upward and downward com- 
ponents of light. In other words, such units are most 
effective when they are suspended over merchandise, 
counters, display tables or some area where a downward 
spot of light is useful, and when at the same time, they 
are spaced so that they supply reasonably uniform gen- 
eral lighting. 

There are many varieties of portable supplementary 
lighting equipments that the jeweler can use to advan- 
tage. Spotlights, or in special cases, floodlights, may be 
mounted in inconspicuous locations and directed at par- 
ticular displays. The new projector and reflector lamps 
are proving valuable tools for this type of service. 
(Please turn to page 47) 
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Aggressive merchandising of season-right 


wares will prevent “summer slump-itis.”’ 






Victims of this ailment are short on sales 










energy, confidence—and stock. They wait for 
business to walk in, instead of developing sales. 






by FRED MERISH 






















Boosting Your 
SURVEY recently conducted among jewelers who due largely to poor summer sales. Those jewelers con- 
merchandise their wares aggressively during the tacted on this field research who merchandised aggres- 
vacation season shows that the warm weather months sively during July and August got stock-turns averag- 
can be made to yield substantial profits. ing 1.3 yearly, and showed up 6.1 per cent net profit. 
Permitting volume to slump during the summer im- The gist of the complaint among jewelers whose sales 
poses a handicap that is difficult to overcome unless the slumped in hot weather was, “Business always falls off 
holiday season is particularly good. Figures on summer in summer.” They accepted this as inevitable, yet, in 
sales, obtained from 21 stores reporting difficulty with the same territory other jewelers were found reporting 
summer business, showed that these stores averaged a satisfactory summer business. 
66.7 per cent decrease in business below an average It was noticeable that the successful jewelers pushed 
profitable month. utility wares during the summer months and reported 
Net profits for these stores, when July and August that approximately 80 per cent of their sales at this sea- 
are eliminated, averaged 5.1 per cent of sales, but when son are for utility, not gifts. Probably the fact that a 
the summer months were included, they brought the net jeweler assumes that most of his sales are for gifts and 
for the year down to 0.9 per cent of sales, indicating that the summer is not much of a gift season, leads him 
that the summer slump is largely responsible for the into a mental rut regarding summer merchandising pos- 
low net realized by many jewelers. On the other hand, sibilities. He is thinking in terms of gift merchandise 
jewelers who push summer sales aggressively averaged when it should be utility goods. 
a net profit of 2.3 per cent during July and August— Such items as waterproof watches, sport and sum- 
not enough to rave about but it paid the overhead and mer jewelry, cigarette lighters, compacts and other 
made at least a little money, instead of piling up a vacation and travel accessories which are purchased for 
deficit for the other months to have to overcome. utility, help overcome the summer slump if the jeweler 
This survey also disclosed that the low national aver- carries a sufficient stock and merchandises vigorously. 
age stock-turn for jewelers, of about once a year, is Jewelers successful with summer business make it a 
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Some lines that can be merchandised for summertime enter- 
taining and playing: Mint julep cups, tray and ice bowl of 
aluminum alloy; manicure set; reflex and 16 mm. movie 
cameras; blue enamel vanity with sports figure crystals; sum- 
mer dress set; matching tie bar and cuff links, made of leather 
with sports crystals; “tube-a-lighter" with tamper for pipe 
smokers, styled like a smart fountain pen; man's waterproof 
watch; bracelet and brooches of two-tone gold set with sap- 
phires; summer tea service; beverage pitcher and glass with 
polo player decorations, chromium and glass cocktail set. 


copy and frequency of direct-mailings rather increased 
than decreased. Definite figures on newspaper adver- 
tising results were not determinable with any degree 
of exactitude but, on direct-mailings, jewelers offered 
some figures, which showed that the public is just as 
responsive to the jeweler’s advertising appeals in sum- 
mer as in winter. For example, one jeweler using direct- 
mail on a “birthstone for the month” campaign did 
$1,100 in sales of gold bracelets, brooches, rings and 
necklaces set with ruby and sardonyx birthstones. An- 
other jeweler circularized the local territory on silver 
pieces adapted for entertaining in warm weather and 
(Please turn to page 68) 


Because it is cool and light and its colors harmonize well 
with most summer costumes, amber has proven an excellent 
summer seller. The photograph below shows some of the new 
high-style jewelry items in which this material is available. 








Summer Batting Average 





point to educate the public to the fact that their stores 
are not studded with diamonds, that they carry popular- 
priced merchandise too. At least 20 per cent of the 
sales reported were on gold-filled jewelry for summer 
wear, such as belt chains, sport chains to fasten to 
lapel or belt strap, tie chains, collar holder sets and belt 
buckles. Men adopt a cooler mode of dress in summer 
and although they may not want to emulate Diamond 
Jim Brady in jewelry accessories, they do want a more 
presentable layout than found in the 5 and 10-cent store. 

In semi-precious stones, amber and jade were re- 
ported leading summer sellers—jade, probably because 
it suggests the cool green of the summer sea; and amber, 
because it is light and tones readily to the color scheme 
of light summer wear. Pearls and moonstones also sell 
well in summer, especially for graduations and weddings. 

Practically all of the jewelers who were successful 
in overcoming the summer slump, advertised consistent- 
ly, while only 8 per cent of those who experienced a 
serious drop did any advertising at all, and even they 
cut their lineage about 50 per cent below the usual. The 
contrast is significant. Successful jewelers were unani- 
mous in the opinion that advertising should be main- 
tained during the summer months, and the size of the 
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The effect: bright sunlight, rippling water and 
sand beach. How? The story tells. This is a "theme" 
window, the sort that stops sidewalk traffic. 


Hot Weather Windows 


JEWELRY store’s windows are usually its most 

important medium of advertising. A large jewelry 
house in the South made a study during a year’s time of 
the results obtained from newspaper advertising, direct 
mail, radio spots and window displays, dividing their ad- 
vertising budget equally among these four media, and 
when the year was up they discovered that their win- 
dows had accounted for 70 per cent of their sales. 

Every city has one or two stores that stand out be- 
cause of their window-appeal. You’ve heard women say, 
“Oh, such and such a store! I always shop there. They 
have such fascinating windows!’ Why not have them 
say the same thing about your store? Why not have 
them start saying so this month? 

The primary purpose of most discussions of retail 
store window display is to instruct in principles, such 
as color harmony, formal and informal balance and fo- 
cal points. That is definitely not the purpose of this ar- 
ticle, which instead will bring you three display ideas 
timed for June or July, with a detailed explanation of 
how you can execute each suggestion. 

There’s plenty of summer merchandising power in the 
sketch at the top of this page. The effect of a brilliant 
sun can be obtained by cutting a circle out of a large 
cardboard background and pasting a piece of glassine 
amber over the back of the cut-out. An electric light 
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Johnny Q. Public's got the woods, the shore and the 
open highway on his mind, but here are three show 
windows that'll lure him into your store before he 


goes away for his vacation. By Robert M. Jordan. 


bulb hung behind the translucent paper will give a sunny 
glow to the amber, and for added attention value attach 
a flasher to the light. The phrase, “Sun Tan Accents,” 
can be hand-lettered with a speedball pen and made to 
appear as radiating from the sun. On the backboard 
panel four spaces are indicated, where you can mount 
photographs of well-known local personalities snapped 
at various nearby summer resorts. These photographs, 
perhaps clipped from the newspapers, can be changed 
at will and will provide personal interest in your window. 

For the floor of this window, it is suggested that you 
get a piece of blue foil paper large enough to cover most 
of the floor area and drape sand cloth around the foil in 
such a way as to give the rippled effect of the water's 
edge. The foil paper can be obtained from your local 
stationer. However, if you cannot find a source of sup- 
ply for the sand cloth it can be obtained from the Lewis 
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Above, all sorts of summer- 
selling merchandise can be 
shown in a ''check-list'’ like 
this, geared to the vaca- 
tion idea. It's easy to make. 





Right, an all-radio display, 
with the suspended musical 
note and sun-shade telling 
of music in the summer air, 
from the portable radio. we 
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Display Materials at 5 W. 36th St., New York. This 
sand cloth should be arranged so as to come close to the 
front and sides of the window in order to give a large 
area of the water effect obtained by the blue foil. On 
the foil you can arrange a wide variety of items that will 
tie up with the sun tan accent idea, such as sport jewelry, 
flower jewelry, compacts, lipsticks, watches, watch 
bands, cigarette and pipe lighters, tie holders, tie clips, 
sport chains, belt buckles, and other items that you may 
have in your store that have a particular summer appeal. 

At this season when everybody is thinking of vaca- 
tions, a window playing up the idea of a vacation check 
list will be sure to attract attention. An illustration on 
this page suggests an effect that can be easily gotten. On 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 


the background panel attach a colored map of the most 
popular vacationing area near your vicinity. Such a map 
can be obtained from any of your local gasoline stations. 
Above the map letter the phrase “Vacation Check List.” 
Set up two large checks cut out of cardboard on the 
floor, one slightly back of the other, the one in the back- 
ground carrying the phrase “Check These Sugges- 
tions,’ and attach merchandise such as summer watch 
bands, compacts, lipsticks, bracelets, sport jewelry, and 
lighters to the check in the foreground. On the floor of 
your window attractively arrange other items such as 
portable radios, cameras, clocks, rust-proof watches, ete., 
and along side of each of these place a price tag cut out 
(Please turn to page 50) 
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Why Not 


Show Jewelry 


At Jewelry Shows? 


- - - - asks this retail jeweler who is the 
proprietor of one of New York’s smart stores 





A TYPICAL JEWELRY CONVENTION SCENE 


by R. W. JOHNSTON 


IDING one’s light under a bushel basket, may be 

gracefully modest, but it’s poor business. It is 
hard to believe that all of our manufacturing jewelers 
follow the practice because of modesty, but they do 
follow it, as is so perfectly illustrated by the absence of 
any exhibit of fine jewelry in the conventions of the 
A. N. R. J. A. 

“Why should I,” said one manufacturer whom we 
recently asked why he did not exhibit, “and let all my 
competitors see and copy my ideas?” So this manufac- 
turer and others continue to work on a “hide-your design” 
policy, yet constantly complain about bad business and 
ask why it isn’t better. 

Now it has been pretty well demonstrated in every 
other line of industry from lady’s hats to bath tubs, that 
style trends are not only a stimulation, but absolutely 
essential to good business. The creator of a new design 
for women’s hats doesn’t say to herself, “I’ve got some- 
thing here,” and then hide it for fear of a copyist. In- 
stead she proudly displays her work of art at the hat 
makers’ convention and possibly it becomes the basis 
for a new style that is so universal in its presentation 
that the consuming public has to buy it to keep up to 
date. The smart man’s tailor who decides that the tails of 
his customers’ evening clothes should reach two inches 
below the knees doesn’t make the change only for the 
benefit of his own patrons; he announces it to the world 
through the Association of Men’s Wearing Apparel 
Styles, or whatever they may call themselves; and from 
then on we, the public, wear them that way whether we 
like them or not. But let a manufacturing jeweler have 
a brain child, and he jealously guards his design, and 
even sighs when he finds a buyer, for fear of its being 
copied. 

In most instances the possibility of copying has no 
danger from the angle of financial return. For instance, 
assume that a certain jeweler creates the first piece in 
the present-day popular flower style of gold and jewels. 
And further assume that he carefully guards this basic 
motif showing it only to his prospective buyers. In the 
end a few pieces have been sold, and probably only a 
few. But now suppose that this same manufacturer pre- 
sents his idea to a style committee who think well 
enough of its to say “It’s good—we'll adopt it as a style 


of the year.” Then, instead of selling only a few pieces 
he will get the benefit of the tremendous business which 
always accompanies the acceptance of any radical style 
change. Other manufacturers may benefit also, but what 
of it? Our original designer is better off. 

You might say, “If that is the way it works, how did 
these flower pieces get so popular?’’ They became popu- 
lar because consumer demand for these Parisian crea- 
tions which originated abroad, virtually forced them on 
us. We deserve no credit for them as an American idea. 
We do have our style changes every few years, but they 
are accidental happenings rather than promoted, and 
usually they are inspired abroad or in Hollywood. 

Twenty-five years ago lorgnettes were popular. Eyes 
are no better now than they were then, and it is not 
beyond imagination that lorgnettes could again be made 
an important style item if some smart change could be 
devised in their design, but no one manufacturer alone 
could ever bring back the demand. Following lorgnettes, 
we had a few years of flexible block bracelets that 
brought in millions of dollars of new business. Later 
we had jeweled clips, and now the gold flower jewelry 
previously referred to. Each change meant millions of 
dollars to the industry, and if these basic changes could 
occur more frequently, it could only mean better busi- 
ness for all manufacturers as well as retailers. 

We have untold thousands of people who already have 
all the brooches, clips, rings and bracelets they can wear 
and who, therefore, are out of the market until some- 
thing new comes along. But as soon as new modes are 
established, they again become buyers. These changes 
in styles cannot be brought about by any individual but 
only by cooperative effort. 

My suggestion would call for such a plan of concerted 
effort to promote style adoption. It could be brought 
about by a meeting of leading manufacturers who would 
discuss not only the subject of styles and the possible 
appointment of a style committee, but who would promote 
a really comprehensive exhibit of fine jewelry at retail 
conventions. With such a showing, these conventions can 
be made so important that every retailer in the country 
would feel that good business demanded his attendance, 
and the manufacturers of fine jewelry would benefit 
correspondingly from these exhibits. 
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Bird and Flower 
Brooches Win 


Favor in Paris 


A woodland echo, to be 

made of diamonds and 

paved with round and 
baguette brilliants. 


This brooch design indi- 

cates natural color gold, 

trimmed with brilliants and 
colored gems. 





Another bird - and - flower 

brooch design, combining 

platinum, diamonds and 
colored stones. 


lye two years ago, at the Paris International Exposition, flower jewelry was 
introduced to the world of fashion. Duplicating in gem-stones every floral color, 
it was an instant sensation and proceeded to win acceptance from well-dressed 
women everywhere. 

Still high style, examples of flower jewelry are being shown in the House of 
Jewels at the current New York World's Fair. And now from Paris comes flower- 
and-bird jewelry, whose delightful fantasy and exquisite idyllic charm, inspired by 
pleasing natural elements, can hardly fail to appeal readily to the feminine fancy. 
Their theme harmonizes with the contemporary trend in feminine fashions. 

Designs such as those shown on this page combine natural gold or platinum 
with diamonds and calibre colored gems. 

Forming a part of the second edition of the Parisian jewelry fashion periodical, 
'|'Officiel de la Bijouterie et Accessoires,’ they are presented here through the 
courtesy of the aforementioned journal. 


88 THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 














SPINEL 


by ROBERT M. SHIPLEY 


President, Gemological Institute of America 


Q. Is the spinel a valuable gem? 


A. It is probably about the sixth most valuable spe- 
cies, being outranked by diamond, corundum (ruby and 
sapphire), emerald, chrysoberyl, and possibly jade. 
Spinel is important because the red variety was so long 
mistaken for ruby and also because spinel is the only 
stone other than corundum which is reproduced synthet- 
ically in commercial quantities. Red spinels were for 
many thousands of years mistaken for rubies, particu- 
larly as they have always been found in the same gem 
gravels. Until gemological tests were developed large 
red spinels in the crowns of both England and Russia 
were thought to be rubies. As few large spinels, red or 
otherwise, are found, these large stones are quite valu- 
able though much less so than if they had proved to be 
rubies. 


Q. In what colors other than red does spinel 
occur ? 

A. It has been found in a great range of colors. The 
most common colors seen are: Red—called ruby spinel, 
or more correctly ruby colored spinel or red spinel. This 
variety was formerly incorrectly called “spinel ruby” 
which often misled the public to believe that the stone 
referred to was actually some variety of ruby. Pink and 
rose—light red to purple red. These were formerly and 
incorrectly known as “Balas ruby.” Rubicelle—yellow 
to orange-red varieties. The intense orange-red variety 
of rubicelle is known as flame spinel. Blue—called sap- 
phire spinel or more correctly sapphire colored spinel. 
“Sapphine,” a term sometimes used, might be misleading 
and be mistaken for a variety of sapphire. The spinel 
rarely occurs in the violetish-blue to violet-blue hues of 
fine sapphires. In addition to these more common colors, 
spinel also occurs in a colorless variety which is rare; 
also in dark green to black hues which are not of much 
use or value. 


Q. Is spinel a durable gem stone? 

A. While authorities seem to disagree as to the degree 
of toughness of the spinel, some classing it as very 
tough and others claiming that it is brittle, it can defi- 
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Amer. Museum of Natural History 


Cut spinel, 4.14 carats; crystal, 
3.68 carats, three-fourths enlarged. 


nitely be stated that it is one of the tougher gem species. 
In addition to this, its hardness of eight makes it the 
fourth hardest of gems. It makes an excellent ring stone, 
and because of its hardness and toughness, together with 
the fact that specimens of more than three carats are 
rarely found of gem quality, its commercial value is not 
as great as is warranted. Perhaps the reason for this is 
that spinel has been principally known as a substitute 
for its close relations, ruby and sapphire. 


Q. What are the principal sources of spinel? 


A. The most important sources are Burma, Siam and 
Ceylon. It is also found, however, in Brazil, Afghani- 
stan, New Jersey, North Carolina and New Mexico. Its 
occurrence in the United States, however, is very rare. 


Q. Are all the colors of the genuine produced 
synthetically ? 

A. Yes, they are made in all of the colors of the natu- 
ral stones, and in other colors as well. Particular at- 
tempts have been made to reproduce the changeable col- 
ors of the alexandrite in synthetic spinel, and these are 
often sold as “synthetic alexandrite” or even sorsetimes 
as genuine alexandrite. 


Q. Are there any important imitations of the 
spinel? 

A. Since the species is produced synthetically, it is 
not often imitated in glass or like material. Doublets 
are almost unknown and glass imitations are rare, al- 
though they do sometimes appear in the trade. 


Q. How may red spinel be distinguished from 
other stones of red hue? 


A. Because it crystallizes in the cubic system, 
spinel is isotropic and in this respect will not be dis- 
tinguished from garnet or glass, but it may be identi- 
fied readily by its greater hardness, the value being 8. 
Distinction between spinel and ruby is also simple, 
because spinel is softer, lighter in weight (3.5 to 3.7), 
isotropic and not pleochroic. The index of refraction 
is about 1.72 and the dispersion is 0.020. 
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"GEMS AND GEM MATERIALS" 

“Gems and Gem Materials” by Edward H. Kraus and 
Chester B. Slawson. Published by McGraw-Hill Book Co., 1939, 
and for sale by Book Department, Jewe ters’ Crrcurar-Key- 
STONE. 286 pages. Third Edition $3.50. 

This book first appeared under the same title written 
by Dean Kraus and the late Dr. Holden in 1925. In this 
third edition the junior author is Professor Slawson, 
but it is essentially the same book with a number of 
important additions. Most obvious in the immediate im- 
pression they give are four fine colored plates of the 
more important gem stones, originally used in Dr. W. 
Fr. Eppler’s “Edelsteine und Schmucksteine.” A brief 
chapter on the metals used in jewelry manufacture is 
added to the first part of the book. There is also an 
addition of material to the chapter on synthetic gem 
stones to bring it up-to-date. 

The first section of the book deals with the crystal- 
lography of the gem minerals and their properties; 
physical, optical and chemical. This is followed by a 
chapter on the occurrence of gem minerals and a long 
chapter on the cutting of gems. This portion has been 
augmented and some splendid photographs have been 
added which show stages in the process of diamond cut- 
ting. The section closes with chapters on gerh names, 
imitation gems and metals used in jewelry. 





The second half of the book deals with the specific 
minerals in which they are described, their manner and 
place of occurrence discussed, and the methods of their 
recovery. The diamond chapter is brought up-to-date, 
The other minerals are discussed, but in lesser detail, 

The last section contains many tables for the deter- 
mination of gems, in which they are listed according to 
their crystal form, hardness, color, specific gravity, 
optical characters and composition. Finally, the prop- 
erties are summed up in an alphabetical listing for 
ready reference. 

The third edition of this work, which is unquestion- 
ably the best recent textbook on the subject of gem- 
ology, presents a fine appearance with its color plates 
and many illustrations. It is, however, not as greatly 
different from the last edition as might be desired, and 
much of it, particularly the tables, is a word-for-word 
reprinting of the previous work. It does not treat the 
gem minerals other than diamonds with the space that 
is their due, and it lists localities which have never 
produced the mineral in question in cuttable stones. On 
the other hand, the locality listing is not complete for 
most minerals and it would be better to omit New 
Jersey, for instance, from the spinel list, than to fail 
to list the many other places where it has been found 
in non-gem quality, if this locality is to be included. It 
probably contains more and more accurate information 
than any other recent book on the subject, but should 
be supplemented by reading of some of the more pop- 
ular texts in which historical and mythological informa- 
tion of use to the jeweler will be obtained.—F.H.P. 
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Diamond Clip Brooch with genuine Emeralds 
in center. 

Diamond Bracelet with six Gem Faceted 
Rubies —Three Emerald-Cut Diamonds. 
Diamond Watch Bracelet — 187 
38 fancy shaped diamonds. 
Diamond Cuff Links with four finely matched 
Oriental Faceted Sapphires — also may be 
had with faceted Rubies, Star Rubies, or Star 
Sapphires. Complete Dress Sets to match. 
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Loose or mounted Diamonds °* Star Sapphires 


Star Rubies * Emeralds * Catseyes. 
jr. © 


CHEERFULLY SENT TO RESPONSIBLE 
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Importers of Diamonds and Precious Stones 





THE JEWELERS’ CIRCULAR-KEYSTONE 


- for June, 1939 











AMERICAN GEM CABOCHONS 

“American Gem Cabochons” by William C. McKinley. Pub- 
lished by Lightner Publishing Co., 2810 S. Michigan Ave., 
Chicago, Ill., 1989, and for sale by Book Department, JEWELERS’ 
Cmcu.ar-Keystone. 77 pages. Price $1.50. 

Mr. McKinley has attempted for a number of years 
to increase the interest in inexpensive cabochon-cut 
stones of native origin. In furtherance of this purpose, 
he has assembled this small book of color plates, show- 
ing a selection of the stones in his collection. 

The foreword by Prof. G. Montague Butler contains 
a fine list of books on gems and traces some of Dr. 
Butler’s experience with gemology. He lists the most 
important American gems suitable for cabochon cutting. 

The first four plates show varieties of quartz cabo- 
chons, and the text consists of descriptions of each 
stone. The localities are not as complete as might be 
desired. Many stones are included that the average 
person would never think had gem possibilities. The | J 
later plates show other stones, some of which are per- | J cain 
fectly standard gems, such as turquoise, moonstone and A \ K | | \ 
rhodonite, as well as a number which are rarely used | f 
in this way, like priceite, friedelite and granite. YY 

After the plates, Mr. McKinley has a large bibliog- 
raphy on American gems compiled by various authori- | J ' iN C 
ties, but containing some regrettable misprints. This | f - @ 
is followed by a descriptive table to aid in the deter- 
mination of cabochon-cut stones, giving some of the 
physical properties which characterize the stones. 

Mr. McKinley’s original intention was good, but un- 
fortunately the registry of the plates made from natural 
color photographs was poor. The seven plates are so 
badly made that the stones are mainly brown in color 
and none is sharp. The numbers which the author has 
placed beneath each stone to enable their identification 
in the text are practically illegible in several of the 
plates. Furthermore, the inclusion of such stones as 
granite, celestite and friedelite is extending the appella- 
tion “gem stone” beyond the field to which it can be 
legitimately applied, and their popularization, if it were 
possible, would immeasurably add to the jewelers’ diffi- 
culties. The opaque stones can vary so much in appear- | § 
ance that a much more complete table would be neces- | 
sary for their determination than that given here. An 
adequate supply of most of the more attractive stones 
for cabochon cutting is still available and the unusual 
cabochons shown here are mainly of collector’s interest. 

| 
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PRECIOUS STONES 


EMERALDS 
: RUBIES 
H.I.A. EASES TEST PREREQUISITES po ‘ 
Wasuinaton, D. C.—The Horological Institute of SA p p 7 | RES 


America, at its annual meeting at the Roger Smith Hotel, 
May 21-23, changed the rules for certification of watch- 
makers, reducing the experience required for taking the 
Certified Watchmaker examinations, without first pass- 
ing the Junior Watchmaker test, from ten to five years. 

J. L. Roehrich, New York, was named vice-president 


for the first area, replacing Jacques LeRoy, and George 
Wild was elected vice-president for the second area, suc- N t iY YO RK 


ceeding the late William Donnelly. Other officers were 
reelected. Fred Gruen is chairman of a committee to 
gather funds to conduct a new educational program. 


However, there are a few stones such as chrysocolla in 
quartz and cinnabar in quartz which have rich color 
and which have been unjustly neglected in the past, 
F.H.P. 





which can well stand some exploitation. 
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BOSTON 
JUNE 7-8 


JUNE ANNIVERSARIES 


@ and our best wishes to D. C. 
Percival & Company for their 
Seventy-fifth June. 


June is best celebrated with 
Flawless fine gold jewelry, dia- 
mond Schicksnaps and smart 
sport jewelry from 


HARRY C. SCHICK, inc. 


MAIN OFFICE, NEWARK, NEW JERSEY 


NEW YORK @ CHICAGO @ = SAN FRANCISCO 

















3 SALESMEN 
WANTED 


Well known watch company, selling 








direct to retailers, whose product 
is widely advertised and favorably 
known, will increase its sales force 
on June 15th. Capable. experienced 
men may apply by letter, giving de- 
tails of experience. past connections, 
ete. Your letter will be treated in 


fullest confidence. 


Address: 
SALES MANAGER, BOX “A897” 
Care JEWELERS’ CIRCULAR-KEYSTONE 
239 W. 39th St., New York, N. Y. 





The Pleasure and Satisfaction 
of ACHIEVEMENT 
Are Great 


The biggest sale on your cash register is not 
complete until the customer is thoroughly satisfied 
and inordinately proud of his purchase. This pride 
and satisfaction must come from both accurate 
facts and romance of gems told him by the sales 


person. 


Certified Gemologists throughout the United 
States are continuously increasing their followings 
of truly satisfied customers by use of new facts and 
fancies about gems and jewelry gained from the 
gemological courses. 

We can show you how the Certified Gemologist 
courses will consistently increase the size and num- 
ber of completed sales in your order book. Write 


us today! 


Gemological Institute of America 
541 South Alexandria Los Angeles, Calif. 
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Confidence Builds 
SALES 
Im Years to Come 


An interview with Anne Pillion, advertising counsel 


for C. |. Josephson, Jewelers, Moline, III 





ANNE PILLION 


| ganna that diamond customer who was in tion—but, almost as important, has been the character 
your store yesterday, or was it the day before and tone of your advertising. 

the one who bought that $500 ring? Perhaps you C. I. Josephson, Jewelers, has always been fully 
thought you executed a bit of super-salesmanship. Per cognizant of the vital effect of advertising. It always 
haps you thought you “made the sale’”’ because you had 


has been our unqualified opinion that today’s response 
an especially outstanding selection. to today’s advertisement is far less important than the 
Possibly both of these were true! But, the chances lasting opinion of our store and our merchandise that it 
are 10 to 1 that the most important factor that brought leaves in the minds of its readers. 
that customer to your store and put him in a receptive 


frame of mind, both for your sales arguments and your the confidence of our customers, and “sell” them on the 
selection, was the reputation of your store for integrity idea that C. I. Josephson, Jewelers, is the place to buy 
and fine quality merchandise that had been built up 


Also, it has been our experience that if we can build 


diamonds, this confidence is reflected not only in dia 
through the years. Naturally the satisfaction of your mond sales, but in sales of other kinds of merchandise, 
customers has had much to do in achieving this reputa- as well. 


But building that reputation is not enough. The 


jeweler who establishes a fine reputation and is then 





content to “rest on his laurels’ in all probability sud 
denly will awaken to the fact that many of his potential 
customers are becoming customers of a competitor. Even 
though his sales equal those of the previous year, he un 


questionably is missing a good share of the increased 
amination reveals business which consistent and effective advertising would 
imperfections in a have brought to his store. 
diamond which to 
the eye would ap- 
pear flawless 
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is you also must let the public know about that reputation 
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One factor of our advertising, which we feel has had 
a decidedly helpful effect upon our diamond volume 
during the past two years is the fact that we are Regis- 
tered Jewelers of the American Gem Society, and so 
can offer our customer the highly trained services of a 
Certified Gemologist. This angle has been still further 


ry. The 
mond grading is neces 
my nd grading examinations 
diamor - 
tore. And with our Diameo 
is 8 


A scientific study al 






nationally established 


est ine 
ys to inv 
5 grave 10 you why Le at 
‘ 
scope, we W 


Josephson Flawless Diamond 
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played up in our advertising by putting especial em 


9 eros 
ph DA OETY 


| : \ Josep h § ON Sewelers 


Ez 
FIFTH AVENUE. —_— 
‘The Mark of Quality Since 188 


aa 


phasis upon our having such equipment as the diamond- 


scope, as another protection to customers who purchase 


diamonds in our store. Customers are invited to look 


at stones through this instrument for themselves, to 
help them understand why two diamonds of the same 
size may be very different in quality and value. 

Since the time we started to do this, almost everyone 


who has come to our store to purchase a diamond has 
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brothers. 


Importers 
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Diamonds 
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Memorandum Selections Upon Request 




































Also- 


A Fine Selection 
of DIAMOND MOUNTED 
PLATINUM JEWELRY 


WHITELAW BROTHERS 


Diamond Importers & Cutters 


48 WEST 481TH ST..N.Y.C. BRYANT 9-O1)0 3 
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asked about this equipment. We have found it a valu 
able aid in building even greater confidence. 

Although the average layman readily admits he 
couldn’t recognize an off-color diamond, a carbon spot, 
inclusion, or other flaw, and hasn’t the slightest idea 
whether the gem is too heavy above the girdle or cut 
too deep, he likes to have these facts explained to him. 
We explain these points, and with the diamondscope we 
are able to show the prospective buyer how these factors 
affect the value, and why the size of a gem cannot be 
taken as the sole measure of price. 

Naturally, when a person has these points explained 
to him, he is pretty certain that he is not being “fooled,” 
and that he is getting the greatest measure of value for 
















| A Safe Investment- 























To Be Sure. Buy a 
JOSEPHSON DIAMOND 
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Color, cut, brilliance and 
purity make diamond 
values, say these candid 
. ads, which feature Joseph- 
ela sons’ Gemological Institute 
membership and explain 
the use of the G. I. A. 
diamondscope. 
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the price he pays. The result is another satisfied cus- 
tomer, who will tell his friends, and will himself return 






again and again to that store for his watches, silverware 





and other jewelry purchases, as well as for diamonds. 






The truth of this statement is well evidenced by the 






fact that Josephson makes diamond sales in all parts of 
the United States and Canada and in many distant cities 
on the globe. They are people who have purchased dia- 








monds at our store previously, and their relatives and 
friends who realize that their greatest protection in buy- 






ing precious gems is to buy them from an absolutely 





reliable merchant. Their confidence in our store has 
made them feel that this is the safest, most dependable, 
most logical place for them to buy. 

It is our firm belief that what we do today is certain 
to have a vital effect on the volume of our business in 
years to come. A convincing fact driven home in a well- 
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planned advertisement, and then repeated and repeated, 
is bound to come to the mind of an individual when he is 
ready to purchase a diamond, be it five, ten or fifteen 
years hence. 

In the meantime, our experience has proved that the 
more successful a jeweler is in selling diamonds, the 
more successful he will be in selling other merchandise 

. and the answer to it all is CONFIDENCE. 


LIGHT, YOUR BEST SALESMAN 
(from page 31) 

About a year ago a new light source became avail 
able in the fluorescent lamp. This lamp, which operates 
on a new principle of light production, offers a number 
of advantages that should be of interest to the jeweler. 
Fluorescent lamps are remarkably efficient, remain cool 
when lighted, and are available in a variety of colors 
including white and daylight. Because of the fact that 
the lamps present a large luminous area, they make 
stones fill up with light and appear luminous when 
mounted in fairly close proximity to them. Used in con 
junction with filament lamp units to impart sparkle, 
fluorescent lamps are making possible more effective 
display of precious stones. 

A service for which the new lamps are “naturals’’ is 


showease and wallease lighting. Here their tubular | 


shape adapts them well to use in continuous lines in nar 
row trough reflectors, and their coolness of operation 
makes it possible to use plenty of light without building 
up hot spots on the edge of the counter which might be 
uncomfortably warm for customers to touch. 
Fluorescent lamps are being used in many other store 
lighting applications, too. They may be suspended in 
reflectors over counters or showcases or wherever it is 
desirable to have supplementary lighting. Indeed, the 
lamps have been used successfully to supply general 


30-WAT T ~-36 


40-WAT T-48 ~1 927 DIA 





STANDARD FLUORESCENT LIGHTING UNITS 


lighting in many stores. Although installations of ex 
posed lamps arranged in various groupings and patterns 
have given satisfactory results, most lighting experts 
now agree that better results are obtained from these 
lamps when they are placed behind some sort of dif 
fusing material such as glass or plastic, or behind 
louvers, because this reduces their concentrated bright 
ness. The size and shape of the lamps adapt them 
ideally for use in coves and indirect troughs. Fluor- 
escent general lighting makes for a cool and comfortable 
interior since the lamps radiate only about one quarter 
as much heat per unit of light as do filament lamps. 
This is a big advantage even in air-conditioned stores, 
since it means that for a given level of illumination less 


heat is produced for the cooling system to remove. 


Of the seven colors in which fluorescent lamps are 
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55 E. Washington Street : i 
Chicago San Francisco 


PEARLS & the Bride 


Centuries ago, according to a Hindu legend, the god 


Krishna’ brought the first pearl from the ocean depths 


to adorn his daughter “Pandia’’ on her wedding day 


To this day, the women of India consider the pearl a 


sacred jewel and follow Krishna’s example 


“Orienta’ Cultured Pearls are exquisitely beautiful 


and suitable for all occasions. They carry a “life-time 


guarantee.” 


Selections promptly sent 
for important weddings 





Leys, Chuistie & Co., Ane. 


63 Nassau St., New York City 


133 Geary Street 
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ROCKEFELLER CENTER 
BIO FIFTH AVENUE 
NEW YORK 


od Loy cite) LOS ANGELES 
S. KUTNER KAZANJIAN BROS. 
55 E. WASHINGTON ST. 220 W. 5th STREET 





made (daylight, white, green, blue, red, pink and gold) 


| the daylight and the white are the ones that will be of 
| most interest to the jeweler. The choice between these 
| colors will depend upon the particular lighting service 


and upon the preference of the jeweler himself. Where 
the general] lighting is provided by filament lamps, sup- 
plementary fluorescent lighting of daylight color is al 
ways attention compelling simply because its color is 


| different from that of the general lighting. 


For lighting diamonds, the daylight fluorescent lamps 


| make the stones appear cold with a bluish cast; the 
| white lamps give them about the same color value as do 
| standard filament lamps. It is up to the jeweler to de 


cide which color makes the gems look the more attrac 


| tive. Similarly, where fluorescent lamps are used for 


general lighting, the daylight lamps make the store seem 
cool, and the white create, psychologically, about the 


| same sort of atmosphere that would be created by fila- 
| ment lamps. 


Which is preferable? Perhaps the answer may de 


| pend on the decorative scheme of the interior, perhaps 


on the season of the year. This may suggest the ad- 


| visability of using white lamps during the winter and 
| daylight lamps in the warmer months. 


The cost of lighting is made up of several items——the 
cost of the electricity consumed, the cost of lamp re 
newals, and the interest and depreciation on the invest 
ment in luminaires and their installation. When all 
these factors are properly weighed it will be found that, 
although fluorescent lamps require special equipment to 


| control the flow of current and to effect starting the 
| total expense of providing a given illumination with 
| these lamps will be approximately the same as with fila- 
| ment lamp installations, because the fluorescent lamps 
| consume so much less current to produce a given amount 


of light. 


Of course, many showcases are already fitted with 


| standard showcase lighting equipment using tubular fila- 


ment lamps which the jeweler may not yet be ready to 


| discard, although the reflectors have become so badly 


NEW SHOWCASE REFLECTOR LAMP 


depreciated through long use that the light output is 
seriously affected. Such cases can be greatly helped at 
small expense by a new 25-watt filament lamp known as 
the showcase reflector lamp. This lamp contains a highly 
efficient reflector sealed inside the tube where it is 
permanently protected from dust and dirt. Thus, where 
the installation of new reflector equipment must be post- 
poned, the new lamp helps to restore the original light 
output. 
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MODERNIZATION FORUM 


| AVE you a problem of store design or arrange 
ment? JeWELERS’ CrircuLar-Keystone has _ re 
tained Murray M. Pearlstein, store-planning expert, to 
advise subscribers about store layout, show windows, ex 
teriors, etc. In writing to Mr. Pearlstein, in care of 
this journal, 239 W. 39th St., New York, N. Y., please 
state your problem fully and clearly, so that the answer 
may be of the greatest help in your individual case. 
Several readers’ questions follow, together with an 
abridgement of the replies which were mailed direct to 
the questioners : 
Modernizing wall cases 
cases with black felt backs. Am anxious to make some 


Have at present wall 


improvements but must keep within a limited budget. 
Suggestions were made to install new light hardwood 
backs, but am afraid this would be too expensive. What 
would you suggest? 

Answer——Apply press’dwood to present backs and 
paint same in light blue or ivory. The cost of this 
material will be in keeping with your budget and you 
can have a change of background at any future date by 
just repainting at a minimum cost. 

Window height 


and we are undecided as to the height of the base and 


We are installing a new store front 


the window height? 


Answer—Base should be at least 36 in. from the 





sidewalk and the windows can be anywhere from +4 ft. 
to 5 ft. high. 


Showcase dimensions—We are thinking of replac 


ing our present showcases and would appreciate your 


hy 
KOSLOW 


Price... Quality and Design 


A Combination 
Embodying The Very 
Principle of Present 


Day Merchandising’ 


&, 
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advising us as to the height of the glass for display. 
Answer 
with a raised platform and 12 in. high with a flat plat 


The proper height for the glass is 14 in. 


form. 


U. S. BUYS HALF OF SWISS WATCHES 
W asHINGToN—Exports of Swiss watches, movements 
and parts during 1938 were down 24 per cent, decreas 
ing from a value of $11,470,000 in 1937 to $8.730.000 
in 1938, according to figures compiled by the Specialties 
Division of the Department of Commerce. 

This country bought 2,336,219 finished watch move 
ments valued at $6,427,500 in 1938, representing 49.7 
per cent by quantity and 55 per cent by value of 
Switzerland’s total exports for that year. Purchases of 
Swiss watch movements in 1938 decreased 27.7 per cent 
by quantity and 23 per cent by value from the 1937 
level. 

Imports of finished watch cases numbering 8,987 
and valued at $21,825, increased 33.7 per cent in quan- 
tity but decreased 24.7 per cent in value compared with 
1937. Imports of Swiss pocket watches decreased to 
44,508 units valued at $182,354 from the 1937 total 
of 56,268 valued at $238,090. 

Imports of Swiss wrist watches amounted to 124,510 
units, valued at $596,784 in 1938, representing only a 
slight decrease below the 1937 figures. All other watches 
exported to this country decreased from a value of 4162,- 
650 to $145,190 for 1938. 

Watch parts received from Switzerland were valued 
at $1,519,796, a decrease of 27 per cent below the 


1937 trade, the figures showed. 
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HOT WEATHER WINDOWS 


(from ,;age 35) 


of cardboard in the form of a small check. 

You will find it profitable to now and then devote a 
window to a single-merchandise idea. For such a win- 
dow during the summer months, a window of portable 
radios is suggested. A vigorous effect can be obtained 
by supporting one portable radio on a swing suspended 
White 


in diameter or draping cord can be ob- 


from the ceiling of your window. cotton rope 
about 1% in. 
tained reasonably from your local department store. ‘The 
large musical note indicated in the illustration can be 
easily made by bending a !4-in. round copper wire into 
the appropriate design. 

The illustration shows four flags supported by a string 
running from the top of the swing down to a card in the 
left-hand corner. These flags, cut out of colored paper, 
convey the four principal selling features of portable 
radios, to wit: ““No antenna needed,” “no plug-in,’ ‘‘no 
ground,” and “easy to carry.” The card in the fore 
ground carries the message, “This summer swing to a 
portable radio.”’ 

Back of the swing the illustration indicates a large 
sun umbrella, which one of the local department stores 
will be glad to lend you. This umbrella will give a splash 
of color to your window and carry out the thought of 
outdoors, for which the portable radios are designed. 
The floor of the window can be simply and effectively 
treated by covering it with grass matting on which a 
number of portable radios can be arranged. If the grass 
matting cannot be obtained locally, you can get this from 


a New York supply house in mats of 6 ft. by 3 ft. for 


$1.98, or by the yard, 36 in. wide, $1.65 per yd. You 
will find many uses for this matting and it will be well 


worth initial expense required to cover the floor of your 
window. The background of this portable radio window 
can be decorated by display material provided you by 
the manufacturers. 

In the series of articles, of which this is the first, it 
is not anticipated that any single idea will meet with the 
exact requirements of your display problems. However, 
it is hoped that you will find helpful suggestions that 
can be adapted in whole or part to your windows. You 
undoubtedly have had many successful experiences with 
various display ideas. It would be appreciated if you 
consider this series of articles as a display forum and 
send in descriptions of ideas that you have tried out and 
have found to be successful, or any suggestions that you 
may have as to liéw we can make this series more effec 
tice for the retail jewelry trade. 


TROPHY SALES 


(from page 27) 


athletic events and programs and follows up by per 
sonal calls and letters, the officers in charge. 

Newspaper advertisements featuring the concern’s 
selection of trophies are also run occasionally, especially 
in seasons when the greatest number of athletic events 
is occurring, and according to Mr. Grunning, this news 
paper advertising has resulted in several orders which 
they might not have heard of otherwise. 





Trophies are also featured in the store in a special 
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terproof MULTICHRON 


GUARANTEED WATERPROOF ofter 3 rigid tests; Stainless 
Steel Case; NIVAROX Hair Springs and GLACIDUR Metal Bal- 
ances. Thoroughly NON-MAGNETIC. 


INVESTIGATE GREAT SALES POSSIBILITIES ® Write for Data 
JULES RACINE & CO., 20 West 47th St., New York 
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Proclaimed by experts as the 
Finest Timing Instrument of 
its kind in America. 


COMBINES THE PERFORMANCE 
of * A REGULAR WRIST WATCH 


* A FIFTH-SECOND TIMER 
* A TELEMETER and 


* A TACHOMETER 
(measuring M.P.H. up to 750) 
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display and it has been found that numerous people who 
have never been individually contacted have had their 
attention called to Bernard-Grunning’s line. 

Another Missouri jeweler, R. D. Worrell of Mexico, 
Mo., uses much the same prescription. Mr. Worrell 
carefully explores the newspapers for possibilities of 
trophy sales and all the leads secured in this way are 
followed up with folders, letters and personal calls. 

Last summer, this firm through following up individ 
ually every member of their County Fair Board, secured 
an order for 91 silver trophies awarded as prizes at the 
County Fair. 

It is evident from the experience of all three of these 
firms that a substantial and profitable business in 


trophies can be created by systematic effort. 


BLUE-WHITE GOODS SCARCE IN MARKET 


Lonpon—In the absence of any incentive to increase 
diamond stocks it was not surprising that diamond mer 
chants here and on the Continent last month found 
business lifeless. Nevertheless, anything really fine in 
blue-white stones at all attractive in price can be placed 
with little difficulty, but such stones are scarce and are 
held in firm hands. 

Commenting on this factor, Backes & Strauss, the 
Holborn Viaduct diamond house, says prices are well 
maintained despite the stagnant effect caused by the 
uncertainty of the international situation. According to 
this firm there is no pressure to sell at a sacrifice, con 
sidering that newly polished goods coming from the mills 
and produced from recently purchased rough are cost 
ing more to put on paper than before. 








Until the first week in May many important trans- 
actions in good stones contemplated were held up. 
Since then a lessening of international tension put a 
new complexion on business and the second week saw 
the completion of some important deals. The demand 
is developing for various classes of stones, the most 
favored being well made goods from mélées to four 
grainers in fine color. Very little rough of high color 
was sold in April by the London Rough Diamond Syn 
dicate, the result being a slight stiffening in price. 
Blue white goods in sizes over three carats are now 
almost unobtainable. 

In connection with the American proposals to acquire 
war reserves, it is reported here that it is planned to 
store diamonds, too, presumably industrial diamonds. 
Stocks are plentiful. The last accounts of Consolidated 
African Selection Trust showed diamond stock in the 
balance sheet at the nominal figure of %5. This, ap 
parently, covered some 5,000,000 carats of industrial 
diamonds. Compared with the $100 to $2,500 per carat 
for the gem stone the industrial variety of stone fetches 


only from 60 cents to $2.50 per carat. 


CHICAGO LAMP SHOW SCHEDULED 


The National Lamp Show of Chicago, to be held in 
The Merchandise Mart, July 10 to 22, was announced 
recently by A. H. Glanz, president of the 12th Floor 
Lamp and Shade Manufacturers Assn. The show is spon 
sored by and held under the auspices of the association 
whose membership is made up of the permanent ex- 
hibitors of lamps and shades in The Merchandise Mart. 













In the diversified creations by Lampl, 
there are excellent selections of tokens 
for every memorial event .. . For ex- 
ample: Charms which haye unique 
qualifications to meet the need for 


“something different.” 










These Gold Charms are Ideal as 
Tokens for BRIDESMAIDS: 


A—Wedding Bell suspended in a sleek ring 
B—Rice, treasured in a gold and glass drum 


C—Church, you can read the Lord’s Prayer by peep- 
ing under the steeple 









MANUFACTURERS of 





Patented and copyrighted 
Charms—New York World’s 
Fair—1939 
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@ Highly Styled GOLD COSTUME JEWELRY 
@ PLATINUM and GOLD WALDEMAR CHAINS 

@ GOLD and SILVER BRACELET CHARMS 

@ Unusual COMPACTS with PATENTED FEATURES 
e STERLING SILVER JEWELRY 


Walte i Lamp [ e “Creators of the Unusual—As Usual’’ 0 * no — 








Reg. No. 13280 
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Welcome 
N.W. J.A. 
peso Main Offices and Factory, 118 Richmond Street, Providence, Rhode Island BOSTON 


UNE 7 JUNE 7.8 


Branch Offices: New York, Cincinnati, Chicago and Los Angeles 
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Members of the N. W. J 


A., at- 
tending the Boston Convention, 
or retail jewelers, visiting New 
England this summer, are cordially 
invited to our plant in Attleboro. 
We should like you to see the new- 
est pieces of Simmons Quality Gold 
Filled Jewelry and the processes by 
which they are made. You are al- 
ways welcome. 


A Short Pleasant Drive From Boston or Providence 
Attleboro is just off the express highway between Boston and 
Providence. One hour from Boston. One half hour from Provi- 
dence. From Boston take Route 1. Bear left onto Route 152 

marked “Attleboro.”” From Providence, take 
Route 1 to South Attleboro. Then 
right onto Route 123 to Attleboro. 


bear 


en sak 
ppt: 


< he FR 
he : ee. 5, a oe ek ee 
Ds NEA IAT ‘gala? 


See How Simmons Quality is Fashioned 
Practically every piece of Simmons Jewelry is made entirely in 
the Simmons plant. The Simmons Quality Gold Filled stock is 
poured, drawn, and controlled by Simmons metallurgists. And 
the largest body of craftsmen in the gold-filled industry fashion 
this material into jewelry that sets the pace for style, finish 
and quality. 


R. F. SIMMONS COMPANY, ATTLEBORO, MASSACHUSETTS 
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Welcome, N.W. ].4. Members 


President Arthur E. Manheimer extends cordial invitation 
to all jewelry manufacturers and wholesalers to attend 


N.W.J.A. convention in Boston June 7 and 8 


| ee all reports, a large number of wholesalers and manufacturers 

have already planned to attend our convention in Boston on June 7 
and 8. To those who have not yet decided to attend, I want to say that I 
consider this one of the most important meetings in the history of our 


association. 


We plan to focus our discussion on the most vital problem confronting 
the wholesaler today: the threat to his margin of profit because of the 
new laws and the new policies of manufacturers working under these 
laws. We expect to have speakers who are authorities on the various 
factors that enter into this problem. It is obvious that this discussion is 
highly important to all manufacturers who distribute through whole- 
salers, and that this is their problem also. I sincerely believe that no 
wholesaler or manufacturer could spend two days more profitably or to 


better advantage than by attending this convention. 


Although our association is concerned primarily with wholesalers’ 
problems, it does endeavor to perform a constructive service to the entire 
jewelry industry. We welcome the attendance not only of our own mem- 
bers but of all other manufacturers and wholesalers who are interested 


in the distribution of jewelry through wholesale channels. 
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NEW LUSTERN JEWELRY 


that is 


Tue originators of phenomenally successful hand-wrought Flower 
Group costume jewelry present two new groupings embodying beautiful design 
motifs as different, as outstanding, and as exclusive as the Flower Group was N.W.JA 
when first shown. Here are rich, glamourous items of jewelry, in Gold Filled and 
Sterling Silver. Many are finished in a marvelous, new three-tone polished 
effect simulating solid gold, and imparting deeper hues of red, green and yellow. 


BOSTON 
JUNE 7-8 
er m ; ; — Our hat’s off to 
rominent Wholesalers who have seen the new lines have backed their judg- Boston's 75-year-old 
ment with generous orders. Yours should be able to show you Stern’s Flower, “3 C. — & 
. - , o., ORE OC our 
Grape and Acorn lines soon. Wholesale distribu- 


tors. 


Manufactured Exclusively bj 


LOUIS STERN 


COMPANY 
PROVIDENCE, R. I. 


NEW YORK PHILADELPHIA CHICAGO 


A number of new items have been added to the Flower Group. Those 
illustrated are shown two-thirds actual size. Other illustrations 
nearly actual 





wt 
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LEVERETT H. SALTONSTALL 


N behalf of the people of Massachusetts, I 

extend a cordial greeting to the National 
Wholesale Jewelers Association about to 
gather in annual national convention in 
Boston. 

We appreciate the prosperous jewelry in- 
dustry of our state, especially that portion 
of it centered in the Attleboros, and the very 
important part that you wholesalers play in 
the distribution of the varied products of 
these factories. 

I am sure your visit to New England, 
and the jewelry and silverware manufac- 
turing plants in this section will prove both 
profitable and inspiring, and you have my 
best wishes for the success of your conven 
tion, 


LS Tes 


£ Moceachy: 
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BOSTON 
JUNE 7 & 8 





WILLIAM H. VANDERBILT 


KNOW that the jewelry industry in 

Rhode Island has contributed much to 
the prosperity of the State and I feel too 
that it is one of the industries which, if I 
might say so, has tried to police itself from 
within. 

Many of its leaders are known to me 
personally, and I consider them among the 


most desirable members of our community. 


Therefore, I am pleased to add my word 
of welcome to that of Governor Saltonstall 
in Massachusetts to the National Wholesale 
Jewelers Association. which meets in annual 


convention in Boston on June 7 and 8. 


Wlleaue 44. Mosiil lk 








YOUR HADLEY DISTRIBUTOR 
IS READY TO SHOW YOU... 








, : , Dor 

Each carefully designed t= WT anasasosONMSSSE osc if 
a “at 

by our own master crafts- 

men with those little 


touches of individuality 


pW Ginthed 50 
fi: ESS SSS Ses essso| 
— ae I 


you ve come to expect 


from Hadley! The styles | 
‘ ; ~ CeCe Oe ot 
hs 0 = DOrereerercrr aes — 


theyre asking for — right | 
now! Each with the ia 
exclusive Hadley Sliding- 


Folding Center Clasp. 


Glenwood 
Sharon 
Radcliffe 
Victoria 
Berkeley 
Stratford 


Aut six are supplied in a smart, compact these new Hadleys — just right to sell them on 
gold-frame display you'll say is one of the your counter or in a case. Ask your Hadley 
best you’ve ever seen. Practical — easy to distributor for Assortment No. 324 ($27.50 
remove or replace the Hadleys. Displays them Keystone Discount). The Hadley Company, 


against a rich velvet background. It’s free with Providence. New York... Chicago... Los Angeles. 


ARE YOU USING HADLEY 
CO-OPERATIVE SALES HELPS? 


New Gift Folder... Newspaper Mats, for Traveling Loan Dis- 
ideal for store use or advertisements to run plays. . . tested and 
as an enclosure. Fits overyourownname.Tie proved busines 
any gift season. your store to Hadley builders 


national campaign 


THEY'LL MAKE SALES FOR YOU! 


WATCH BRACELETS »- WALDEMAR CHAINS + KINGMAN STRAPS 
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Program 
82nd Annual Convention. National Wholesale Jewelers Ass’n 


Hotel Statler, Boston. Mass. 


TUESDAY, JUNE 6 


§ P.M. 


Meeting of Executive Committee 


WEDNESDAY, JUNE 7 
Morning 


9 A.M. 

10 A.M. “The Relation of 
Stability to the Wholesaler’s Net Profit.” 

Convention called to order by President Manheimer 


Registration of delegates. 


General meeting. Theme 


Keynote address—‘*The Manufacturer's Responsibil 
ity to the Wholesaler,” President Arthur E. Manheimer. 
Address—‘‘Are Distribution Costs Too High?’’ N. H. 
Engle, acting director, Bureau of Foreign and Domestic 
Commerce, Department of Commerce, Washington, D. ( 


(Two speakers whose will be 
address this session, confining their remarks to subjects relat 


names announced later will 


Wholesaler,’ Herbert C. Schwab, A. G. Schwab & Sons. 
Inc., Cincinnati. 
“Wholesaler-Manufacturer Relations,’ R 
Dix Edwards, chairman, Committee on Wholesaler-Man 
ufacturer Relations, 
Co., Kansas ( ity, Mo. 
Remarks—‘‘Wholesaler-Retailer 
r. 4 Committee 


Relations, E. W. 


Remarks 


Edwards-Ludwig-Fuller Jewelry 
Relations, Arthur 
W holesaler-Retailer 


Reynolds Co., Los Angeles. 


are, chairman, on 


General discussion of overhead expense figures for 


ing to the convention theme.) 1938, appointment of Re solutions Committee. announce 
Remarks—‘‘How the Manufacturer’s Failure to Su ment of members of the Nominating Committee. general 
pervise the Distribution of his Products Affects the announcements, and adjournment. 
Afternoon 
2 P.M.—Parlor “A.” the standpoint of volume and profit?) Answer by Lloyd 
Opening remarks by President Manheimer. G. Pattee, S. H. Clausin & Co., Inc., Minneapolis. 
Remarks—‘‘What the Association Is Doing,’ George Question—How can bad debt losses be reduced? An 
\. Fernley, secretary. swer by Roy H. Moore, Ewing Bros., Atlanta. 
Address—“‘The Stamping of Jewelry,” G. H. Ni Question—What effect is the Wage and Hour Law 
meyer, chairman, Jewelers Vigilance Committee, New having on costs? Is it practical to engage additional 


Y ork. 
Questions and answers. 


exhaustive 


(Note: In place 


papers on a general topic, this program has been arranged so 


of asking members to prepare 


that a number of que stions are listed and a brie f answer given 
by a member presenting his own views. If after the 
listed has responded, other members wish to give their opinion 
the president will be glad to have them do so.) 


me mbe r 


Question 
Silas B. Reagan, Baldwin-Miller Co., Indianapolis. 
Question 


How important is turnover? Answer by 


Is it advisable to analyze customers from 


help temporarily during busy periods? Answer by Jay 
G. Engel, J. Engel & Co., Baltimore. 

Question—Why does the wholesaler expect the manu 
facturer to adopt, announce and adhere to a definite 


>? Answer by Charles A. Moore, Moore De 


Grazier Co., Dallas. 


sales policy 


(Additional questions and answers wi he added 
program) 


Announcements. 


Adjournment. 


Evening 


P re sident 


Manheimer. Address. 


THURSDAY, JUNE 8 


Morning 


7 P.M.—32nd annual banquet, Parlor “A.” Toastmaster, 
9:15 A.M.—Special meeting on American watches, 


Lloyd G. Pattee, chairman, S. H. Clausin & Co., Inc., 


Minneapolis. 


This meeting will be confined to distributors of American 
watches. Consideration will be given to proble ms surrounding 
their distribution and all entitled to be present will be 
an opportunity to express their views. The 
journ at 10 A. M., promptly to permit those who wish to attend 


the meeting on other lines to be present on time. 


10 A.M. 


plies, William G. Swartchild, chairman, Swartchild & 


yiven 
meeting will ad 


Group conference on materials and sup 
Co., Chicago. 

(Both wholesalers and manufacturers interested in the dis 
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tribution of materials and sup plie s are invite l to attend. this 


meeting and take the discussions 


10 A.M. 


ing the distribution of individual lines, Parlor “A.” 


part m 


I > 
C7 neral conterence on conditions surround 


{t this session, conditions surrounding the distribu 


(Note 
tion of individual lines will be 
entitled to be 


discussed. Both active and ass 


ciate members are present and take part in 


the 


program. 


The chairmanship of the meeting will rotate according 
the following program and members should confine their re 
marks to the lines in which the chairman’s committee is in 


te rested.) 


A.M. 


(Please 


10 to 10:30 Sterling silver and plated ware. 


furn to page 66) 








V/wAVE HELD THE VITAL DISTRIBUT 


BETWEEN MANUFACTURER 
RESOURCES “™° RETAIL OUTLETS 


~ “es * s » * 


We are proud to be the representatives ‘n the important Northeastern 
territory for the lines of leading manufacturers who reach consumers 
through retail jewelry stores. And we are proud to be the avenue 
through which thousands of prosperous retail jewelers secure 4 broad 
selection of the newest market offerings: The wholesale jewelry 
business of o <. Percival & Co- Inc. is built upon the twin 
corner-stones of manufacturer cooperation and retail jeweler 
friendly relations, and we pledge the heritage of 75 years of 

service to both resources and retailers to 4 continuance 

of the fundamental policies which have helped this 


business grow: 
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CLASSIFICATIONS 
OF 
MERCHANDISE 


DIAMONDS 
MOUNTINGS 
PRECIOUS STONES 
DIAMOND WATCHES 


PLATINUM DIAMOND 
JEWELRY 


AMERICAN WATCHES 
CHRONOGRAPHS 
STOP WATCHES © 


WATERPROOF 
WATCHES 


NOVELTY 
WATCHES 


WATCH BRACELETS 
WATCH STRAPS 
TRAVELLING CLOCKS 
LIGHTERS 
BOOK ENDS 
STERLING FLATWARE 


STERLING 
HOLLOWWARE 


PLATED FLATWARE 


PLATED 
HOLLOWWARE 


cLoOcks 
ALARM CLOCKS | 





“eae ae ay 




















1872, BURNED OUT BY THE GREAT FIRE DURING MOST OF THE GAY 90'S, AT 392 WASHINGTON ST. 


D.C. Pereival & Co.. Ine. 


By coincidence, the Boston wholesale jewelry firm of D. C. Percival & Co., Inc., 
is celebrating its 75th anniversary at the very time that the National Whole- 
sale Jewelers Association is holding its first convention in Boston. It seems 
eminently fitting, therefore, for THE JEWELERS' CIRCULAR-KEYSTONE to 
signalize this milestone by the accompanying history reviewing the career of 
this house, one of the outstanding wholesale jewelry firms in the United States. 
lt is believed that D. C. Percival & Co., is the oldest firm of its sort in New 
England and is outranked, if at all, by only one or two houses in other sections. 


D. C. PERCIVAL, JR. 
Founder of the Firm 


| INCOLN was president, the final outcome of the as his partners a Mr. Morris and a Mr. Salisbury. For 
4 war between the states was still uncertain, the tele eight years the firm grew and prospered. Then came 
phone and the electric light had not yet been invented, the great Boston fire of 1872 which wiped out the larger 
diamonds had not yet been discovered in South Africa, part of Boston's downtown business district including 
and standard time had not been thought of when, back the establishment of D. C. Percival, Jr., & Co. 
in 1864, D. C. Percival, Jr., a young jewelry salesman Shortly thereafter the business was reorganized under 
in Boston, Mass., launched the wholesale jewelry house the name of Percival & Morris and moved to larger and 
of D. C. Percival, Jr. & Co. better quarters at 392 Washington St. A little later the 
Three wars and six major depressions have plagued name was changed to D. C. Percival & Co., and soon 
American business since that day, but through and in afterward the business was incorporated under its pres 
spite of them all this fine old house, which in 1939 is ent title of D. C. Percival & Co., Inc. 
celebrating the 75th anniversary of its founding, has In the meanwhile Mr. Percival had somehow found 
grown and strengthened. time to give to trade association activities as well as to 
Young D. C. Percival, born at Sandwich on Cape Cod conduct his business and serve as president of the Bos 
more than a century ago—in 1838—entered the jewelry ton Jewelers Club in 1891 and 1892. 
business as a boy of 18 in the employ of Sackett, Davis In 1898 the offices were again moved, this time to the 
& Co. of Boston as a salesman. present location across the street at number 373 Wash 
Following the tradition of the thrifty and individual ington. This is the structure known throughout the New 
istic Yankee, he was soon ready to embark on a business England jewelry trade as the Jewelers’ Building. It 
enterprise of his own, and in 1864 at the mature age of was D. C. Percival & Co., Inc., which was responsible 
26, he set up shop under the firm name of D. C. Perci for the building being so named since they were the first 
val. Jr... & Co., at 336 Washington St.. Boston. taking tenant of large space, with the result that the owners 
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THE D.C 





PERCIVAL & CO. SALES ROOM IN 1893 MOVED 





TO 





JEWELERS 


















‘Seventy-Five Years Young. ..%«: 


christened the building partly in their honor, and p irtly The present D. C. Percival, who is now the president 
in the hope that the name, with the further attraction of of the firm and who is the elder son of the founder of 
having D. C. Percival & Co., Ine.. as neighbors, might the firm, had entered its employ in 1892. His brother. 
bring other jewelry firms to them. I.. Fk. Percival, who is now treasurer, had started work 
Since that time, the size of the Jewelers’ Building has in 1904; and Miss M. G. Mundy, who is still the very 
been more than doubled by taking over the structure ad active and efficient secretary to the two brothers, had 
joining it to the south, and the floor space D. C. Perci come to work for their father in 1893. 
val & Co., Ine., has more than tripled, the firm today It seems to be a tradition of the Percival firm to find 
occupying over 6000 square feet. and keep capable and loyal helpers, and for the sons of 
Incidentally, it is of interest to note that at least thre employees to follow in their fathers’ footsteps. Many 


of the people who are active in the business today were of the present staff of 41 people have been with the 


connected with the firm when the move to 373 Wash company a quarter century or more apiece, and not only 
ington St. was made 41 vears ago. is the Percival family itself carrying on the family tradi 







PARTS OF THE CHINA, SILVER AND CLOCK DEPARTMENTS IN THE PRESENT GREAT ESTABLISHMENT 
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The new Fall lines of The rier 
Manufacturing Co. are _ oe 
our inspection. Of ae = 
; re many new Cameo roo : 
a in a variety of settings—the 
Leoutiful Flower Spray gg 
and the unusual Pendan Kt 
cluded are a number : nie 
Crosses, — and a wi 
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prone ant Wholesale Jewel- 
ors visiting Boston will find a = 
dial welcome at our display —_ 
in Hotel Statler, and at 


factory. 














Welcome 
NAA) THE WHITE MFC. CO. 


De 

ON NORTH ATTLEBORO, MAS 
vox k: Wheaton E. Gray, 9 Maiden Lane 
ae pores 57 Post St. 


Max Newman, 





San Francisco: 


YOUR DIAMOND JUBILEE. 
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tion, but at least two of the present employees of the 
firm were preceded by their fathers. 

One of them, Everett Hardy, head of the jewelry 
department, is the son of a former vice-president 
Edward E. Hardy, who was with the company for 50 
years and passed away some years ago. 

The Percivals themselves are now entering upon their 
third generation in the firm’s activities. L. F. Percival, 
Jr., the son of the treasurer, is assistant treasurer of 
the company; and the two sons of the president, D. C. 
Percival, Jr., and P. W. Percival, have recently joined 
the company. 

The third senior officer of the firm is Mr. Norman H 
Hayes, who is in charge of the diamond department and 
buys the diamonds which D. C, Percival & Co., Inc., 
imports direct from the cutters abroad. 

L. E. Ernst, who came to the company in 1909, is 
manager of the large silverware and clock department 
which is housed in a large showroom fitted and decorated 
in the modern style. 

Among the younger executives is J. T. Hossley, 
former assistant to the general manager of Waltham 
Watch Co., in charge of the Percival watch department. 

Right traveling salesmen are now employed covering 
all of New England, New York State outside of the 
New York City Metropolitan area, and the northern 
tier of counties of Pennsylvania. 

One of these salesmen is G. A. Felber, who is con 
sidered the dean of jewelry travelers, and who came 
to D. C. Percival & Co. several years ago, after a career 
with A. Paul & Co., former Boston wholesale jewelers, 
with whom he became connected in 1880. 

More than 1000 retail jewelers in that area buy their 
goods from D. C. Percival & Co., Inc., and many of them 
look upon this wholesale firm as their guide, mentor and 
friend in the selection of their merchandise because they 
have found that the Percival company has its customers’ 
interests really and sincerely at heart. 

In dealing with its customers as though their business 
were its own, the house of Percival is carrying out on 
of the fundamental principles laid down and unfalter 
ingly observed by its founder. 

“We are bound to succeed,” he used to say, “if we 
have the sense to do three simple things. One, be honest. 
Two, attend to business. Three, have the interests of 
your customers really and sincerely at heart. And num 
ber three means just what it says. Anything that is not 
good for your customers is a good deal worse for you.” 

The elder Percival had one other cardinal principle 
that guided him in the conduct of his affairs—‘I run my 
own business.” 

On at least one or two occasions that principle led to 
real battles when manufacturers attempted to dictate 
certain policies which Mr. Percival felt were not in the 
best interests of either his company or his customers. In 
each case he stood to his guns and in every case wo! 
out because time and experience proved him right. 

It has been well said and often said that a business 
is the lengthened shadow of some one individual. It 
does not in any way detract from the ability and enter 
prise of the present officers of the firm, who have plenty 
of courage and ability of their own, to say that th 
house of D. C. Percival & Co., Inc., owes no small mea 
sure of its present-day standing and success to the wis 
(Please turn to page 66) 
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| WE SALUTE on their seventy-fifth anniver- 
| y 
| sary D. C. Percival & Co., Inc., of Boston, one of 
in. | our first customers, with whom we have enjoyed 
A the pleasantest of business relations during the 
; ir. 
OG) | past 22 years. 
X 


| 
We SALUTE the Wholesale Jewelers about 


| 
| to gather in national convention, and upon whom 
| we depend exclusively for the distribution of our 


| products to retail jewelers. 





WE SALUTE the legion of alert retail jewel- 


ers whose knowledge and appreciation of quality 


a have led them to consistently seek from their | 7 S| A(T | 
of all types in . r iF, ‘ l j 
wstiniaaitt aaah vet Wholesalers the Chains, Lockets and Bracelets om) oe | 
BELT . SPORT AND NECK es 
rman of LeStage manufacture. etki asblatinais 
| MASSACHUSETTS 
LOCKETS NEW YORK © 9 MAIDEN LANE 
BRACELETS ROSS DONALDSON 


CHICAGO © WE. MADISON 


KNIVES We extend a cordial invitation to Wholesalers to | ALLEN 8. PINERO 
SAN FRANCISCO © 57 POST ST. 


in Gold Filled ° ° . ° MAX J. NEWMAN 

(Baby and Misses inspect our Fall lines, replete with new items, fea- 

Lockets and Chains - ; : 
in 10K gold) turing beautiful new packaging throughout. Dis- | 


plays at Hotel Statler, Boston, during the Conven- 





tion, and at the factory. 


Welcome 
N.W. J.A. 


BOSTON 


oar JUNE 7-8 
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What name comes first to mind when you think of 


Lockets? 
FISHER 


Which manufacturer originated the popular Book 
Locket Styles—has them patented—and offers 
the widest variety? 


FISHER 


Which manufacturer makes the clever self-open- 


FISHER 


Which manufacturer attained leadership in 
Lockets—considering every factor of variety— 


ing lockets? 


quality—craftsmanship price range? 


FISHER 


Pets 
<imece> 
“THE FISHER LINE” 
v.M.F.CO 


J. M. 
FISHER 
COMPANY 


Manufacturer to the Wholesaler 
for Over Fifty Years 
ATTLEBORO, MASS. 








PERCIVAL 75th ANNIVERSARY 


(from page 64) 
principles of the founder who ruled its destinies unt 
shortly before his death in 1913. 

Nor should it be inferred that D. C. Percival & Co 
Inc., is living in the past or on past glories. While stick 
ing to its fundamental principles, no one has been mor 
alert than this house in keeping up with the continuin 
changes in methods and merchandise. 

As just one example of the way that the Perciy 
Co., has kept in the forefront of new ideas we learn 
the other day from a manufacturer of watch attac! 
ments that D. C. Percival & Co., was the first whol 
saler in the country to buy and offer to its trade tl 
all-metal wrist watch bands which in recent years hay 
become such an important item of jewelry store me. 
chandise. 

To D. C. Percival & Co., Inc., 75 years young—ma‘ 
the next 75 years see it going forward to even great 
achievements. : : 

N.W.J.A. PROGRAM 
(from page 59) 
Walter Mayer, chairman, The Wallenstein-Mayer Co 
Cincinnati. 

10:30 to 11 A.M.—Jewelry, card goods, and rings 
Charles G. Brown, chairman, Stein & Ellbogen Co 
Chicago. 

11 to 11:30 A.M.—Clocks and Swiss watches, Silas B 
Reagan, Baldwin-Miller Co., Indianapolis, and A. 5S 
Braude, Emil Braude & Sons, Inc., Chicago, co-chair 
men. 

11:30 A.M. to 12 Noon—Diamonds, Harold Alberts 
chairman, I. Alberts’ Sons, Inc., Boston, Mass. 

12 Noon to 12:30 P.M.—Giftware and novelties, Wal 
ter Dorrer, chairman, Highbee & Dorrer, Los Angeles. 

Announcements and adjournment. 

Afternoon 

2 P.M.—-General meeting, Parlor “A.” 

Opening remarks by President Manheimer. 

Report of treasurer, Joseph B. Bechtel, Joseph B 
Bechtel & Co., Inc., Philadelphia. 

Report of Membership Committee, A. C. Wallenstein, 
chairman, The Wallenstein-Mayer Co., Cincinnati. 

Report of committee on Jewelers Publicity Campaign. 
William Ansen, chairman, Aisenstein-Woronock & Sons 
Inc., New York. 

Report of Trade Practice Rules Committee, A. L. Ell 
bogen, chairman, Stein & Ellbogen Co., Chicago 

Report of Resolutions Committee. 

Report of Nominating Committee. 

Election of officers. 

Introduction of new ofticers. 

Unfinished business. 

New business. 

Adjournment. 

Friday, June 9, has been reserved for visits to manu 


facturing plants and recreation. 


Schepples Jewelry Store, 2492 Mission St., and Nor 
man’s Jewelry, 2548 Mission St., San Francisco, won 
first and second awards in their division in a recent 
contest for authentic store fronts in the style of the 
Old Mission Trails, held in connection with, and_ to 
help promote interest in the Golden Gate Exposition 
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THE SUMMER BATTING AVERAGE 


(from page 33) 


experienced a 16 per cent return on mailings, with S762 
in sales resulting. 

One jeweler sent postcards to his mailing list of 2500 
names, soliciting watch repair business and got so many 
orders that he had to put on an extra man for this 
service. These repair jobs also produced $540 in sales 
of additional merchandise from relish dishes to sum 
mer costume jewelry. Wise jewelers do not let their r 
pair departments run down in summer. They use it t 
build sales and profits, to serve as a contact medium for 
plus sales. 

Many jewelers stated that they get excellent results 
by pointing out the need for two watches in summer i: 
stead of one. They reported that this suggestion gets 
results because customers realize that a watch takes a 
great deal of abuse in summer, more so than at any other 
time, and often if a patron has a dress piece, he can b« 
induced to buy an additional unit for utility in a strong 
case. The repair department, if properly publicized in 


summer, brings in many dress watches that have been 





damaged while week-ending, golfing, boating or fishing 
Tactful sales handling will sell many of these cus 
tomers additional time pieces in the new, dustproof and 
waterproof models, cased in stainless steel. 

The more expensive the one and only dress piece, the 
bigger the opportunity to sell a utility unit, say the 
jewelers contacted. Never let an expensive watch pass 
out of the repair department in summer without th: 


suggestion to buy an additional utility unit. We wer 


1 . de . e 
VY Ot yf arth ii :, told that the younger generation is more susceptible to 


che evid eer ae °s ort | this appeal than oldsters, no doubt because the vounger 


ant fe mn. << element goes in more for active outdoor play. 


y 
on A . e 1 
yanul act! 


sigtt 

execull® “The dog days are doggone good days for selling 

Micalle! Md Came? ; and lighters,’ opined one jeweler in particular, who, in hot 

prooche® pdant® je weather, uses the following sales arguments: 

ec N 

— jived 8 e ee (1) He tells motorists, hikers, fishermen and hunters 

_ that in the dried woods a lighter is safer to use than 
matches which cause forest and brush fires; (2) he 
remarks that the striking surface of match boxes get 
damp and unusable in the pocket, while you can imme 
diately light up with a lighter on the stickiest day; (3 
he reminds his customers who go to seashore, lake and 
river resorts that “Have you got a match that will 
light?” is a common complaint with bathers and boat 
ers; and (4) he points out that a lighter is equivalent to 
hundreds of boxes of matches and therefore ideal for 
summer use when pocket space is limited. 

cat Megane * san Modernizing old jewelry is one of the services that 

south brings business into the repair departments of jewelers 

who go after it. When folks go on vacations they usual 

lv gather up old and more or less valuable jewelry 

aturation® pieces to place in some safe repository until they re 


perciva! 
D pe round \ 
& 39 s : s aS. ° ° ° ° , ° vs 

out 5° tor’ale vines made at this psychological time, it often clicks. Eight 
ing aye sul whole ° 

os 
years 


cont q : ; : 
; turn. If an appeal to modernize these old pieces is 


enty 


oa jewelers contacted on this survey went after jewelry 
pene? : : } 


remodeling business during July and August and each 
BOSTON did several hundred dollars’ worth of business, one store 
JUNE 7-8 reaching #825 in sales. Windows are given plenty of 
(Please turn to page 74) 
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Jreavy Chatn- 


Those jewelers who had the foresight to stock heavy chains are finding 
that style-minded young men in their communities are ready for the 
change—that sales of heavy chains are steadily increasing. We offer 
a wide variety in Gold Filled Curbs, Bostons, Ropes, Trace and Com- 
binations, in Dickens, Waldemar and Vest Styles. Ask your wholesaler 


or Bates & Bacon chains—they're tops in style and value. 


BATES & BACON CO. +« ATTLEBORO, MASS. 


Congratulations 


D. C. PercivAL « Co., INC. 


BOSTON 
JUNE 7-8 


ANNOUNCING A New 
Narrow W ior 
BRACELET 


At last, we are ready with the narrow width, for 

which there has been such insistent demand. 

Months have been spent perfecting the tools to 

make the new bracelet as beautiful in appear 

ance and as velvety smooth in action as the 
standard width. 


The new numbers may be seen during 
N.W.J.A. Convention at the Hotel Stat 
ler in Boston, or at our factory before and 

after the convention. See the whole 
AMERICAN QUEEN" Line — Brace 
lets — Lockets — Sets Compact: 
each item beautifully presented — a 
line of quality jewelry that will en 


hance your reputation and ours. 


American Queen Bracelets are offered in a wide 
variety of styles, including hearts, rounds, cush 
ion, signets, locket, cameo, stone set, in both 
the standard and narrow widths. 


PITMAN & KEELER 


ATTLEBORO MASS. 


New York, 9 Maiden Lane 
PHONE RECTOR 2-0920 


ARTHUR C. McGIE - 
Western Rep.: C. A. PATTERSON 





THE FAMOUS 


P&K OVERHAND 


Watch Bracelet 
Sales of OVERHAND continue 


set new records, proving that 
ven like its expansion to twice 
size, permitting it to slip 
over the hand—like its 
entle tension allowing free 
wrist action without binding. 
Overhand" is a fast and prof- 
itable $6.00 retailer. Ask your 
Wholesaler to show you Over- 
hand in all metal and metal- 


ond-leather. 
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ACTIVE MEMBERS OF THE NATIONAL WHOLESALE JEWELERS’ ASSOCIATION 


CALIFORNIA 


E. Bastheim Co. .......--. Los Angeles 
I. Behrstock Co. .....-++>- Los Angeles 
Friedman-Gessler Co. .....Los Angeles 
Higbee Me PIORIGD 6.o656 5 cows Los Angeles 
E. W. Reynolds Co. ...... Los Angeles 
Philip Wolman Co. ....... Los Angeles 
A. I. Hall & Son ......-. San Francisco 
Nordman & Aurich ...... San Francisco 
M. Schussler Co. ......-. San Francisco 
COLORADO 
Cosley Wewery CO cnccc ccna. Denver 
The W. W. Hamilton Jewelry Co., 
Denver 
Arthur Jacobson Co. ........... Denver 
CONNECTICUT 
Irving Michaels & Co. ...... New Haven 
W. B. Kellogg Co., Inc...South Norwalk 
DELAWARE 
B. Kleits & Bro. Ca. ....... Wilmington 
DISTRICT OF COLUMBIA 
Thhintein Cos, BMGs... 68006 Washington 
GEORGIA 
Ewing Brothers ............... Atlanta 
ILLINOIS 
Ch. OS FUMIO. TE. 6s ckicwics Chicago 
Benj. Allen & Co., Inc. ......... Chicago 
ee ME OM. co skew be Hae ocmnwes Chicago 
MeO TOCUORD COk~ « oie: ec cc eloin's Chicago 
Adolph Braude Corp. ......... Chicago 
Emil Braude & Sons, Inc. ...... Chicago 
Sigmund Burg ................ Chicago 
Buss-Linthicum-Thorson, Inc... .Chicago 
NM CON Or OG o250's cc ela xiviere aca Chicago 
Clinton Wateh Co. .. 0 62cs.000.. Chicago 
Drach & Weinfeld Co. Inc., ....Chicago 
Josep Flag Co. 2... .6.. cece eis Chicago 
FIREt JOWEMY CO: .6 5 6cccneeee. Chicago 
fae RANE Ce oe. a9 go ee eek cidierw Chicago 
Manheimer Watch Co. ......... Chicago 
C. & BE. Marshall Co.. ........00+:. Chicago 
MW. A. ROA GF COs oc ik cc accws Chicago 
Henry Paulson & Co. ..:......: Chicago 
Stein & Ellbogen Co. .......... Chicago 
Swartentid G CO. oe civsiscs cocive'e Chicago 
WEOUIGR PUNO 6 aide ds ie onericiwes Elgin 
INDIANA 
Baldwin-Miller Co. ........ Indianapolis 
1IOWA 
The M. A. Lumbard Co. ....Des Moines 
KENTUCKY 
Gleeson Jewelry Co. ......... Louisville 
George Katzman Co. ........ Louisville 
LOUISIANA 
Hiller Jewelry Co. ........ New Orleans 


Leonard Krower & Son ...New Orleans 





MARYLAND 


Me ck ee Baltimore 

TAGES MOM oes ein gs nece ae Baltimore 

OU. & Jewelny GA. ..0cccnsien Baltimore 

MASSACHUSETTS 

I. Alberts’ Sons, Ine . 2... 666-5 Boston 

Norling & Bloom Co. ........... Boston 

Bee Bae GA. ons cc cscsscies Boston 

D. C. Percival & Co. ............ Boston 
MICHIGAN 

The Gorenflo Co. .............. Detroit 

eee Detroit 
MINNESOTA 

S. H. Clausin & Co. ....... Minneapolis 

C. M. Thomsen Co. .........Minneapolis 
MISSOURI 


Edwards-Ludwig-Fuller Jewelry Co., 
Kansas City 


Franklin Brg. 2 <iic5s. cee Kansas City 
CP NO Ons dix ccenat Kansas City 
Ross-Beek& Co: ....0.6scee. Kansas City 
Bauman-Massa Jewelry Co. ...St. Louis 
James J. Burke Co. .......... St. Louis 
Eisenstadt Mfg. Co. ......... St. Louis 


Maschmeyer Richards Silver Co., 
St. Louis 


NEBRASKA 
is Bie WOCCAIS EE C06 is ccisiccnesns Lincoln 
‘he Berman Cee. oscs.. 66 es eenes Omaha 
NEW YORK 
Petersen, Max & Co. .........:. Buffalo 
FIGOYG POON so ccc cwcecivnns Buffalo 
Queen City Material Co. ........ Buffalo 


Aisenstein-Woronock & Sons, Inc., 

New York City 
A. Cohen & Sons Corp...New York City 
EK. S. Feinstein & Co. ...New York City 
J. W. Johnson, Ine. ....New York City 
L. Luria & Som ........ New York City 
J. F. Mansfield Clock Co., Inc., 

New York City 


I. Ollendorff Co. ....... New York City 
J. J. Schmukler & Son..New York City 
OHIO 
The Albert & Seifert Co. ....Cincinnati 
"Pne: Caeser Cas. ccciecciesi Cincinnati 
Gerwe Frohman Co. ......... Cincinnati 
Greenwold-Grift Co. ......... Cincinnati 
BD Jaceme Sons Coe .....6 0c Cincinnati 
reim Sen Ci seek cise dean Cincinnati 
The Oskamp-Nolting Co. ....Cincinnati 
A. G. Schwab & Sons ....... Cincinnati 
My Sameer Cay. sccsccccecceed Cincinnati 
S. Siiverman Coa. .. 2.6.00 cee. Cincinnati 
The Wallenstein-Mayer Co....Cincinnati 
The H. W. Burdick Co. ...... Cleveland 
CORN THIS econ c oskccumeaiuas Cleveland 





The A. H. Ficken Co. ........ Cleveland 
Jo. FE Guees. & Cas cs sc ceae. Cleveland 
Markowitz & Friedman, Inc...Cleveland 
"Tike DRONE Cee oss enwewawda: Cleveland 
Scribner & Loehr Co. ........ Cleveland 
Heyne & Groves, Ine: ............ Toledo 
The Wm. S. McCaw Co. ......... Toledo 
OREGON 
Butterfield Bros. ............. Portland 


PENNSYLVANIA 


Edgar L. Brent ...... .....-Altoona 
My. E. . Biamee q.sccasces Harrisburg 
Merrell & Baughman ........ Jeannette 
The Non-Retailing Co. ....... Lancaster 
Saul ©. Somes 22+. <s cces Lancaster 
Aisenstein & Gordon ...... Philadelphia 
Jos. B. Bechtel & Co. ...... Philadelphia 
Brown Gold & Co. ........ Philadelphia 
Harry: Gonna << 6 «wis ceewnas Philadelphia 
Alfred Humbert & Son .... Philadelphia 
H. O. Hurlburt & Sons .... Philadelphia 
Samuel Lashof, Inc. ....... Philadelphia 
S. Lesse & Sons, Inc. ...... Philadelphia 
Pile GUARDS 5 a sedated Philadelphia 
House of Milner ........... Philadelphia 
Alewt By Pulee 2.06 cc cnses Philadelphia 
Be EEE Ee Philadelphia 
WE TD 6 cde cencsceguves Philadelphia 
Williams & Waples ........ Philadelphia 
WE EO Ge oe iocacecatiaass Pittsburgh 
Geatee? TGR. <5 .sccseveseas Pittsburgh 
W. J. Johnston Co., Ine. ..... Pittsburgh 
Samuel Weinhaus Co. ....... Pittsburgh 
George Phillips & Co. ......... Scranton 


RHODE ISLAND 
George H. Taylor & Co. .... Providence 


The Albert Walker Co. ..... Providence 
SOUTH DAKOTA 
Ross Jewelry Co. ........... Sioux Falls 
TEXAS 

Moore DeGrazier Co. ............ Dallas 

Shuttles Bros. & Lewis .......... Dallas 

Rypem rh tee Gb Cains: casa ccucany Dallas 

Keystone Jewelry Corp. ....... Houston 

B. M. Hammond Co. ...... San Antonio 
VERMONT 

Bogle Bros. ...... White River Junction 
VIRGINIA 

Cm Bl” eae errr Norfolk 

Fisher’s Supply House ........ Roanoke 

WASHINGTON 

S. H. Clausin & Co., Inc. ...... Spokane 

pe rec emer rrr ey Seattle 

po a ee rere ere rer Seattle 
WISCONSIN 

ee eee Milwaukee 

Boszhardt-Possin Co. ........ Milwaukee 

Kilb-Beck-Kuesel, Inc. ...... Milwaukee 





ASSOCIATE MEMBERS OF THE NATIONAL WHOLESALE JEWELERS ASSOCIATION 


Acme Ring Mfg. Co., Inc. ..... Newark 
American Strap Co., Inc. ....New York 
Art Metal Works, Inc. ......... Newark 
Associated Attleboro Mfg., Inc., 
Attleboro 
memee TheeGs, TRE. cnc ccercsces New York 
ene? Ot Cae, IMG cievecawecicus Newark 
Barrasso & Blasi, Inc. ......... Newark 


H. F. Barrows Co. ....North Attleboro 
Belove Watch Case Co., Inc... New York 


A Se Bh eres Attleboro 
WINS NOS 6s in sianxiecicise sw eles Attleboro 
Bristol Seamless Ring Co. ...New York 
Bruner-Ritter, Inc. ......... New York 
California Jewelry & Novelty Co., 
Chicago 
Carl-Art, Tie. ..sc50c cece Providence 
Clearview Compact Co. ......... Detroit 
CONE CIE hones cncnvksanes New York 
A, CE viinwisureevennaiens Chicago 
Dolan & Bullock ........... Providence 
ge errr Attleboro 
SY I os hewn wn nauseam Providence 
Elgin National Watch Co. ...... Chicago 
Elgin National Watch Co. ...New York 
Evans Case Co. ........ North Attleboro 
Pee BE GON vcs vsvvewss Attleboro 
2.3. {: ere Attleboro 


Forstner Chain Corp....Irvington, N. J. 
Geo. H. Fuller & Son Co. .... Pawtucket 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 





Crem C06 ecickcucusewedd eeu Newark 
General Chain Co. ....North Attleboro 
Wm. C. Greene Co. ......... Providence 
The R. L. Griffith & Son Co... Providence 
See BRAGG ch cciccenecs Providence 
Hamilton Watch Co. ......... Lancaster 
Harvey & Otis, Inc. ........ Providence 
Walter E. Hayward Co. ...... Attleboro 
The Herschede Hall Clock Co., 
Cincinnati 
Illinois Watch Case Co. .......... Elgin 
The Ingersoll-Waterbury Co..New York 
International Silver Co. ........ Meriden 
Irons & Russell Co. ........ Providence 
Iskin Mfg. Co. .....ccrcces Philadelphia 
Jacoby-Bender, Ince. ..........New York 
Katz & Ogush, Inc. ......... New York 


Kestenman Bros. Mfg. Co. .. Providence 
Keystone Watch Case Corp... Riverside 
Henry Lederer & Bro., Inc. .. Providence 


S. & B. Lederer Co. . 2.22505. Providence 
MEONONDO Cae occ cs ceedacueus Attleboro 
Re OO: oud eae chi ncoedeeumed Attleboro 
The Mason Box Co. ....Attleboro Falls 
The Mason Box Co. ........ Providence 
A. Milealie® GCA. oc ci cccscs Providence 
Moweme Bite, OB. ....<sisseass Brooklyn 


The New Haven Clock Co. ..New Haven 
The New Haven Clock Co. ...New York 
Omens, TAG eric cites Oneida, N. Y. 
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Ostby & Barton Co. ......... Providence 
Pies Bis. Ca. 2... .ccnacsass Brooklyn 
Pioneer Watch Case Co., Inc. Mt. Vernon 
Pitman & Keeler............. Attleboro 
Plainville Stock Co..... Plainville, Mass. 
Ch EE ROR 6 caved dewe eee New York 
Ripley & Gowen Co. ......... Attleboro 
Ross Jewelry Co. ........... Providence 
Schuman & Donchi ............ Newark 
Schwartz Jewelry Co. .......... Buffalo 
Shiman Mfg. Co., Inc. ......... Newark 
R. Ps Steamnone Ce. x02 c06. 02,5 Attleboro 
Sekdet Caw eo vein ceciecavess Providence 
Star Ring Mfg. Co. ........... Buffalo 
Star Watch Case Co...Ludington, Mich. 
Lowls Bemem Oe. ...cccccccens Providence 
J. F. Sturdy & Sons....Attleboro Falls 
Swank Products, Inc. ......... Attleboro 
Swank Products, Inc. ....... New York 
Mr. Alex Swirsky.......... Los Angeles 
Swiss Radium & Dial Painting Co., Inc. 
New York 
Unens BBs, 00s .< 5020s 04h Providence 
Wadsworth Watch Case Co., Dayton, Ky. 
Waltham Watch Co. .......... Waltham 
Vict ferro ee New York 
W. & H. Jewelry Co. ....... Providence 
J. J. White Mfg. Co. ........ Providence 
The White Mfg. Co. ....North Attleboro 


















































awd Silversmiths 


Bid you welcome to New England and cordially invite you to inspect 
our New Lines on display at The Parker House, June 5th to !0th, or 
at our Factory and New York Showroom at your convenience. 


Ready for your inspection is what we believe to be 


e THE LARGEST AND MOST INTERESTING DISPLAY 
OF METAL DRESSER SETS 


ever to be shown to the trade in 
@ STERLING SILVER — GENUINE BRONZE METAL — HEAVY SILVER PLATE 


artistically executed to the requirements of all tastes—and always with 
emphasis on 


@ QUALITY MATERIALS @ QUALITY CONSTRUCTION @ QUALITY FINISH, 
but reasonably priced for rapid turnover and maximum sales volume. 


All dresser sets are available in a complete range of combinations from 
Three to Fifteen Piece sets in new and attractive presentation cases of 
two different types as illustrated. 


EXTRA! EXTRA! EXTRA! 


We are particularly happy to announce that we are the first manufacturers 
of Metal Dresser Sets in a position to offer you for Immediate Delivery 
a really new and outstanding Sales Feature as the result of arrangements 
that permit our use of Exton Bristled Brushes as Standard Material in all 
Hair brushes throughout our entire line of Sterling Dresser Sets. 


@ EXTON is a new wonder product of Modern Science. Exton brushes are More durable 
—More sanitary—More penetrating and resilient—More attractive—Easy to clean— 
Do not shed. 


Be the first to offer your customers this new acme of exhilarating Brushing service. 


THE BRUSH OF TOMORROW 
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ATTLEBORO !} 


Eastern Representatnt 


W. J. DUNN 
Western Representativ 


E. S. GILLIES 
Southern Representatin 
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360 


DRESSER SETS 
CHILDREN'S GOODS 
HOLLOWWARE 
FLATWARE 

MISSES' SETS 

MEN'S SETS 
LUGGAGE FITTING 
SERVING PIECES 
NOVELTIES 


ARRROS. CO. 


DRO | MASSACHUSETTS 


Ww 


gr. 


NN 


LIES 


A. F. KING 
366 Sth Ave. Room 502 
New York City 


EP. STOLL . 

277 Euclid Ave. 
Oakland, California 
Coast Representative 


sag hear 
Pan 
eee 
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IDENTIFIES MANY 
OTHER RELATED PRODUCTS 


@ The real beauty of design, the skilled work- 
manship, the quality of materials and fin- 
ish that have been synonymous with SAART 
Products for over 30 years can only be ap- 
preciated by inspecting the merchandise 
itself. 


N, Be sure to see 
ew Our 


Genuine Handwrought 


STERLING SILVER 
HOLLOWWARE 


Something New— 


Originally Different and 
Exclusive 











THE SUMMER BATTING AVERAGE 
(from page 68) 


attention by jewelers successful in overcoming the sum- 
mer slump that hits some stores. 

Best results are obtained from weekly changes of 
displays and the featuring of fast summer sellers, such 
as vacation items, women’s jewelry and electrical appli- 
ances. Window tie-ups with national advertising on 
watches is also profitable during July and August. If 
window trims are left “as is” more than 10 days during 
the hot weather, sales decrease as much as 50 per cent, 
say jewelers who have experimented. Sometimes only a 
switch-around of items is sufficient to change the window. 

Store displays vary. Jewelers advise keeping the in- 
terior cool, bright, cheerful and inviting during summer, 
and building displays and decorative trims with this in 
mind. Air conditioning or air cooling equipment was 
found in some stores and it is a summertime sales- 
builder, peps up clerks with more selling energy and 
makes customers feel more like buying. 

Comparatively little merchandise is carried over by 
the jewelers who are most successful with summer sell- 
ing. In mid-August, they stage mid-summer clearances 
to make way for fall and winter merchandise. Style 
changes and changing public tastes from year to year 
make it more profitable to unload at reduced prices than 
to hold the goods in the hope of obtaining the full price 
next year. Fresh summer stocks every year is the rule. 
Moreover, capital is not frozen in unsold merchandise 
but is liquidated before September to be available for 
holiday purchases. 


Dramatized touches or animated displays help to in- 
crease sales. A jeweler doing business in a summer- 
resort town highlighted a display of waterproof watches 
with fishing tackle because he was angling for business 
from fishing sportsmen and swimmers who could use 
such timepieces advantageously. In another jewelry 
store, beverage sets and cocktail sets were displayed 
with rustic furniture, a large, colorful umbrella over the 
table, an imitation grass mat underneath. This jeweler 
reported triple the sales of previous summers on this 
merchandise and contends that the mere utilization of 
this little dramatic touch did the trick. 

This survey did not disclose any jeweler doing a sum- 
mer volume equal to holiday business but it did prove 
that summer sales can be brought up to a point where 
they pay the overhead and net a profit. If the jeweler 
can keep himself in the profit zone in July and August, 
he has a good chance of ending the year with a sub- 
stantial profit. 


ROLLS RAZOR GOES FAIR TRADE 

Rolls Razor, Inc., 305 E. 45th St., New York, im- 
porters and distributors of Rolls razors, has joined the 
growing roster of Fair Trade distribution. 

The Rolls line of razors and accessories is now pro- 
tected by both manufacturer-wholesaler and manv- 
facturer-retailer Fair Trade contracts in all states 
having Fair Trade laws. 

On April 20 the company sent out revised Schedule 
“A” price lists to wholesalers and retailers in the 44 
Fair Trade states, according to announcement by 
Robert G. Brown, president of Rolls Razor, Inc. 








as 
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FAIR TRADE LAWS’ FUTURE 
UP TO RETAILERS 


Fair Trade manufacturers in the jewelry industry 
look to retailers for active selling support. 


state conventions told by Harley H. Noyes, 


director of sales, Oneida, Ltd. 


AM going to read to you one of the many statements 
that I have encountered recently in reference to the 

Fair Trade laws. I present this as typical of the feel- 

ing which I have encountered in many instances. I read 

it because my question is this: Is action going to follow? 

“Through its affiliated state associations, A.N.R.J.A. 

is steadily working to minimize or eradicate trade abuses 
and to bring about trade betterments designed to make 
the jewelry business more pleasant as well as more profit- 
able as a means of livelihood.” 

I presume that a search of the files of many state 
associations would reveal 
matters of record—similar resolutions. 

I don’t doubt for a minute the sincerity of those state- 
ments... but... 

This neat question of the Fair Trade laws and what 
the jeweler is going to do about them has passed the 
stage of statements. It has passed the stage of resolu- 
tions. It has passed the stage of good intent. 

Forty-four states now have Fair Trade laws. 

It is a matter of history that these laws were passed 
by the retailer. The wholesalers didn’t work to have 
these laws passed. The manufacturers didn’t work to 
have these laws passed. They were passed by and for 
the retailer. 

And, it is rapidly becoming a matter of history that 
the mere passage of these laws constitutes only the be- 
ginning of the undertaking and that whether these laws 


similar statements—similar 











remain in effect and that whether these laws work to 
your advantage in “making the jewelry business more 
pleasant as well as more profitable as a means of liveli- 
hood” is now passed squarely back to you. It is in 
your lap. 

Quite a number of manufacturers have taken action 
under these Fair Trade laws. I think it is a fair ques- 
tion now to ask what action you are taking. 

I mean by that, what tangible support are you giv- 
ing in your store to the products of the manufacturers 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 


~] 





HARLEY H. NOYES 


who are operating under the laws which you obtained? 

If you will look at the jewelry industry coldly you 
will find, as I do, that there are only two types of dis- 
tribution possible: 

1—You sell it at the manufacturer’s stipulated price 
and make your full legitimate profit—or 

2—You sell it at any price you wish and let the profit 
or loss fall where it may. 

The manufacturer who seriously intends that you 
shall make your full legitimate profit signs Fair Trade 
contracts, and enforces them. 

The gesture of signing the contracts is not enough— 
there must be genuine enforcement. 

The manufacturer who doesn’t both sign and enforce, 
lays his products and your store wide open to the attack 
of hot-spot, cut-price operators— and questionable 
sources of supply. 

There you have it: Your choice of two systems of 
distribution—-sell it at the manufacturer’s price, or sell 
it at any price you wish. 

I ask you, gentlemen, in all sincerity, which type of 
distribution do you want? 

Fair Trade laws can give you System No. 1—that of 
protected legitimate profits. 

You have those Fair Trade laws now. And, may I re- 
mind you that you have with them the responsibility of 
proving to your manufacturers that we mutually benefit 
if we operate under those laws. Concretely, do we both 
sell more of our products through your store as a result 
of these laws? 

I hold to the theory that the jewelry industry needs 
more constructive, corrective selling policies from its 
manufacturers. 

You can get them. They can be had. And the best 
way for you to get them is to serve notice on the wide 
world by supporting the manufacturers who are giving 
you that kind of policies now. 

My feeling about a manufacturer’s selling policy is 
this: It divides itself into three parts: 

First—He gets a policy. 

Secondly—He puts it into effect. 

Thirdly—He publishes it, he prints it—he goes on the 








record. And, all of this can be done. 

[At this point Mr. Noyes showed the meeting the 
printed policy of Community Plate and cited instances 
where the policy had been made effective by enforce- 
ment. | 

I am sure that this group wants more than a few 
bland generalities about the Fair Trade laws. Very 
well, here is a pile of industrial catalogs. Naturally, 
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Why welcome the salesman whose line is listed in industrial catalogs? 


I am not going to open these books. Nor am I going to 
tell you how many thousands of them go into your cities. 
If you don’t know, as legitimate retail jewelers, you 
should make it your business to find out. 

I make a further suggestion: that as legitimate retail 
jewelers you make it your business to know what lines 
are in those books and what lines are not. 

And, a further suggestion, that as legitimate retail 
jewelers you feature the lines that have had the courage, 


strength and wisdom to stay out of those books—the fay- 
sightedness to pass up that volume of business. 

There are many stores in this state—not all of them 
by any means, but many—where I can walk in and find 
side by side, with equal display value, with equal sales 
emphasis, products that are in those books and products 
that are not in those books. 

If this is true—and take my word for it, it is—I ask 
you, in all sincerity, what price glory? 

I speak in behalf of all manufacturers who are giving 
you Fair Trade laws and the real enforcement of 
those laws. 

I speak for your active support of the lines of those 
manufacturers. 

I don’t mean a resolution of thanks either, or a matter 
of record, or a statement. I mean (I think I said this 
before) putting active selling merchandising effort be- 
hind those lines in your store. 

I mean fulfilling the implied promise that the retailers 
made the manufacturers when these laws were first 
passed—namely, that we would both benefit as a result 
of those laws. 

In many stores protected lines are benefiting. But, I 
say with equal emphasis, in many stores they are not. 

I am going to show you one more blow-up—an edi- 
torial write-up appearing in a recent issue of the 
Jewevers’ Circutar-Keystone. This is the result of a 
questionnaire which the publishers of JEwe.ers’ Cir- 
cuLAR-Keystone mailed out to retail jewelers through- 


out the country. 
(Please turn to page 80) 








HAYWARD GOLD FILLED LOCKETS 


featuring 


1/10 12 Kt. Gold Filled Chain 


Finest Workmanship—Quality—Design plus the Famous HAYWARD Finish 
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Distributed through a selected 
list of wholesalers. 


Congratulations D. C. PERCIVAL & CO. on your 75 successful 


years during which time you have sold Hayward Jewelry con- 





sistently. 
WALTER E. HAYWARD CO. *77EBOR° 
SINCE 1851 
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Inevitable / 


that’s what 
they are say- 
ing about the 
New Sturdy 
Ratchet. 


Is more comprehensive than ever. 


Buttons. Fa 


Brooches. 





The New Sturdy Line for Fall 


items which have proved most profitable for jewelers to handle. 


Waldemars. Crosses, Neck Chains, Knives, Sta-Lokt Cuff 


Bracelet Attachments, Stone Set Bracelets, Sautoirs, 


—Sturdy Products are carried and sold thru W holesalers— 


J. F. STURDY’S SONS CO. 


ATTLEBORO FALLS, MASSACHUSETTS 


—STURDY REPRESENTATIVES— 


FS, turdy (Announces 


The introduction to the trade 
of a New, Successful, controlled 
Ratchet and Buckle. 


STWIRIDY STA-LOKT RATCHET 
* The new Sturdy Sta-Lokt Ratchet oper- 


ates on a different principle from previ- 
ous center-folds. 





Lift the Knob to release The fold slides out of 
the ratchet. centerpiece. 


> IMPORTANT: Notice that Sturdy Sta-Lokt Ratchet telescopes and folds all 
within the center section and cannot be released without an UPWARD 
pressure on the small knob. The STA-LOKT RATCHET is more secure 
than the “Push Button” type because accidental pressure on the knob will 
not release the ratchet. 





Well rounded in those 





ney Bracelets, Baby Lockets, Pendants, 


West Coast 











New York Chicago OREN E. HOHNECK 
HARRY A. KRETSCH FRANK A. MORAN 1544 S. Stanley Ave. 
11 Maiden Lane 31 N. State Street Les Angeles 
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SHORT TIME FREE DEAL 


EXPIRES AUGUST Ist 


NEW HAVER 


WRIST WATCHES 











The “Regal” | 
Wrist Watch Assortment 


7-JEWEL MOVEMENTS 
BEK YELLOW GOLD PLATED CASES 


FREE: 
ONE “COUNT” WRIST WATCH 
COLORFUL DISPLAY STAND 


(SHOWN ABOVE) 
+ 
Assortment Includes The Following: 








Type Dealer’s Cost Retail 

2 “Count” $3.60 ea. $7.20 $4.95 ea. $ 9.90 
1 “Countess” 4.00 ea. 4,00 5.95 ea. 5.95 
2 “Duke” 4.00 ea. 8.00 5.95 ea. 11.90 
2 “Wales” 4.00 ea. 8.00 5.95 ea. 11.90 
1 “Count” FREE 4.95 
1 Display Stand FREE 

$27.20 $44.60 


INVESTMENT, $27.20 — PROFIT, $17.40 


YOUR JOBBER can supply you this Free 
Deal Assortment. If he hasn’t it on hand, 
send us his name. We will give you full 
information on this and other new assort- 
ments, and arrange a source of supply. 


THE NEW HAVEN CLOCK COMPANY, NEW HAVEN, CONN. 


NEW HAVEN 
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FAIR TRADE UP TO RETAILERS 
(from page 78) 


It says: “95 per cent of the Jewelers for Fair Trade 
Laws.” 

Ninety-five per cent want Fair Trade laws! 

I ask you, gentlemen, do you really? 

Because, I'll let you in on this secret—95 per cent of 
the manufacturers aren’t so sure they want Fair Trade 
laws. Ninety-five of the manufacturers aren’t using the 
Fair Trade laws. 

But, worse than all that, 95 per cent of the manufac- 
turers aren't so sure that you really want Fair Trade 
laws. 

There’s one way to answer that question once and for 
all—and it’s not by filling out a questionnaire either. 

















It’s by (there he goes again!)—doing something about 
itm... gour... store. 

To those of you who are—and there are many, many 
of you—an entire group of Fair Trade manufacturers 
say genuinely “Thank you.” 

To those of you who are not—and there are many of 
you—we make the same good-natured statement, with 
the same pleasant smile, that you gave us some two years 
ago after you were successful in having had these laws 
passed. 

Do you remember? You said... 

“Get on your horse.” 


H.I.A. ISSUES 24 CERTIFICATES 


Wasuinaton, D. C.—At a meeting of the examining 
board of the Horological Institute of America held here, 
April 29, certificates were granted to the following 


watchmakers: 
Certified Watchmakers 


Name Address Pruened by 

Roy W. Conner Fitchburg, Mass. O. S. Rice & Co. 

Gabe E. Eckroth Mandan, N. D. I. T. Larson 

W. Walter Logue a a er er 

Travis G. McMahan Raton, N. Mex. J. A. Whited 

Edward Padgett Washington. D. C. Albert Spletter 

Louis J. Pertcheck Toledo, Ohio Joseph Perlmutter 

Marion D. Potts Fort Wayne, Ind. Self 

Richard W. Slaugh Lancaster, Pa. Hamilton Watch Co. 

Robert W. Smiley Lafayette, Ind. Jerry A. Mohlman 

Ernest H. Trude Elgin, Iil. Student at Elgin 
Watchmakers College 

Juntor Watchmakers 

Albert Buffo Morenci, Ariz. Self 

Victor W. Bump Peoria, Il. Student at Bradley 
Institute 

Frank Paul Englise Brooklyn, N. Y. Self 

Emil Fruechtenicht Elgin, Ill. Student at Elgin College 

Milton F. Irvine Elgin, Iil. Student at Elgin College 

Robert T. Johnson Morrisville, N. Y. Student at 'N. Y. State 
School of Agric. 

Ervin Ladell Kirk Nowata, Okla. Self 

S. Dean Kivley Elgin, Il. Student at Elgin College 

Walter W. Kuehl Elgin, Il. Student at Elgin College 

Karl N. Lundgren Elgin, Til. Student at Elgin College 

Cletus McDonough Elgin, IIl. Student at Elgin College 

Wesley Rodda Porter Billings, Mont. Ray T. Moore 

Leonard G. Skewes Elgin, Student at Elgin College 

Romanta Woodford Morrisville, N. Y. Student at N. Y. State 


School of Agric. 
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RUECKERT means Quality 





NEARLY HALF A CENTURY OF SER- 
VICE TO THE JEWELRY INDUSTRY AND 
ALLIED LINES. 


BUILDERS OF SALESMEN'S TRAVEL- 
ING EQUIPMENT. 


SAMPLE TRAYS 
RING CASES 
DISPLAY PADS 
OPTICAL CASES 
WOODEN 
DISPLAYS 
BAGS AND ROLLS 


RUECKERT MANUFACTURING CO. 


69 SPRAGUE ST., PROVIDENCE, R. I. 





* 





On the occasion of the 75th anniversary of 


D. C. PERCIVAL & CO. 


whom we have been honored to serve, we extend 
our felicitations and wishes for their continued 


success. 


ACME RING MFG. CO., Inc. 


STONE SET GOLD RINGS 
FOR THE WHOLESALER 


443 SO. 10th ST. NEWARK, N. J. 











HERE’S A STERLING BUY 





No. 29 Salt and Pepper Set (3” High, 3 ozs. No Loading) 


$36.00 doz. Pair, Cost $420.00 per Gross, Net 


Our New Methods Mean Greater Values. Write Us on Your Promo- 
tion Needs. You'll Get Quick Turnover, Bigger Profits. 


A. G. SCHULTZ COMPANY 


423 EAST LOMBARD STREET, BALTIMORE, MARYLAND 
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ONEIDA WINS ANOTHER FAIR TRADE VICTORY 


San Francisco—Another major victory for Price 
maintenance has been scored here by Oneida, Ltd, 
whose successful and unceasing battle against price. 
cutting under state Fair Trade laws has now been ex. 
tended from the Atlantic to the Pacific coast. 

In one of the most interesting cases of the ten oy 
more in which Oneida, Ltd.’s legal department has ob- 
tained permanent injunctions, a final judgment and de- 
cree of permanent injunction was filed in Superior Court 
here May 8 against Val Molkenbuhr and Seamon J. 
Molkenbuhr, doing business as Molkenbuhr Bros., jn. 
stallment jewelers, 210 Post St., this city. 

Judge Maurice T. Dooling, Jr., of the Superior 
Court of the State of California, decreed that the de- 
fendants and their agents are perpetually and perma- 
nently restrained and enjoined: 

“From advertising, offering for sale or selling any 
commodity identified by any trademark, brand or name 
of plaintiff at less than the price now or hereafter 
stipulated in retail Fair Trade Contracts pertaining to 
such commodities and called to your attention, or the 
attention of either of you, by written or printed notice; 

“From advertising, offering for sale or selling any 
Community Plate or any Tudor Plate at less than the 
respective prices set forth in Exhibits ‘A’ and ‘B’ hereof, 
which Exhibits ‘A’ and ‘B’ are hereby incorporated 
herein and made a part hereof (or at such other prices 
as plaintiff may designate pursuant to Fair Trade Con- 
tracts and call to your attention, or the attention of 
either of you, by written or printed notice) ; 

“From conspiring to do, or to cause to be done, any 
such selling, advertising or offering for sale; 

“From inducing, or conspiring to induce any breach 
of plaintiff’s contracts or its rights under the Fair Trade 
Act of the State of California (except that defendants, 
in good faith, may at any time make purchases and in- 
quiries of their competitors for the purpose of ascer- 
taining if the latter are maintaining plaintiff's Fair 
Trade prices) ; 

“And from violating any provision of this judgment 
and decree by means of any subterfuge, device, trick, 
sham, pretended allowance or other indirection. 

“Defendants shall pay plaintiff's costs incurred in 
this action.” 

The cause came on for trial March 22, before the 
court sitting without a jury, a jury having been waived. 
The trial lasted four days. It attracted great attention, 
not only from the jewelers in San Francisco, but also 
from other concerns which had manufacturers in the 
court room listening to Fair Trade Act matters. 

E. F. Kitendaugh, manager of Oneida, Ltd.’s legal 
department, went by air to attend the trial, and also 
returned to Oneida by plane. 


DRESSER SETS WITH DU PONT BRISTLES 


Saart Bros. Co. of Attleboro, Mass., are the first manu- 
facturers of metal dresser sets to use Exton filament 
bristles in the industry. They announce that all their 
sterling silver brushes are now equipped with Exton 
bristles. This material, developed by Du Pont, is a 
new product of science and produces bristles that are 
more durable, smoother and easier to clean. 
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GRAIN WATCH BRACELET BY 


Ready now for immediate delivery...a complete 
line of Leather or Grosgrain Watch Bracelets... 
each equipped with a Gemsnap Buckle...self- 
adjustable for size...and opening at the touch 
of a finger-tip, avoiding broken nails, yet abso- 
lutely safety-locked when closed. 

Available six on cards, in assorted colors and 
assorted ends, in the following qualities: 


GEMEX COMPANY+170 THOMAS STREET * NEWARK, N. J. 
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FINGER-TIP ACTION IN A SELF-ADJUSTABLE LEATHER OR 


Consumer 
Price 


No. 191-—Genuine Calfskin-as- 
sorted colors—Stainless Steel Trim- 
MIME 8s & 8110 o Se jes 
No. 366—Genuine Calfskin—1/40-10 
Kt. R.G.P. Trimmings —Stainless 
Sisal Backs. 5 it sk ee ew 
No. 193-Washable Grosgrain- 
Stainless Steel Trimmings 

No. 368-Washable Grosgrain— 
1/40-10 Kt. R.G.P. Trimmings— 
Stainless Steel Backs . . .. .- 
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- $1.50 


2.00 


1.75 


2.25 
























New England Factories 
Weleome Wholesalers 


ELDOM does attendance at a convention offer so 

many and such varied advantages as the forthcom- 
ing meeting of the National Wholesale Jewelers Asso- 
ciation to be held in Boston, June 7 and 8. 

Beside the interesting and worthwhile sessions of the 
convention itself and the chance for a vacation weekend 
following it in any of the delightful spots for which 
New England is famous, visiting members will also have 
an opportunity to see and visit the nation’s leading 
jewelry manufacturing centers. 

Less than an hour’s ride away by automobile are 
Taunton and the Attleboros which, with nearby Provi- 
dence, form the world’s greatest center for the manu- 
facture of gold-filled, rolled gold plate and similar metal 
jewelry. Here are found some of the world’s largest 
manufacturers of chains, crosses, lockets, men’s jewelry, 
jewelers’ findings and materials, and of the rolled gold 
plate and gold-filled materials from which these goods 
are made. New England, too, is the largest producer of 
silver flatware and hollowware, with important plants at 
nearby Newburyport, Taunton and Providence and 
others in cities only a little farther westward and along 
main automobile routes, such as Meriden, Wallingford, 
Middletown and Greenfield. 

Connecticut, which will be traversed by many on 
their way to Boston, is the center of the clock and low- 
priced watch industry and one of the three great Ameri- 
can manufacturers of high-grade watches is in Waltham, 
only a few miles outside the Boston city limits. 

Here is an outstanding opportunity to visit many of 
. your principal sources of supply, to inspect their fac- 
tories and see how the goods are made and become 
better acquainted with the merchandise you are handling. 

These New England manufacturers extend to visiting 
wholesalers a cordial invitation to call at their plants. 

Plan to come to New England for the entire week of 
the convention—it will be time well spent. 
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They’re New! 











@ Here's Bulova's new "Ambassador," 

21-jewel men's wrist watch, models of 

which sell for $39.75, $49.50 and $45, a 
new price in the Bulova line. 





@ The Proctor never-lift automatic electric won has 
a self-contained stand, fabric dial for heat selec- 
tivity and selector for three ironing speeds. $12.95. 





‘@ The Seth Thomas "Bengal," 5” by 

4x15” in size, has holly wood inlays set 

in solid mahogany, and gold colored 
sash and feet. Retails for $4.95. 


@ New sterling silver hollowware by A. 

G. Schultz Co., Baltimore: coaster, re- 

tailing for $1; liqueur, $1; butter tub, 

$1.50, and individual sauce bowl, $9 a 
dozen. 


@An attractive going 

away gift is this "suit- 

case"-styled clock, with 

or without alarm, made 

by Wyler Watch Corp. 
to sell for $38.50. 


@"Democracity,"” the City of 
Tomorrow, lies within the crys- 
tal in this Trylon and Peri- 
sphere charm by Walter Lampl. 





@ Finger-tip action and safety 

chain feature the Turnlok 

buckle for wrist watches de- 

veloped by Gemex Co., New- 
ark. (Below.) 
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@ "Flexon," Elgin's ingenious flex- 
ible lug model, is 8/0 size, has 17 
jewels and retails for $37.50. 
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COLONIAL-GOWNED HOSTESSES RECEIVED AT THE EXHIBIT OF OLD AND NEW SILVER 


10,000 SEE HOME-TOWN SILVER SHOW 


by GEORGE H. WATSON 


RECENT “Loan Exhibition of Modern and Antique 
Silver” by Bromberg & Co., Birmingham, Ala., 
drew some 10,000 visitors and increased silver sales dur- 
ing the two weeks’ exhibition 100 per cent. The show- 
ing was in commemoration of the concern’s 103rd birth- 
day. 

The antique pieces were loaned for the occasion most- 
ly by the store’s customers and were not for sale. But 
modern silver, appropriately called “heirlooms of to- 
morrow,’ was exhibited alongside the heirlooms. 

Several weeks in advance Bromberg’s announced the 
exhibit would be held and invited the public to loan 
interesting pieces to be shown. Several cash prizes were 
offered for the most interesting pieces, the grand prize 
being $25. However, it was the interest of customers in 
antiques rather than the prizes which actuated many of 
them to enter their old silverware. The antiques ex- 
hibited were valued at more than $50,000, and this much 
additional insurance was carried by the concern during 
the exhibition. 

The exhibit fairly breathed the spirit of the old South. 
Many of the pieces dated back to ante-bellum days and 
tied up with the history of the South from Natchez to 
Charleston. Hostesses, dressed in flowing gowns of 
Colonial days, were on hand to give the history of the 
pieces exhibited. Tea was served each afternoon. Most 
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of the entire second floor was given over to the display 
and silverware displays on the first floor were increased. 

Among the modern silver displays was a sample table 
setting in Francis I service, and a silver cup now be- 
longing to Charles Bromberg, a member of the firm, 
but once the property of Albert Von Wallenstein, duke 
of Friedland and Mecklenburg and prince of Sagan. 
The cup was given to Wallenstein, a general in the 
Austrian army, at the end of the Thirty Years’ War 
by his soldiers in recognition of his prowess in battle. 
It bears a hand-chased likeness of Wallenstein. 

Here are some of the interesting pieces—many of 
them historical, others of peculiarly local interest like 
the silver butter dish that had been won years ago by 
a citizen who exhibited a prize cow at a cattle show— 
that were loaned to Bromberg & Co. by its customers 
and were viewed in the store by 20,000 eyes: 

A pair of coffee and sugar urns, part of a set ordered 
in 1846 by Mrs. John A. Quitman of Natchez, Miss., 
from Bailey & Kitchen of Philadelphia. The ship in 
which they were dispatched was wrecked off the coast 
of South Carolina. Part of the cargo was later salvaged 
and the urns were finally sent to Mrs. Quitman. 

A syrup pitcher, used in the “vine and olive colony,” 
Napoleon’s settlement in America, now Demopolis, Ala. 

A tea service, made by melting down 2000 silver dol- 

(Please turn to page 91) 











Hudson's 
Clearance 


10% to 50% 







t event 


Ring, white gold. 6 diamonds. 


grit Welch, white guid_with 
28 


Mac's wet Weteh i4-tart yeiow 
was $80 . 








Miniature Frame, double swing type. oval, 
was 9 - 

Eaglish Victorian ten Set, silver-plated, 
was $175 

cape Diem, 17 inches, was 


Lanse Sevres vee cobalt blue, was 












































You may hang your clothes on a 
hickory lin nb 
MOVADO can take the water, 2 
ie ey ree Du 
Unbreakable crystal and » at 
strap. Scaunless steel case y works 
15 yewels. Sees for women an ie en. A Watch 
that is not affected by perspiracon’ 










PRICE $35.00 
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USE OUR DEFERRED Ji \ | N 
PAYMENT PLAN i A 
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Phone a <* pat. 0060 
Store Open All Dey Seturday 
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ware is our Place Setting Plan. 





‘You purchase one complete place service: 
knife, fork, teaspoon, salad fork, butter 
spreader and cream soup spoon. . each 
month at a small outlay of money. It's 
surprising how quickly you will have 
your complete service . . . Come in and 
let us show you our patterns by Ameri- 
a's leading silversmiths. 


‘Tee COWELL ¢ HUBBARD (.. 


J Jewelers & Silversmiths 
Euclid Ave. at 13th St 
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New Baguette a All- abbas be 
Wedding Band Wedding Ba: 


esp $7.50 $23.73} $0950" 
- CONVENIENT PAYMENTS 


» QoM Kee 


105-113 N. CHARLES ST. 


LEXINGTON &EUTAW EASTERN AVE. ACONKLING 
\ ‘2019 W. PRATT 2108 E. MONUMENT 7% WASH. BLVD, 































July Has 25 Selling Days 


ULY’S quota of birthdays, anniversaries, engagements and weddings is accom- 

panied by many special merchandising opportunities. The ads on this page, 
showing what some enterprising jewelers promoted last July, will help you plan 
next month’s advertising program for your store. J. B. Hudson Co., Minneapolis, 
listed 18 “typical values” in its once-a-year clearance sale. . . . Cowell & Hubbard 
Co., Cleveland, stressed the place-setting plan for sterling, and Brock & Co., Los 
Angeles, emphasized, “The purchase of sterling is an investment in beauty and 
service.” ...S. & N. Katz, Baltimore, showed wedding bands ranging in price 
from $7.50 to $69.50 in an announcement headed “Ring of Rings for the Day of 
Days.” ... Mermod, Jaccard-King Jewelry Co., St. Louis, appealed to sportsmen, 
swimmers and vacationists with a waterproof watch. . . . Chas. Schwartz & Son, 
Washington, D. C., pictured and priced a few aids for successful summer-time 
entertaining and helps ‘for your liquid diet” . . . Lux, Bond & Green, Hartford, 
Conn., chose July to go to town with a sale of mountings and jewelry moderniza- 
tion. ... Donavan & Seamans Co., Los Angeles, suggested a variety of inexpensive 
gifts for graduates, bridesmaids and groomsmen. . . . Finally, the Webb C. Ball 
Co., Cleveland, slanted an ad in the direction of tourists and vacationists, heading 
t: “Gifts to Take Home.” 












LUX. BOND & GREEN 


CULTRTSSTEe | . DIAMOND IMPORTERS AND JEWELERS 
ESTABLISHED 1906 


4 7 PRATT STREET 














For Graduate 
E& Brihumsid or 
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IT COSTS SO LITTLE TO MODERNIZE 
YOUR DIAMONDS DURING OUR JULY t 
A 


# SALE of MOUNTINGS 








5 
Restoring old gems to beauty, value and “wearability” has 
long been our specialty. Aad during Joly rodections of § 
20% and more are in effect } 
Bring in your engagement ring and we will transform the ¥ 
diamond into an exquisite setting of plat natural Pd 
gold. Prices now range from $9.50 to $47.50. ¥ 
Hidden in your jewel case there may be one or more t. 
pieces of old jewelry that we can restyle into « modern 
creation. All made-to-order jewelry now 20% off, Dee 
togns and estimates without cost o obligation. 
Lux, Bond & Green now offer you the 
convenience of ¢ Budget Payment ecconnt i 
arranged to mit your own convenience. Lad 
* 
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10,000 SEE SILVER SHOW 
(from page 89) 


lars, with oak leaf designs, from “The Grove,” ante- 
bellum plantation at Huntsville, Ala. 
' A water set, grape design, buried four years during 
the Civil War. é 

A beverage pitcher, purchased by the aunt and god- 
mother of George Washington, to give as a wedding 
gift to his daughter. 

A sterling silver well dipper, which hung on the back 
porch of an early Colonial home. 

Two Russian candlesticks, more than 100 years old. 

A butter dish won by a Natchez citizen for having a 
prize cow at a cattle show. 

Sauce boats, candle snuffers, a lady’s stirrup for 
horseback riding and a traveler’s set of cup, knife and 
fork. 

“We were surprised at the large number of entries 
in the exhibit as well as the number of persons who 
came to see it,” said Robert H. Bromberg, president of 
the company. “I feel confident that most any store could 
successfully arrange a similar exhibit by inviting the 
public to loan some of their heirlooms. Many persons 
take pride in showing their prized pieces. We adver- 
tised the exhibit freely in the newspapers and also sent 
out personal letters to all our customers, inviting them 
to come in and look over the collection. We feel that the 
exhibit helped to further stamp our store as headquar- 
ters for the finest in silver.” 


TIFFANY & CO. TO MOVE UPTOWN 


New York newspapers on May 20 used two-column 
front page headlines to announce the news that Tiffany 
& Co. has completed plans to move in the Fall of 1940 
into an eight-story building which it will erect at the 
southeast corner of Fifth Ave. and 57th St., moving 
from the imposing seven-story structure at Fifth Ave. 
and 37th St., which it has occupied since 1905. 

The real estate agents who consummated this impor- 
tant deal say that the new location, on one of the most 
famous corners in New York city, bears the same re- 
lationship to New York that the corner of the Rue de 
la Paix and Place Vendome bears to Paris and that Old 
Bond Street and Piccadilly bear to London. 

The jewelers have secured a long-term lease on the 
property at Fifth Ave. and 57th St. from a bank which 
has bought the present location, after complex negotia- 
tions and property transfers over a period of more than 
two years, and at the colossal figure of $10,000,000. 

The present home of the firm covers a plot 117 x 152 
feet, and was built at a reported cost of $2,500,000. The 
property, which has been held free and clear, is now 
assessed at $3,100,000. 

This will be the sixth move, each time northward with 
the progress of the city, since the firm’s beginning 102 
years ago. In 1932 the report was made that the firm 
had done a gross business of more than $350,000,000 in 
40 years, and had spent more than $3,500,000 for adver- 
tising in New York City alone during the preceding 23 
years. It had its humble beginning in a fancy wares 
business, such as Chinese and Japanese goods, station- 
ery, pottery, fans, canes, playing cards and bric-a-brac. 
Charles L. Tiffany, grandson and namesake of the 
founder, is vice-president of the company. 
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NEW CREATIONS by ELLMORE 











< for rm ofitable 
Summer Selling 


These new creations in sterling 
and hand polished wood will 
make customers stop, look and 
BUY during the summer months 
ahead. The superlative skills of 
New England's most expert 
wood turners and silver crafts- 
men have been joined in the 
creation of these distinctive 
pieces .. . items which have im- 
mediate appeal because of 





their striking beauty, symmetry Above —No. 1608 Ster- 

“le wag fe ling-mounted Pepper Mill. 
and utility. Make it a point to Height 3%". Wood and 
get the whole story TODAY! eine ee pe 
Ask, too, for Ellmore's new and ss SOOTINNG 


complete catalog of hollow- 
ware, filled from cover to cover 
with the most amazing sterling 
values. Address Department F. 





Above—No. 1402 Sterling-footed Salad 
Bowl of highly polished, fine-grained 





birch with heavy-weight sterling base. Above—No. 1645 Ster- 
Height, 454”, Diameter, 11%”. No. ling-mounted sR of 
1401 same style, Height 4%", Diameter, Hand-turned Rosewood 
91%”. No. 1400 Salad Servers of import- Alcohol proof. Diameter 
ed French olive- 3%”. 







wood with round 
sterling handles. 
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THE ELLMO SILVER COMPANY 
Meglden, Connecticut 
New York 347 Fjfth Ave San Francisco 830 Market St, 








“JBH,"" STORE INITIALS 


THE QUIZZER USES A MIKE LABELED 





Pep For The Sales Conferenee 


How J. B. Hudson Co., Minneapolis, keeps its staff 


well informed with its own "information please’ contests 


N theory, frequent sales conferences of a store’s per- 

sonnel are highly desirable for the interchange of 
selling ideas among members of the staff, to provide 
them with facts as to new merchandise and selling cam- 
paigns, and generally to keep them alert. 

The difficulty is that in actual practice such confer- 
ences are apt in time to degenerate into routine talks by 
the boss with the sales people taking no part except that 
of listeners, and even listening with only half their 
attention because they are thoroughly bored by it all. 
Thus the whole purpose of the sales conference, which 
is to keep people on their toes, is completely defeated. 

The J. B. Hudson Co., Minneapolis, has evolved a 
unique plan which insures the active participation and 
interest of the entire staff and has caused them to take 
a real interest and share in these meetings to the benefit 
of both the store and themselves. 

Taking the suggestion from the well-known radio pro- 
gram, “Information Please,’ the store’s personnel has 
been divided into five teams each having its own captain 
and team name, the captains and names having been 
chosen by members of the teams. 

Each team submits questions having to do with jewelry 
merchandise which are placed in a box provided for this 
purpose. Out of the questions so submitted the 20 which 
are considered best are selected for each meeting by a 
committee of three judges who are not members of the 
teams and who have been elected by the staff, every 
member of the organization having a vote. 

Every other morning the entire organization gathers 
in the silverware department where the stage is set with 
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a dummy microphone, and one member of the staff act- 
ing in the role of the master of ceremonies. 

For each question selected, the team submitting it is 
awarded two points as an incentive to keep a constant 
flow of these questions coming in. 

The 20 questions are placed in a hat and drawn one 
at a time. One member from each team is called upon in 
rotation to answer the question drawn. If the first one 
questioned is unable to answer, a second member of the 
same team is allowed to try. If both fail, the master of 
ceremonies strikes the gong. 

Points are awarded for each question answered cor- 
rectly by the first person called upon to answer. If he 
fails but the question is correctly answered by the sec- 
ond member of his team, a smaller number of points is 
given. Failure for both means, of course, no points for 
the team on that query. 

Teams are fined two points if any member prompts 
the one being questioned, and one point for each mem- 
ber of the team who is tardy in arriving at the meeting. 

Contestants are called before the question is drawn 
and read. If the one drawn was submitted by the team 
of which the person quizzed is a member, a new question 
is drawn. 

The total score compiled by each team, less the penal- 
ties for prompting and tardiness, is posted at the close 
of each contest. Totals are kept cumulatively and at 
regular intervals prizes are awarded to the team having 
the highest total score at that date, whereupon the slate 
is wiped clean and a new contest begun. 

“The plan has resulted,” says James D. Dougherty, 
general manager of the concern, “in keener and closer 
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interest on the part of every employee in the merchan- | 


dise which not only he, but other departments are han- 
dling, and an improved sales service to customers. 

“Equally important,” says Mr. Dougherty, “is the 
fact that it has also brought about a much better morale 
and feeling of common interest and fellowship through 
the entire organization from department head to door- 
man. Good fellowship and fun is interspersed occasion- 
ally with the more serious business, particularly on spe- 
cial occasions, such as at the holiday season.” 


HOUSE OF JEWELS DAZZLES CROWDS 
(From page 29) 
sheer wool dress. The flexible diamond bracelet has five 
perfectly modeled race horses on a cleverly articulated 
bracelet, the whole paved with diamonds. A little dia- 
mond horse pin is worn on the lapel. 

Mrs. E. Coe Kerr, Jr., who was chairman of the 
Model Committee, wore sheer Queen’s blue wool with a 
moonstone ensemble from Marcus & Co. The necklace 
was a daisy chain of moonstones with sapphire centers, 
the ring had the same pattern and the bracelet had de- 
tachable daisy clips with carved emerald leaves and 
sapphire centers. 

Mrs. Phillip Ammidown appeared in a sheer beige 
wool for Udall & Ballou’s aquamarine and diamond 
jewels. Her hat was black with aquamarine, accenting 
the colors of the jewels. 

A costume of changeable pink and blue chiffon was 
worn by Mrs. Earl E. T. Smith, to go with a magnifi- 
cent diamond and aquamarine necklace. The aquama- 
rine, weighing 200 carats, is set in three tapering rows 
of diamonds with a flexible mat of diamonds at the base 
of the stone. Worn with this unusual necklace from Tif- 
fany’s was a tapered flexible bracelet made entirely of 
diamonds set in platinum. Completing the ensemble were 
an emerald cut diamond ring and diamond ear clips. 

An unusual jewel ensemble from Cartier was worn by 
Donna Marina Torlonia with casual and comfortable 
pajamas of sheer beige wool. The necklace was a flex- 
ible gold band with carved lapis beads and the bracelet 
was a gold bangle with lapis and gold beads. The ear- 
rings were matching. 

One of the largest pearls in the world was exhibited 
by Black, Starr & Frost-Gorham. Set in a huge shell 
brooch, solidly paved with diamonds, it was worn in a 
turban and was highly decorative. 

The “bride,” Diana Barrymore, wore $380,000 worth 
of pearls and was dressed in a sheer, soft wool gown, 
the first of its kind. 

A motion picture of the House of Jewels, with one 
mannequin wearing jewels from each exhibitor and from 
the Diamond Syndicate, was made on May 9. 

Many notables of the jewelry trade, both here and 
abroad, foregathered on the patio of the House of Jewels 
on Sunday morning, April 30, for the dedicatory exer- 
cises. Unlike many another building at the fair the 
House of Jewels was ready for opening on that day 
when the exposition was formally dedicated by Presi- 
dent Roosevelt. 

First day’s attendance exceeded 12,000, more than 
5000 saw its exhibitions the second day, and as the fair 
settled down to routine it was apparent that the House 
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A Striking New 
Pattern 





Part of a beautifully matched set of 21 pieces, this 
Wedgwood Coffee Service has a list price of $21.80 


ny | N\ r\ 

| la CtU12.<L4 cool 
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L, $s ~s Inspired by Wedgwood’s use of the 

| ‘ Laurel Leaf, Benedict has designed this 
rh 4 beautiful silver service. It’s a superb 
MA wedding gift! Yet it is priced amaz- 

/A-\\\ ° 
§ a ingly low to enable you to capture your 
PSM 4 share of the volume business. Pieces 


may, of course, be sold separately, and 
brides will want to fill out their sets in 
later years. This means more traffic 
through your store and many new cus- 
| tomers. 


Beautifully finished in heavily-plated 
Th! i Bright Butler silver, the Wedgwood 
TH | set is made to last for years. It is a 
crowning achievement of experienced 
silver craftsmen with 55 years of suc- 
cess in the hollowware business. 


a 

Qe \ SEND for free photograph and de- 
scription. It will help you to visualize 
the sales opportunities of this beau- 
tifully matched set. 


I 
Benedict Manufacturing Co. 
Dept. 10, East Syracuse, N. Y. 


Makers of silver-plated hollowware since 1883 








OLD GOLD 
PROFITS 


are assured, and there 
is never a need to in- 
vest money for a long 
period. You get yours 
when you ship to 


DEE & CO. 
TURN OVER IS RAPID 


Very often a customer will 
leave old gold with you for 
purchase. Send it to DEE & 
CO. You get a check for the 
true value by return mail 
and if not acceptable to 
your customer, the lot is 
returned prepaid mail or ex- 
press. 


BUY OLD GOLD-IT PAYS 


of Jewels was to become one of the most popular attrac- 
tions in the exposition. 

The building was formally declared open by Ralph 
Close, Envoy Extraordinary and Minister of Plenipoten- 
tiary of the Union of South Africa, who spoke interest- 
ingly on the production of diamonds in his country. He 
was introduced by Pierre C. Cartier, of the international] 
jewelry house of Cartier, who, as chairman of the House 
of Jewels, conducted the exercises. 

In his address Mr. Cartier commented on the miscon- 
ception that the jewelry industry is a luxury industry, 
and one which is unnecessary to mankind. 

“The public at large,” said Mr. Cartier, “ignores, ap- 
parently, that after the rough diamonds have been ex- 
tracted from the soil (a work which in South Africa 
gives employment to approximately 6000 natives and 





His Excellency, Ralph Close, minister from the Union of South Africa to 
Washington, is shown as he accepted a sterling silver box as a memento 
of the occasion when he formally opened the House of Jewels on April 30. 
From left to right are shown Pierre C. Cartier, who conducted the cere- 
mony and made the presentation to Mr. Close; M. Gereante, a member 
of the French mission sent to the Fair by the French Chamber of Deputies; 
a guard; Count de Saint Quentin, French Ambassador to the United 
States; Mr. Close; H. T. Dickinson, director of DeBeers Consolidated Mines, 
Ltd., and Baron Maurice de Rothschild. 

1000 white men) the stones have to be sent to London 
and sold to the cutters, who, in Holland, employ about 
8000 workmen; in Belgium, 14,000; in France, 2000, 
and in Germany, 6000; or a total, in Europe, of 30,000 
men, all employed in the cutting of stones. 

“In normal times about 1000 diamond cutters are em- 
ployed in the United States, including polishers, saw- 
yers, etc. In addition, about 2500 persons are needed to 
handle the diamonds at the wholesale offices after the 
goods have left the factories. Finally, should we add to 
this force the staffs of artists, the jewelers at the bench, 
the clerks and the sales forces, we would arrive, if we 
calculate four members to each family, at a grand total 
of several hundred thousands of human beings who ob- 
tain their livelihood from the so-called luxury trade. 

“In addition to all these I have mentioned, there are 
the people specializing in colored stones, the fishermen 
in the pearl fisheries, and others. I think I would not 
be exaggerating were I to state that actually 500,000 
depend for their living on this trade. 

“Looking at the question from the standpoint of the 
investor, we must all of us admit that the families who 
own these stones have, in compact form, possessions of 
international value. This value may fluctuate, according 
to the law of supply and demand, but, in the long run, 
the value is mounting steadily.” 


H. T. Dickinson, director of the DeBeers Consoli- 
ae O10 GOLO dated Mines, Ltd., and Allied Companies, and the Dia- 
CHICAGO SS E. WASHINGTON ST mond Corporation, who contributed in great measure to 
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the success of the exhibit, paid his compliments to Chair- 
man Cartier, Kenneth I. Van Cott, of Marcus & Co., “the 
very able and energetic secretary,’ and the other direc- 
tors of the corporation, which is comprised of Tiffany 
& Co., Cartier, Inc., Black, Starr & Frost-Gorham, Mar- 
cus & Co. and Udall & Ballou, and the diamond interests. 

Visitors to the House of Jewels enter the building 
and follow around the right-hand wall. Three large 
show cases, placed in the central floor area to one’s left, 
contain fine sterling hollowware designed and executed 
by Tiffany, Black, Starr & Frost-Gorham, Inc., and 
Cartier, Inc. 

The amphitheatre from which one views the exhibit 
of rough diamonds from the DeBeers Mines (fully de- 
scribed in the March issue of JeEweLers’ CircuLar- 
Keystone) is at the far end of the hall facing spectators 
as they enter. 

Upon leaving the amphitheatre, the spectator contin- 
ues to circle to the right, still following the wall. Into 
this wall are set five prominently lighted show cases: 
one for each of the five participating retailers, in each of 
which the particular jeweler displays such items of his 
merchandise as he may desire. These displays are to be 
changed from time to time throughout the fair. Some 
especially noteworthy jewels were shown at the opening 
and no doubt future displays will maintain the same 
standards of excellence. The accompanying photographs 
show these wall cases as they were on the opening day. 


J. R. WOOD & SONS' NEW OFFICE 
The new showroom and factory at 216 E. 45th St., 
New York, to which the 90-year-old firm of J. R. Wood 
about a month ago, provides one of the 
and efficient layouts in the jewelry manu- 


& Sons moved 
most attractive 
facturing industry. 

The accompanying photograph of the reception desk 
and waiting space for callers shows the attractive mod- 








These watches are presented to the retail jewelers of the 
country with full confidence BECAUSE they represent 
better values and a higher quality in each price range. 
Every watch is cased, timed and rigidly inspected in our 
own shops. Each watch comes to you in a specially 
designed beautiful gift box. 


You can offer these dependable new ALTON watches to 
your customers with every assurance that you are giving 
the best possible value at the price. Every watch is 


guaranteed to give long years of satisfaction to users. 





sil,® 8olq 
Co rd 








Illustrated are just a few numbers from our complete line. 
Send for our 1939 catalog in colors showing line of new 
ee ALTON watches, and other lines of profit making watches 
ern decoration and lighting employed. and watch cases. 


The consolidation of the showroom and offices at one » || 
address in New York City enables J. R. Wood & Sons > . a 
” \¢ tic ce »ye y « > 

to handle rush and special orders, and, in general, to ksle I & Goodman. Inc . 
serve customers with greater facility than was formerly Distributors os Star, Belove, and i, 
. . aticn asses ig 

possible with the showroom in New York and the fac- 





Chicago 


5 South 


tory in Brooklyn. 
Wabash Ave. 


A cordial invitation is extended to every one in the 
jewelry trade to visit the new plant and showroom. 


Illinois 
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GIFT WARES THAT 
LEAD THE PARADE! 


We blow “Assembly”’...Calling the 
entire gift world to meet at the great 
Chicago Gift Show to be held from July 
3lst to August 11th at the Palmer House. 
There you'll find the foremost gifts, art- 
wares, and decorative homefurnishings 
from the four corners of the globe—the 
finest offerings of our country’s leading 
manufacturers and importers. And there 
you'll find buyers from far and near, who 
know that a few productive days at the 
Chicago Gift Show are worth weeks of 
weary leg work in the open market. 











CHICAGO GIFT SHOW 


July 31 to August 11 


PALMER HOUSE 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT: INC 
A. STANLEY BRUSSEL, President - $.CRAIG PRESTON, Vice-President - GEORGE F. LITTLE, Managing Director - 220 Fifth Avenue, New York 











by RICHARD H. LESLIE 
a and braclets bought right from 


the throats and wrists of nautch girls, trea- 
sures from Cathay, trinkets from Kashmir, carvings 
from Bali, jade from Soochow, camel bells from Persia, 
koa wood from Hawaii, Iranian textiles...” Items 
from a travel book? No, just a few of the imports 
that buyers will see at the coming Eastern Manufac- 
turers and Importers’ Exhibition in Chicago and the 
combined New York-Philadelphia Gift & Art Show. 

The semi-annual gift and art shows, under George 
F. Little management, that attract buyers from all over 
the world have grown so in attendance that not only 
managers and proprietors of gift shops, but heads of 
china, glass, leather, lamp, and costume jewelry sec- 
tions, as well as the gift and art buyers, in the leading 
department stores of the United States and Canada, 
consider attendance at these shows a “must’’ to keep 
their departments supplied with the latest and newest 
merchandise. 

In many stores the gift and art department is sur- 
rounded by allied merchandise such as lamps, linens, 
artificial flowers and pottery—with china and glassware 
somewhere in the vicinity, making it almost impossible 
to know where one section begins and the other ends. 
All these lines will be displayed on the five floors of 
the exhibit at the coming New York-Philadelphia show. 
In fact, there will be enough of these various items to 
stock a good-sized store. 

Not only will all kinds of merchandise be shown, but 
buyers from all over the world will see and meet many 
other buyers. Perhaps a glassware buyer will attract 
the eye, with directory in hand marked with the par- 
ticular exhibits he or she is interested in. It may be 
Early American originals and reproductions, perhaps 
Belgian, Swedish, Finnish and Danish imports, or 
Egyptian oddities. And they'll all be found. 

There, too, substantial English articles in beautiful 
leathers vie with the more ornate contributions from 
Italy, with domestic leather merchandise rounding out 
the line, all varying from the usual billfolds and 
wallets, through the numerous books—address, appoint- 
ment, diary, travel, brides’ and babies’—to eye-catching 
rawhide and saddle-stitched items for sportsmen. In 
smokers’ accessories, knick-knacks and novelties for 
home recreation rooms and bars offer’ amusement and 
interest beyond description, for only “seein’s believin’.” 

This year the 20th semi-annual New York Gift & 
Art Show, usually held in the Hotel Pennsylvania, will 
combine with the Philadelphia Show and will be held 
at the Benjamin Franklin Hotel in Philadelphia, from 
Aug. 21 to 24, inclusive. This was decided upon for 
several reasons, one being that accommodations in New 
York this summer will be difficult to find for so many 
buyers, in addition to the already added thousands in 
that city for the World’s Fair. Therefore, it was 
agreed that it would be more advisable to hold a com- 
bined show in Philadelphia (only an hour and 40 
minutes’ run from New York) where better hotel space 
will be available at lower prices, and where business 
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What's in a Gift Show 


could be conducted with less distraction. Those who 
are combining vacation with business are looking for- 
ward to visiting historic spots in and around Phila- 
delphia, taking an invigorating trip to Atlantic City, 
with a visit, either before or after, to the New York 
World’s Fair. Which means that a “new high” in 
attendance is expected. 

The Eastern Manufacturers and Importers exhibit 
will again be held at the Palmer House, Chicago, from 
July 31 through August 11. Three hundred exhibitors 
will participate in this seventh consecutive capacity- 
filled summer Chicago show. 


FROM WICHITA TO "WICHITA" 


A 65-piece sterling silver service was presented to the 
newest United States cruiser Wichita by citizens of 
the city of Wichita, Kan., on April 30, in Houston, 
Texas, as an enduring memento to their namesake float- 
ing city. A delegation of several hundred made the trip 
to Houston, where the presentation was made by Prof. 





Included in the Wichita's 
silver service are this seven- 
piece tea set, the Paul 
Revere bowl shown at the 
right and 24 goblets, be- 
sides other historically 
decorated pieces. 





C. C. Harbinson of the University of Wichita, and the 
acceptance came from Capt. T. A. Thomson, Jr., com- 
mander of the cruiser. 

In addition to a seven-piece tea set, there are two 
candelabra of five lights each, 24 service plates, 24 gob- 
lets, four compotes, a meat dish, pitcher, tray and Paul 
Revere bowl. 

Each piece has an applied seal of the city of Wichita; 
the waiter, service plates, meat dish, pitcher, tray and 
bowl have various inscriptions and historical scenes of 
Wichita etched on them. 

All in Gorham’s Old Salem pattern, the service was 
chosen because of its proven appeal to men, and its 
appropriateness to seafaring life. The design is of ex- 
traordinary simplicity, yet with innate beauty of line 
and impressive weight. 




















NORMA (Latin for ''Standard'') 


The Pencil of 


Tomorrow 


Now a NORMA for every need—for every 


pocketbook—from $1.50 up. 

Formerly this famous MULTIKOLOR PENCIL 
could be enjoyed only by the privileged few. 
But now NORMA announces an extended line 
which broadens the market and makes for quick 
turnover. 

Today there is a NORMA for every need .. . 
for every pocketbook. Improved manufacturing 
facilities enable us to offer a larger assortment 
of models with 2-COLORS, 3-COLORS and 
4-COLORS. Entirely American made. Expert 
workmanship. Finest materials. Mechanically 


perfect and fully guaranteed. 

Order a sample assortment ON MEMO 
through your jobber or direct. Convince your- 
self of the possibilities that the NORMA Line 
offers today. 





illustrations 
three-fifths 
actual siae. 











TWO-COLOR 102 Chrome Finish, black trim ....Retail $1.50 
NORMA 202. Pure INCO Monel Metal, not 
(black and boi dk ekg ciate hg 5 08.4 . 2.00 
red) 302. = Yellow Rolled Gold Plate .. " 4.00 
302B Yellow Rolled Gold Plate, black 
trim Pee ror ri 4.00 
THREE-COLOR 103 Chrome Finish, black trim.... " 2.00 
NORMA *203 Pure INCO Monel Metal, not 
(black, red | Se ee ts 2.50 
and blue) 303 Yellow Rolled Gold Plate.... " 4.50 
*303B Yellow Rolled Gold Plate, 
MIMEROUIN? G5 si occas oxen. gi 4.50 
403 Sterling Silver .............. " 6.50 
503 ‘Finest Gold Filled Quality ... " 9.00 
FOUR-COLOR *104 Chrome Finish, black trim > 2.50 
NORMA 204 Pure INCO Monel Metal, not 
(black, red, “eee 3.00 
blue and green) 304 Yellow Rolled Gold Plate ... " 5.00 
304B Yellow Rolled Gold Plate, 
black trim het ib ae P 5.00 
*404 Sterling Silver ........ ee e 7.50 
*504 Finest Gold Filled Quality ... " 10.00 
* Models illustrated above. 
Sole Distributor for the West Coast: 
Fred L. Lee Company, 704 Market St., San Francisco, Calif. | 
NORMA MULTIKOLOR, INC. 
39 West 32nd Street 
New York City 
98 





Every bride who buys a set of Spode 
becomes a customer for life. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 











Special 14th. Edition 


ART MONOGRAMS AND LETTERING 


By J. M. Bergling 
Price $2.00 Postpaid 


Invaluable as a means of suggesting engraving 
styles to customers—a useful guide in the work- 
shop. Contains several modern style charts for 
engraving regularly sold at 50 cents each—also 
inscriptions for trophies, full alphabets in script, 
Old English, Blackstone, etc. Cipher monograms 
in full alphabet styles for seal and signet rings, 
panel monograms for metal and wood and key 
to drawing monograms. Size 81x11 inches— 
36 pages—heavy paper binding. 
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Christy Sport Knife Advertising 


—continues in leading magazines, bringing constantly increased 
over-the-counter sales for ‘‘the handiest pocket knife ever designed’’. 
Last year’s sales increased over 50%. Standard Model 7.20 doz 
to retail at $1.00 each—-40% assured profit to you! Counter sell- 
ing display card free with order for each % doz. knives. Order 
today from your jobber or direct to get your share of this sure 
business. 


The Christy Company, Fremont, Ohio 
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jewelers in New York State and the 
signing of a second-hand watch bill 
in New Jersey by Gov. A. Harry 
Moore were highlights of the jewel- 


ers’ legislative picture last month. 

New Jersey became the eighth state 
with a second-hand watch law, when, on 
May 4, its governor signed a “model” 
bill which previously had been approved 
by both branches of the legislature. The 
law becomes effective June 4. Similar 
laws are in effect in New York, Cali- 
fornia, Delaware, Maryland, Illinois, 
Indiana and Washington. 

As reported in Jewe ers’ Circucar- 
Keystone, last month, a bill was intro- 
duced into the New York State Senate 
by Senator Pliny W. Williamson which 
provided that every one handling jewelry 
on memorandum would be required to 
obtain a license at an annual fee of $25 
and file a bond for $10,000. Naturally 
this proposal aroused a storm of protest 
throughout the state as soon as the news 
of the measure was broadcast, as was 
done immediately by Jewerers’ Cicv- 
LAR Keystone, in conjunction with a 
hastily formed committee of the in- 
dustry. 

Senator Williamson then suspended 
action upon this bill and in its stead, 
introduced another which would have 
been even more damaging, its purport 
being to amend the Factors Act in such 
a way that if a dishonest agent, sales- 
man or dealer sold or pledged jewelry 
obtained on memorandum, the true owner 
of the goods would have no recourse and 
the pawnbroker who had bought or 
loaned money on it would have clear 
title to it. 

Obviously, the whole affair was an 
effort by the pawnbroking interests of 
the city to overcome the adverse de- 
cision against them and in favor of the 
jewelry industry which was rendered in 
the case of Sweet vs. Provident Loan 
Co., reported in this journal for Feb- 
ruary, 1939. 

In spite of the protests of the trade, 
this new bill passed the Senate and was 
sent to the Assembly where it was re- 
ferred to the rules committee. Prompt 
and vigorous action by the committtee 
of the jewelry trade headed by Meyer 
D. Rothschild and Jacob Mehrlust and 
represented by Henry L. Sperling of the 
Jewelry Crafts Association, Byron L. 
Shinn, of the Jewelers Vigilance Com- 
mittee, and Richard D. Murphy, as 
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AUGUST 
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28-Sept. | American National Retail Waldorf-Astoria New York 

Jewelers Association 
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17-20 National Association of Credit Jewelers Hotel Sherman Chicago 
OCTOBER 

1-2. lowa R.J.A. Wahkonsa Hotel Fort Dodge 
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legal counsellors and aides, succeeded in 
having the bill held in committee with- 
out being reported out. The legislature 
adjourned sine die on Saturday, May 19, 
thus technically killing the legislation. 
However, while the present attempt 
to penalize jewelers in favor of the 
pawnbroking interests has been defeated, 
it is entirely likely that further efforts 
will be made, and members of the 
jewelry industry are urged to be alert 
when the state legislature next con- 
venes and in the meanwhile to commu- 
nicate with G. H. Niemeyer, chairman 
of the Jewelers Vigilance Committee, 
82 Fulton St., New York, whose com- 
mittee is undertaking the responsibility 
for acting as watch dog on this matter. 
It has been proposed that in addition 
to making this a permanent responsi- 
bility of the Jewelers Vigilance Com- 
mittee, a fund should be raised and held 
in readiness to cover the expenses in- 
volved in fighting such proposals which 
may arise in future. Contributions may 
be sent either to Mr. Niemeyer or Jacob 
Mehrlust, 6 West 48th St., New York, 
who -is chairman of the committee in 
charge of finance for this activity. 
Legislatures of five. states still had 
watchmakers’ licensing proposals before 
them, namely Illinois, Massachusetts, 
Michigan, Nebraska and Ohio, when this 
issue went to press. Pennsylvania legis- 
lators were considering a bill to require 
purchasers of old gold to retain same 
for a period of not less than 30 days. 
In Wisconsin the senate passed and 
sent to the assembly a bill for a second- 
hand watch sales regulatory law, and a 
bill to prohibit jewelry auctions between 
Dec. 1 and Dec. 26. Both measures are 
backed by the Wisconsin Retail Jewel- 
ers Association. 
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Leon Davis, Binghamton, 
Elected New York R.J.A. Head 
At Syracuse Convention 


Syracuse, N. Y.—Leon Davis, Bing- 
hamton, was elected president of the 
New York State R.J.A. at the closing 
session of its two-day convention at the 
Hotel Syracuse, May 23. Others elected 
are: Vice-presidents, E. M. Baringer, 
Gloversville; Thomas F. Kavanaugh, 
Newburgh; E. W. Frost, Syracuse; Al- 
bert Zillrox, Buffalo; Alfred Morrell, 
New York; H. M. Seaman, Albany, and 
F. W. Roedel, Utica; treasurer, R. E. 
Bringham, Oneonta, and secretary, E. 
Lathrop Sunderlin, Rochester. 

One resolution that was adopted de- 
plored competition in the sale of jewel- 
ers’ merchandise through Government 
stores in Army posts and Navy yards. 
Another resolution condemned “continu- 
ance of the practice of manufacturers, 
wholesalers and importers in using 
wholesale prices in trade publications or 
sending them through the open mail to 
dealers.” 

The association approved legislation 
licensing watchmakers, now in effect in 
Wisconsin and Indiana, and commended 
the Jewelry Industry Publicity Board, 
urging every jeweler to its support 
within the next 60 days. 

One hundred members attended the 
business sessions. More than 200 at- 
tended the banquet and dance Monday 
night. Russell G. Scheer, retiring presi- 
dent, Rochester, was given a vote of 
thanks at the closing session. The new 
officers were inducted by William D. Mc- 
Neil, New York, past president of 
A.N.R.J.A. 






BH 
4 


a 
i 
a 
4 
4 
i 

























Machers Halted 
As “Wholesalers” 
By F.T.C. Order 


One of the most important de- 
velopments in the matter of whole- 
sale-retailing since the momentous 
decision in the L. & C. Mayers Co. 
case, was the announcement by the 
Federal Trade Commission, on May 
6, that Caroline R. Macher, trading 
as the Wholesale Watch and Jewelry 
Co., and her husband, Robert J. 
Macher, 15 Maiden Lane, New 
York, had agreed to cease and de- 
sist from alleged unfair methods of 
competition. 

Nearly every manufacturer of nation- 
ally advertised jewelry store merchan- 
dise takes heart from the stipulation, 
No. 2461, by the terms of which the 
Machers “will cease using the word 
‘wholesale’ as part of the trade name of 
their industrial jobbing business and in 
referring to quoted prices or in any 
manner implying that theirs is a whole- 
sale business in which gaods are sold to 
the trade for resale as. distinguished 
from sale to the ultimate consumer. They 
will also desist from the representation 
that their business is in its 56th year or 
that they are ‘Successors to the whole- 
sale house of J. Macher, direct jobber 
for a half century.’ ” 

This is the second restraint placed on 
the Machers’ business in the last several 
months. Oneida, Ltd., on Jan. 30, ob- 
tained a permanent injunction against 
the Macher Watch Co., Ine., and Mrs. 
Macher, doing business as the Wholesale 
Watch and Jewelry Co., which pro- 
hibited them from selling Community 
Plate or Tudor Plate at any future time 
at any price whatsoever. 

In addition to the prohibition of the 
use of the word “wholesale” to charac- 
terize their business, the firm is re- 
strained by the F.T.C. order, from 
“using in their advertising matter of 
purported ‘retail prices’ of products in 
connection with stated discounts to which 
said’ prices are allegedly subject so as 
to import or imply that the purchaser 
obtains said products at actual whole- 
sale prices or that said discounted prices 
are wholesale prices or are other than 
the regular and customary prices for 
which the products are offered for sale 
and sold to the members of the con- 
suming public in the usual course of 
business, when such is not the fact.” 

The American National Retail Jewel- 
ers Association, according to Secretary 
Charles T. Evans, took an active interest 
in this case, both in providing the F.T.C. 
with “ammunition” and calling the atten- 
tion of the leading American watch, silver 
and jewelry houses to the way their 
products were being advertised. 


ROBBED IN SUBWAY 


Charles Steinlauf, 580 Fifth Ave., who 
came to New York two years ago as a 
refugee from Germany, reported to 
police on May 11, that a wallet contain- 
ing between $20,000 and $25,000 worth of 
uncut diamonds, had been stolen from 
him by a subway pickpocket. The loss 
was fully insured. 





C. J. A. Elects at Beefsteak Dinner 





Cuicaco—The night of May 18 will 
long be remembered by the 150 members 
of the Chicago Jewelers Association who 
gathered in the Louis XVI room of the 
Sherman Hotel to approve the report of 
the nominating committee, eat a_ beef- 
steak dinner and watch the show pro- 
vided by Chairman Charlie Brown and 
members of the Social Relations Com- 
mittee. 

During the dinner there was plenty of 
music by the orchestra and community 
singing. The solo singing was provided 
by members, among the most noteworthy 
of whom were Tom McMahon, Charlie 
Brown, Tom O’Connell, Nelson McCor- 
mick, Myron Kelly and Fred Haller. This 
part of the entertainment was discon- 
tinued after the quartette, Ed Base, 
Sam Marks, Dave Newman and “Tiny” 
Gear, sang “Down by the Old Mill 
Stream.” 

There were only a few boos when 
Secretary Louis Goldman cast the one 
ballot for the prepared slate, and the 
following officers were declared elected: 
President, Myron J. Kelly, Rogers, Lunt 
& Bowlen Co.; vice-president, George 
Englehard, National Jeweler; treasurer, 
R. Shell Hulbert, Oneida, Ltd.; and di- 
rectors to serve two years, T. A. Potter, 
Elgin National Watch Co.; David New- 
man, D. E. Newman, Inec.; Mead Mont- 
gomery, M. A. Mead & Co., and Harry 
Mitchell, R. F. Simmons Co.. 

Retiring President John G. Leiner ex- 
pressed his thanks for the hearty coop- 
eration he had received during the past 





singing and legerdemain. 


Members of the Chi- 
cago Jewelers Associ- 
ation ''beefing''—and 
we don't mean com- 
plaining. Right, Pres- 
ident, Myron J. Kelly. 





two vears from associate officers, com- 
mittees and individual members and spe- 
cially complimented secretary Louis 
Goldman for the efficient work he has 
done. He then turned the gavel over to 
President Kelly. Mr. Kelly accepted the 
honor in a brief talk. 

Acting for Chairman R. Shell Hulbert 
of the golf committee, Tom McMahon 
announced the annual golf tournament 
for June 20 at Elmhurst Country Club 
and promised the biggest day for $3 a 
man in the history of the organization. 

President Kelly then introduced Col. 
Henry Barrett Chamberlain, operating 
director of the Chicago Crime Commis- 
sion, who stated that crime against so- 
ciety is more a matter of choice than 
chance, that prevention will serve better 
than apprehension. 

Then followed an hour and half of par 
excellent entertainment consisting of 
eight outstanding numbers of dancing, 





5957 Jewelers Out 
Of 16,537 Are Rated 
At More Than $4,000 


ProvipeNnce.—The March 1939 edition 
of the Jewelers’ Board of Trade reference 
book, released to members on May 22, 
contains 31,323 names. Of this total 16,- 
537 are retail jewelers, 10,587 are re- 
pairers, optometrists and miscellaneous 
outlets handling some jewelry items. 

The wholesale division contains 2337 
names and 1862 are listed in the manu- 
facturing end. 

Capital or credit ratings are given, as 
usual, and it is interesting to note that 
out of the 16,537 listed as retail jewelers 
only 5957 have a rating of more than 
$4,000. 

The complete classification of retailers 
by ratings follows: Blank, 2368; less 
than $4,000, 8061; $4,000 to $15,000, 
4,188; $15,000 to $50,000, 1,343; $50,000 
up, 426, and “blank 75,” 151. The latter 
rating indicates that a loss was sustained, 
but to what extent, if at all, the financial 
standing will be affected thereby has not 
been ascertained, or that the business is 
being operated by the estate of a de- 
ceased person. 
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ROLLAND G. MONROE 

Rolland G. Monroe, 67, an important 
figure in the New York jewelry trade, 
died May 16 after an appendectomy. 

A native of Binghamton, N. Y., he 
came to New York as a young man and 
was employed in the jewelry business for 
several years before establishing the firm 
of R. G. Monroe & Co., gem importers. 
Since 1927, when he retired from active 
work, he devoted his time to other inter- 
ests. He was a director of Black, Starr 
& Frost-Gorham; Monroe, Graham & Co., 
and Osterwald & Co., Inc., gem import- 
ing firms, both of 620 Fifth Ave.; the 
Fifth Ave. Bank of New York, and the 
Fifth Ave. Bank Safe Deposit Vaults. 

For many years Mr. Monroe was pres- 
ident of the American Jewelers’ Pro- 
tective Association. During the World 
War he served on the War Trade Board. 





NEW INTERNATIONAL SALES OFFICE 

A new Fifth Avenue sales office will be 
opened by the International Silver Co. 
on June 12, at 485 Fifth Ave., New York, 
opposite the Public Library. The out- 
of-town trade has been invited to take 
advantage of this office when in New 
York. Here the jeweler can inspect the 
latest stock and learn of new develop- 
ments in merchandising. R. C. Munn will 
be office manager. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 











OFFICERS ELECTED by the United Horological Association—B. W. Heald, left, president; Orville R. 
Hagans, executive secretary, center and J. P. Sommer, vice-president. 


U.H.A. Holds 5th 
National Meeting 
At Pittsburgh 


Pirrssurcu—The fifth annual conven- 
tion of the United Horological Associa- 
tion of America meeting at the Roosevelt 
Hotel here, May 15 through 17, divided 
its attention between the technology of 
watchmaking and the consideration of 
plans for strengthening the organization 
to elevate both the economic and profes- 
sional status of the watchmaker. 

Following a directors’ meeting in the 
morning, the first general session of the 
convention gathered in the afternoon of 
Monday, May 15, to hear the reports of 
officers, trustees and committees and the 
appointment of the new committees. 

The evening was given over to an edu- 
cational session featured by addresses 
by National President B. W. Heald, Past 
President Frank Foegler, William D. Mc- 
Neil, past president of the A.N.R.J.A.; 
Howard Beehler, director of technical 
research of the Hamilton Watch Co., and 
Dr. George Wild, dean of Bradley Poly- 
technic Institute. Mr. Heald dwelt upon 
the need for vocational training and 
legislation and pointed out the potential 
power and possibilities of the watchmak- 
ing craft to accomplish great objectives 
with its 60,000 men actively engaged in 
practice. Mr. McNeil explained the cam- 
paign to create more business for the 
Jewelry and watchmaking trades now be- 
ing launched by the Jewelry Industry 
Publicity Board, and Mr. Beehler and 
Dean Wild spoke on technical matters. 

Tuesday morning, the delegates visited 
the $10,000,000 Mellon Scientific Re- 
search Institute, and in the afternoon 
the new $40,000,000 continuous hot rolled 
strip mill of the Jones & Laughlin Steel 
Co. 

The evening meeting opened with a 
brief business session followed by tech- 
nical lectures from Charles A. Braun, 
Weiser, Idaho, member of the technical 
advisory board, and J. Freistadter, su- 
perintendent, Waltham Watch Co., who 
spoke on friction jeweling. 

Executive Secretary Orville R. Hagans 
talked on organization and legislation and 
the plans and objectives of the U.H.A. 
in that direction. 

Further technical discussions were 
heard on Wednesday from F. A. Tink- 
ler, R. R. Lawson of the Elgin National 
Watch Co. Research Department, and 
W. H. Samelius, chairman of the U.H.A. 
technical advisory board. 

The business session in the afternoon 
chose as: officers for the ensuing year 
B. W. Heald, Milwaukee, Wis., to suc- 
ceed himself as president; J. P. Sommer 
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of Pittsburgh as vice-president, Orville 
R. Hagans, Denver, Colo., as executive 
secretary, and E. Wetteroth of Kansas 
City, Mo., treasurer, both the two latter 
having held the same offices in 1939 and 
being reelected. To the executive board 
were elected: Frank Foegler, Cincinnati, 
O., as chairman; Harold Sabro, Portland, 
Ore., and Ernst Seibel, Bridgeport, 
Conn., to succeed themselves, with J. De 
Vogel, Albany, N. Y.; W. H. Bright, 
Boston, Mass., and F. W. Barnes, Grand 
Rapids, Mich. 

Delegates from several cities put in 
bids for the 1940 convention, and as all 
of them offered attractive possibilities 
with little apparent choice between them, 
it was voted to leave the selection of the 
city of the next convention to the execu- 
tive board, which deferred its decision 
until a later date. 

The concluding event of the three days’ 
session was the annual banquet, followed 
by addresses from John J. Bowman, di- 
rector of the Bowman Technical School; 
Fred Gluck, representing the Pittsburgh 
material houses; and Leonard Helfer, 
president of the Retail Jewelers Associa- 
tion of Western Pennsylvania. 





Change in Management 
Is Made Public by 
Rueckert Mfg. Co., Providence 


ProvipeNce.—Three veteran employees 
of the Rueckert Mfg. Co., 69 Sprague 
St., makers of fine jewelry cases and in- 
strument cases for more than 40 years, 
have taken over the control and manage- 
ment of that concern. 

The Rueckert concern was founded 
as a small company and built to its pres- 
ent position of prominence by the late 
George C. Rueckert. 

The new officers are: President, George 
K. Deware, who has been superintendent 
for the past six years; treasurer, Guy 
Wing, who will act as general sales 
manager under the new set-up, and as- 
sistant treasurer, Joseph Carroll, who 
will be in charge of costs and materials. 
Each of the new officers has been with 


the Rueckert concern for over 25 years. 


The business was originally started for 
the manufacture of sample cases for the 
jewelry salesmen who covered the coun- 
try from the Providence district, but 
later the output was broadened to in- 
clude all types of display devices on 
jewelry and department store counters. 
The company normally employs approxi- 
mately 100 persons. 

Alvin B. Davis, associated with the 
jewelry business in Harrisburg, Pa., for 
25 years, has announced the opening of 


a new credit jewelry store, Davis 
Jewelry, Inc., at 1 N. 3rd St. 
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Wholesale-Retailing Evils 
Battled by Georgia Jewelers 
At Atlanta Convention 


Artanta, Ga.—The Georgia R.J.A., 
at its annual two-day convention, held 
here April 26 and 27, went on record “as 
directing its efforts in the wholesaler- 
retailer campaign along the following 
lines: 1, To call on the manufacturers to 
cooperate with retail jewelers in keeping 
their merchandise out of wholesaling-re- 
tailing catalogs; 2, To call to the atten- 
tion of the proper authorities any 
evidence of misrepresentation of mer- 
chandise or prices in wholesale catalogs, 
and 3, To call upon’ local industrial 
plants and their employees to discon- 
tinue the practice of permitting em- 
ployees to buy from catalogs of this 
nature.” 

Other resolutions passed called upon 
members to support the Jewelry Indus- 
try Publicity Board and contribute to 
the publicity fund; and authorized the 
president to appoint a committee to in- 
vestigate and draw up legislation cover- 
ing the licensing of dealers in watches 
and the proper labeling of second-hand 
watches. 

Macon Brock, Rome, Ga., who was 
vice-president, was elevated to the’ pres- 
idency. Rudy Schneider, Atlanta, was 
named vice-president, and J. Tom Cook, 
Macon, was reelected secretary-treasurer. 
President Brock was authorized to ap- 
point an executive committee of five 
members. 

The convention, attended by 60 jewel- 
ers, was opened by President H. A. 
Maier, Jr., on Wednesday morning, 
April 26. Alvin Magnon, Tampa, Fila., 
made the invocation and extended the 
greetings of ANRJA, of which he is 
vice-president. Paul Monohon, of Krem- 
entz & Co., Newark, N. J., gave talks on 
“Merchandising Silverware,” and “Mer- 
chandising Jewelry.” Other speakers 
were L. S. Gilbert, secretary of the At- 
lanta Credit Exchange, who spoke on 
“Credit and the Jeweler,” and A. S. 
Perry, Atlanta advertising and merchan- 
dising counsel. 








TEXAS RETAIL JEWELERS ASSOCIATION pre- 
sented this sun dial, commemorating the 284 
children's lives lost in the gas explosion at the 
New London, Tex., Junior-Senior High School 
on March 18, 1937, when the new school was 
dedicated May !5. The front of the pedestal 
contains 284 semi-precious stones, gathered from 
all over Texas. Robert J. Slagle, Houston, vice- 
president of A.N.R.J.A., made the presentation. 
Other jewelers present included Myron Everts, 
Dallas, president of A.N.R.J.A.; and D. 
Armstrong and L. Dickerson, past presidents, 
and H. E. Diil, secretary of the Texas association, 
besides many others prominent in the trade. 
























Consolidated Silver Co. of 
America Accused by F.T.C. 
Of Unfair Trade Practices 


Wasuincron—Unfair trade practices 
in the sale of a business promotional 
plan and of silverware to retail mer- 
chants and their customers, are alleged 
in a complaint issued by the Federal 
Trade Commission against William M. 
Irvine, trading as Consolidated Silver 
Co. of America, 7338 Woodward Ave., 
Detroit. 

Entering into contracts with retail 
merchants, the respondent is alleged to 
sell them “advertising trade cards” at 
$4.50 a thousand which the merchants 
distribute to customers who purchase 
specified amounts of their wares, and 
with display posters and advertisements 
to be used in connection with the sales 
plan. 

Among representations alleged to be 
made by the respondent are: That the 
merchants’ customers can obtain entire 
sets of silverware or tableware without 
cost to them by obtaining the advertis- 
ing cards and sending them to the 
respondent for redemption; that 
merchants can purchase and use the re- 
spondent’s sales promotional plan with- 
out cost to them, and that the 
respondent, trading as Consolidated 
Silver Company of America, is a repre- 
sentative of, or is connected with, or is 
conducting an advertising campaign for, 
the manufacturer of Wm. A. Rogers 
silverware. 

The complaint alleges that these as- 
sertions are exaggerated and misleading 
in that it is not possible for merchants’ 
customers to acquire entire sets of silver- 
ware or tableware by collecting and 
forwarding sales cards to the respond- 
ent; that the sales plan is not without 
cost to merchants and that the respond- 
ent is not a representative of the man- 
ufacturer of Rogers silverware except 
as an indirect purchaser of its mer- 
chandise. 


Florida R.J.A. Has Record 


Attendance at Tampa Meetings 


Tampa, Fra.—The Florida R.J.A. at 
its 20th annual convention, held at the 
Tampa Terrace Hotel, April 30, May 1 
and 2, with a record attendance of 51 
members, called on watch manufacturers 
to discontinue national advertising of 
trade-ins; endorsed the program of some 
manufacturers to keep lines in regular 
retail channels, and endorsed the work of 
the Jewelers’ Vigilance committee. 

A bill patterned after a similar stat- 
ute in New York State, requiring deal- 
ers to label used watches as “second 
hand” and not “rebuilt” or “recon- 
ditioned,” was proposed. The associa- 
tion also adopted a resolution favoring 
a law that would require auction dealers 
in competition with year-round jewelers 
to pay large license fees and be bound 
by other restrictions. A similar law 
was declared to be unconstitutional in 
one Florida county, but the association 
wants a new measure drafted that would 
meet legal requirements. 

Feature addresses were on “Vital 
Questions on Taxation,” by Morris E. 
White, Tampa attorney, and on “What 
the National Association Means to the 


Retail Jeweler,” by Alvin Magnon, 
Tampa_ regional vice-president of 
ANRJA. 


Reade Tilley, Clearwater, in submit- 





ting his 15th consecutive treasurer’s re- 
port, announced that there are more 
paid-up members than at any time in 
the last ten years. Paul Monohon, of 
Krementz Co., Newark, N. J., told that 
women are buying jewelry, more and 
more, to match their costumes, and in 
particular, their nail polish. For light 
colored finger nails they will use rose 
zircons and pink sapphires and other 
delicate stones, and for dark tinted nails 
they will want garnets, rubies and darker 
stones. Mr. Monohon also reported a 
steady return to popularity of men’s 
jewelry. 

Officers elected were: H. F. Under- 
wood, Palatka, president; Bruce Wat- 
ters, St. Petersburg, and R. T. Fox, 
Daytona Beach, vice-presidents; G. W. 
Lawton, Orlando, secretary, and Reade 
Tilley, Clearwater, treasurer, and direc- 











































tors, W. H. Deuber, Tampa; Sterling 
Smith, Jacksonville; Alvin Magnon, 
Tampa; F. L. Fleck, Jacksonville; Harte 
J. Smith, Tampa; William Kohlhousen, 
Fort Lauderdale; Fred J. Engelke, 
Gainesville; John K. Shacklett, New 
Smyrna; E. H. Kaniss, St. Petersburg; 
A. O. Jenkins, Jacksonville; Lester 
Moon, Tallahassee; E. L. Middleton, 
Miami; W. W. Putnam, Tallahassee; 
G. W. Lawton, Orlando, and Hart 
Swalstead, Orlando. 


Care and Arnhold Address « 


Arizona R. J. A. Convention 


Puoenix, Ariz.—Arthur P. Care, vice- 
president of E. W. Reynolds Co., Los 
Angeles, Cal., was principal speaker at 
the annual convention of the Arizona 
R.J.A., here, May 7, with 40 Arizona 
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That’s a good question to ask, Mr. 
Jeweler. Because if any supplier claims 
that a certain piece of jewelry has the 
“gold equivalent of” a specified karat 
and quality, better dig for the facts. 


Say the article in question is said to 
have the “gold equivalent of” 1-20 14k. 
This wording does not mean that the 
article is plated with 14-karat gold. 
Nor that it contains 1-20th part of 
14-karat gold by weight. Most im- 
portant, it does not mean that it has 
the wearing quality of 1-20 14-karat 


| gold filled. 


The statement only indicates gold 
content. And it may mislead you into 
thinking that the article is equivalent 
in wearing quality to jewelry plated 


with 14-karat gold. 


There’s only one way to obtain strict 
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jewelers and their wives in attendance. 
Mr. Care spoke on general world and 
retail conditions. Percy Jones, of the 
same firm, gave an interesting talk on 
gem-stones. J. B. Arnhold, of the local 
Better Business Bureau, discussed the 
aims and work of the local and national 
B.B.B. 

Officers elected for the ensuing year 
were: Harry Rosenzweig, Phoenix, pres- 
ident; Elmer Present, Tucson, vice-pres- 
ident; Newton Rosenzweig, Phoenix, 
secretary-treasurer; Elmer H. Black, 
Winslow, Frank Upp, Tucson, L. H. 
Hughes, Miami, and Sam Strauss, Phoe- 
nix, directors. A Dutch luncheon was en- 
joyed at noon. 





Association secretaries—Send reports 
of your meetings to Jewrxers’ CircuLar- 
KrYsTONE. 


"Now It's Up to You," Noyes Says 
Of Fair Trade, at Wisconsin 
Retail Jewelers’ Convention 


MitwavuKkee.—The 34th annual conven- 
tion of Wisconsin R.J.A. got off to a 
good start with a typical Wisconsin in- 
formal reunion with more than 150 in 
attendance, on Sunday evening, April 30. 

At the Monday morning session, with 
President E. R. Fuchs presiding, a 
memorial service was held in honor of 
Arthur C. Hentschel, who died last De- 
cember. 

Harley H. Noyes, director of sales, 
Oneida Community, Ltd., who discussed 
the operation of fair trade laws, pointed 
out that if the retailers of the 44 states 
which have this law want to continue the 
benefits, it is up to them to prove to the 
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control of the karat in plate. That’s to 
take gold and alloy it to a specified 
-karat, then apply it to the non-pre- 
cious base. 





: This, in brief, is the method used 
is in making Gold Filled and Rolled 
*¢ Gold Plate. And because it is made 
4 this way, you can always depend on 
] Gold Filled and Rolled Gold Plate 
j jewelry to have known karat and qual- 
ity—known resistance to wear. 


So next time you buy plated jewelry, 
insist on genuine Gold Filled and 
Rolled Gold Plate. And be sure you 
get what you ask for by obtaining your 
supplier’s guarantee that it is made in 
accordance with Commercial Stand- 
ard CS 47-34—your assurance of bet- 
ter buys for your customers, better 
business for you. 


INVITATION TO N. W. J. A. 


Wholesale jewelers attending the N. W. J. A. 
Convention at the Hotel Statler, Boston, on June 
8 and 9, are cordially invited to visit the exhibit 
of the Rolled Gold Plate Manufacturers. 





What is Gold Filled and Rolled 
Gold Plate? 


For either product, 10k or higher gold must 
be used, to conform to US Commercial 
Standard No. CS47-34 (except watch cases, 
made to special standard). In qualities of 
1-20th and more it is called Gold Filled. 
Lower than 1-20th it is called Rolled Gold 
Plate. Make sure your jewelry is made in 
accordance with this U. S. Commercial 
Standard, thereby protecting yourself and 
your customers — iasist on a written 
guarantee from your supplier. 


HARO COMPACT LAYER: nt NOM PRECIOUS 
Of namaT COLO BASE METAL 
MAR COMPACT LAYER 
OF KARAT GOLO 























4 ROLLED GOLD PLATE manuracturers 
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manufacturers they want a continuance 
of operation by giving hearty undivided 
support to the manufacturers who have 
availed themselves of the opportunity to 
protect the retailers. 

B. W. Heald, president of the United 
Horological Association, Milwaukee, told 
how a watch repair department can be 
made profitable. 


Henry W. Rank, Milwaukee, urged~ 


the adoption of a cooperative plan of 
merchandising and advertising among 
the jewelers of the state. He advocated 
a state assessment to raise a fund to be 
used in cooperation with the promotional 
work of the Jewelry Industry Publicity 
Board. 

After the question box session, there 
was a buffet supper and entertainment 
followed by dancing. 

Tuesday morning, C. Ray Cook, credit 
executive of Schuster’s, Milwaukee, dis- 
cussed credit selling. He stated that 
wholesome installment selling is here to 
stay and any retailer who is not in- 
telligently using it is losing one of the 
greatest sales aids that ever has been 
given to the retailer. He urged that in 
any promotion, the credit terms or ease 
of ownership should never overshadow 
the appeal of the merchandise itself. 

Mrs. M. W. Brooks, of Dennison Mfg. 
Co., placed gift wrapping as the jewel- 
er’s third best promotional friend, news- 
paper advertising and radio being 
first and second. 

Henry F. Stecher, ANRJA regional 
vice-president, told of the association’s 
activities. 

The convention went on record as 
favoring frequent district meetings for 
retailers only; supporting the jewelry 
publicity campaign; urging manufactur- 
ers to operate under fair trade practices 
acts, and retailers to support all who 
do. They disapproved the use of silver- 
ware bearing trade marks for cut price 
sales and promotional work, the use of 
open mail price quotations, and giving 
trade-in allowances in excess of true 
value. 

The delegates chose Oshkosh for the 
1940 convention and selected the follow- 
ing officers to direct the affairs of the 
association: President, E. R. Fuchs, Mil- 
waukee; vice-president, Sam _  Dalin, 
West Allis; treasurer, Henry F. Stecher, 
Milwaukee, and secretary, A. W. Ander- 
son, Neenah. Directors are: L. M. Nel- 
son, Madison; J. F. Konrad, Oshkosh; 
Harry W. Rank, Milwaukee; M. L. Wel- 
lentin, Madison, and J. A. Rummele, 
Manitowoc. 





"Jewelers Fire Insurance" Keeps 
Officers and Directors 


Muwavukee.—The 26th annual meet- 
ing of the policy holders of the National 
Jewelers Mutual Fire Insurance Co., 
was held at the Schroeder Hotel, here, 
on May 3, with the president, William H. 
Upmeyer, presiding. Mr. Upmeyer gave 
a brief history of the company, pointing 
out the success achieved in the past 25 
years. This was amplified by the re- 
port of Secretary A. W. Anderson, who 
stated that more than half of the 
original 202 policy holders are still with 
the organization. Treasurer Henry F. 
Stecher gave an encouraging financial 
report. The three directors whose terms 
had expired, were re-elected. They are: 
J. R. Chapman, Oshkosh, T. J. Dale, 
Kenosha, and L. M. Nelson, Madison. 
At a meeting of directors held later, 
the old officers of the company were re- 


elected. 
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Write for 
Illustrated Catalog 


KIMLER & DANIEL, INC. 


83 Canal St. New York 


OPALS... 


Cut from the Rough 


A jeweled 
tropical fish 
with a body 
of flashing 
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Superior Gem Co., Inc. 
Cutters & Importers of 
Precious & Semi-Precious Stones 


22 West 48th Street 


New York City 
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Wolverine State Jewelers 
Discuss Price Maintenance; 
Membership Has Doubled 


Granp Rapips, Micu.—Fair trade acts 
and unethical trade practices were chief 
topics discussed at the 34th annual con- 
vention of the Michigan R.J.A., April 
23, 24 and 25, at Hotel Rowe, here. 

Harley H. Noyes, director of sales, of 
Oneida, Ltd., urged retailer support of 
the fair trade acts now in force in 44 
states. He stated Oneida is operating in 
all 44 states, and cited 100 per cent suc- 
cess in enforcement and pledged his com- 
pany to continue the policy if retailers 
give evidence of supporting the efforts. 

In the closing hour of the convention, 
manufacturers’ representatives in atten- 
dance were called upon to explain the 
attitude of their respective companies 
toward the acts. All stated their com- 
panies favored these acts and several 
said they operate in all 44 states and 
others are rapidly extending to all fair 
trade states. They confirmed what Mr. 
Noyes had said earlier, that success de- 
pends upon support of the retailers, and 
made it clear that most of the bootleg- 
ging of jewelry store items can be placed 
at the door of some retailers and urged 
dealers to refuse to accommodate friends 
of the traveling fraternity with merchan- 
dise which the manufacturer is striving 
to protect. 

Among those who spoke were ‘Tom 
O'Connell, Elgin National Watch Co.; 
Ken Hillard, International Silver Co.; 
Jack Keenan, Hamilton Watch Co.; 
Mort Evans, Bulova Watch Co., and 
I.. R. Olson, Waltham Watch Co. 

President Sid D. Thompson, Mt. Pleas- 
ant, announced that the association mem- 
bership had soared from 84 in 1938 to 
158 in 1939. To assure the continuation 
of this work Mr. Thompson was drafted 
to succeed himself and Secretary Hugh 
C. Finley, Kalamazoo, and Treasurer 
Howard Doxtader, Lansing, both of 
whom Mr. Thompson gave full credit for 
their cooperation, were also reelected. 
Rex T. Kiess, Coldwater, was elected 
vice-president. 

Charles T. Evans, ANRJA secretary, 
reported on the activities of the national 
body and told of its efforts to minimize 
the evils of industrial jobbing and of 
the cooperation being received from 
other lines of business. 

Herbert Landegend, secretary of the 
Michigan Retail Furniture Dealers Asso- 
ciation, discussed legislative matters. 

Sydney W. Prague, C. & E. Marshall 
Co., Chicago, talked about the repair de- 
partment and its possibilities. He stated 
that if labor efficiency devices were in- 
stalled the department could easily show 
40 per cent profit, with 10 per cent ma- 
terial and 50 per cent labor costs. Wal- 
ter Hamilton told how a committee of 
the association was able to have the re- 
pair department exempted from the 3 
per cent sales tax, but warned the jewel- 
ers to be on the alert for a new interpre- 
tation. 

Louis Gutherat, president of the E. H. 
Pudrith Co., Detroit wholesalers, gave a 
presentation of the benefits of the Jewel- 
ers Security Alliance. 

Monday and Tuesday mornings were 
devoted to golf and bowling. Bob Goult, 
Battle Creek, carried off the honors in 
the former sport, and the association 
bowling team again defeated the Wol- 


| verine team. E. J. Eibler, Ann Arbor, 
| and Joe Keating, C. & E. Marshall Co., 


| bush, 


tied for high singles and George Weid- 
Manheimer Watch Co., and Joe 
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Broucek, Ed Cain & Co., won the 
doubles. In the ladies’ division Mrs, L, 
Barrett, Kalamazoo, captured all honors 
and received a cup for best three games 
(506) and best single game (209), 

The banquet, with entertainment and 
dancing, was held Monday evening, and 
the annual “big doings” sponsored by 
the Wolverine Travelers Club were held 
‘Tuesday evening. 

The Wolverine Travelers were credited 
with a big part in the success of the con- 
clave. This is the largest organization of 
its kind among the state associations and 
its officers pledged their efforts to help 
the association realize its ambition to 
double the membership again. The new 
Wolverine officers are: Ralph Bell, of the 
New Haven Clock Co., president; B. J. 
Drach, of Drach Weinfeld Co., and Paul 
Schmidt, of the EK. H. Pudrith Co., vice- 
presidents, and Rudy Than, the Goren- 
flo Co., secretary-treasurer. 


Etna Chain Co. Agrees 
With F.T.C. to Respect 
Gold Filled Requirements 


Wasuinctron, D. C.—Frank A. Duke, 
trading as Etna Chain Co., 116 Nassau 
St., New York, engaged in the assembly 
of rolled gold-plated neck chains, agrees 
to desist from misrepresentations in the 
sale of his product, under a stipulation 
entered into with the Federal Trade 
Commission. 

The respondent will discontinue mark- 
ing or otherwise designating neck chains 
or other articles with the term “1/20-12 
Kt.,” either alone or in connection with 
the words “Gold Filled,” or otherwise, 
when in fact the gold content of such 
mounting is other than 25/1000 gold or 
better; or use of the words “Gold Filled” 
as applied to any article having a coat 
of gold of less than 10 carat fineness 
and when the weight of such gold is less 
than 1/20 the weight of the entire article. 

He will also cease designating himself 
as a “manufacturer of chains,” when in 
fact he merely cuts up chains already 
manufactured by others and assembles 
them for the market, and will also dis- 
continue representing or inferring that 
he operates a factory or plant in Provi- 
dence, R. I., jewelry manufacturing cen- 
ter, when such are not the facts. 








GOODMAN, GOODMAN, 
WHERE IS GOODMAN? 


There is a negotiable U. S. Govern- 
ment Bond in the sum of $500 with ac- 
cumulated interest awaiting one Philip 
Goodman, who at one time was connected 
with the G & G Watch Co., 1431 Broad- 
way, New York. 

It seems that in 1925 Philip’s brother 
Charles (Chiel Gutman).Goodman was 
summoned to Ellis Island to straighten 
out his immigration status; when com- 
plications arose and indications pointed 
to a long investigative process, Charles 
was asked to post an appearance bond 
in the sum of $500, which his brother, 
Philip, promptly did. That was in Jan- 


uary, 1926. 
In March, 1937, the Government's case 
was declared closed and the’ bond 


ordered returned to Philip Goodman. 
Now the Government can’t find Good- 
man, having exhausted the addresses 
current at the time of posting the bond. 

Any reader of this journal who knows 
Mr. Goodman would do him a favor by 
informing him of this opportunity to re- 
gain his $500. 
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500 Register At 
Tri-State Group’s 
25th Convention 


BatttmorE, Mp.—The planners of the 
Maryland-Delaware-District of Columbia 
Jewelers Association realized their aim 
to provide the biggest convention in the 
organization’s history when they counted 
nearly 500 registrants at the silver an- 
niversary event, which was held at the 
Lord Baltimore Hotel, here, Sunday and 
Monday, May 8 and 9. 

The boat trip down the Chesapeake, 
which features the tri-state convention 
each year, attracted more jewelers than 
the chartered boat could comfortably 
accommodate, so deck space was at a 
premium, and dancing and a buffet sup- 
per, Sunday evening, were conducted 


under some difficulty. The weather 
proved ideal for the occasion. 
Arthur J. Sundlun, of the Kahn 


jewelry store, Washington, D. C., a 
former president, was again elected to 
the office, succeeding C. Howard Milli- 
kin, of Hennegen-Bates Co., Baltimore, 
Md. The retiring president told of ef- 
forts which were made by some to com- 
mercialize the conventions, but requested 
the membership to discourage all such 
efforts. The organization, he declared, 
was not formed for profit, but to pro- 
mote the best interest of the jewelry 
business, and displays of merchandise 
and similar endeavors should not be 
considered. 

Others elected were: Sidney Selinger, 
Washington, first vice-president; John 
H. Minster, Elkton, Md., second vice- 
president; Leon J. Engel, Baltimore, 
secretary; Henry C. Garthe, Baltimore, 
treasurer, and directors, Messrs. Sund- 
lun, Selinger, Garthe, Milliken, George 
Kleitz, Wilmington, Del.; A. C. Mayer, 
Washington, and William Wright, Wash- 
ington. 

William G. Thurber, Providence, R. I., 
regional ANRJA_ vice-president, and 
chairman of the ANRJA silver commit- 
tee made the first address at the Mon- 
day morning business session, which was 
opened by a welcome from H. J. 
Schwarz, president of the Jewelers’ As- 
sociation of Baltimore. Mr. Thurber 
gave an account of developments in the 
silver field, and also explained the work 
of the Jewelry Industry Publicity 
Board. 

An illustrated lecture on cultured 
pearls was given by Jack J. Felsenfeld, 
of New York, after which there was a 
general discussion, followed by a lunch- 
eon during which Mayor Howard W. 
Jackson, gave a welcome to the city. 

“Facing the Facts,” was the subject 
of a straight-forward address made by 
G. H. Niemeyer, New York, president 
of Handy & Harman, in which he told 
the jewelers to discard outdated meth- 
ods and notions about merchandising, 
and adjust their thinking to present-day 
conditions. He explained that funda- 
mental changes were taking place in 
business; that there will be fewer for- 
tunes and a greater leveling of incomes. 
The jeweler, he said, must come to that 
realization of these facts and do some- 
thing about them in order to maintain 
his place in the field of business. 

Harley D. Noyes, director of sales, 
of Oneida, Ltd., delivered a challenging 
address on the subject of the fair trade 
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TRI-STATE PHOTO SHOTS—I—Ted Franklin, Rudy Kant, Paul Seibel, Hamilton Watch Co.- 2—Louis 
Sickles, Jr., of Louis Sickles; Philip Perel, Perel & Lowenstein, Memphis, Tenn.; 3—Walter Kahn, Jr., 
L. & M. Kahn & Co.; Jos. Klein, I. Roskin Co.; 4—C. Howard Millikin, Past President Tri-State 
Assn.; 5—G. H. Niemeyer, Pres. Handy & Harman; 6—John W. Wirth, Gruen Watch Co.; 7—Al Foss, 
Baden & Foss, Inc.; @—A. C. Mayer, Past Pres. Tri-State Assn., Henry C. Garthe, Treas. Tri-State 
Assn, Arthur J. Sundlun, Pres. Tri-State Assn.; 9—Robert Culver, Elgin National Watch Co.: If—Iack |. 
Felsenfeld; |!!—Royal C. Linthicum, Buss-Linthicum-Thorson; !2—Morris Guilden, Longines-Wittnauer 
Watch Co., Inc.; 13—H. J. Schwarz, Pres. Baltimore Jewelers’ Assn.; 14—Wm. Ogush, Mrs. Benj. Ogush, 
Benj. Ogush, Katz & Ogush; IS—H. H. Harteveldt, H. H. Harteveldt Co.; 16—Harry E. Baumohl, Pres. U. S. 
Jewelry Co.; 17—Jay G. Engel, J. Engel & Co.; S. Mautner, Wolfsheim & Sachs, Inc.; 1?—leo M. Lynch. 
Waltham Watch Co.; 19—H. Alberts, |. Alberts' Sons; 20—Harry Goldstein, Gruen Watch Co., and 
Mrs. Goldstein; 2I—M. S. Wolfe, A. M. Stidman, H. S. Wallace, A. G. Schultz Co.; 22—Seo. H-a*o2, 
T. B. Hagstoz & Son; 23—C. M. Rebok, Manchester Silver Co., and Poole Silver Co., and Mrs. Rebok; 
24—Ben Staufenberger, Marathon Co.; 25—Benj. Katz, Pres., Gruen Watch Co., and Mrs. Katz: 26— 
Charles A. Mealy, Forstner Chain Corp.; 27—M. M. Wells, Jos. T. Montgomery, Past Pres. Tri-State 
Assn.; John H. Minster, Vice-Pres., Tri-State Assn.; 28—Andy A. May, A. Carnow, Barney J. Berks, 
Bulova Watch Co.; 29—Alex H. Arnstein, Arnstein Bros. & Co.; 30—C. Harry Martens, B. A. Ballou & Co. 








laws, and urged the retailers to back up 
the manufacturers who have taken ad- 
vantage of price maintenance laws. 
Paul Seibel, of Hamilton Watch Co., 
advocated the fair trade laws and in- 
veighed against price-cutters. 

H. S. Mosher, of the Pinkerton Na- 
tional Detective Agency, which repre- 
sents the Jewelers Security Alliance, 
explained methods to reduce losses by 
theft and burglary. He urged that the 
jeweler buy only from known and rep- 
utable firms in an effort to eliminate 
“fences.” 

The banquet Monday evening climaxed 
the silver anniversarv convention, with 
John B. Gontrom, Maryland secretary 
of state, as guest of honor. Dancing was 
enjoyed after an excellent dinner. 

George Kleitz, popular Wilmington, 
Del. jeweler, who was one of the or- 
ganizers of the tri-state group, was pre- 
sented with a handsome silver tray, 
appropriately inscribed, in appreciation 
of his services over a quarter of a cen- 
tury. Joseph T. Montgomery, Wilming- 
ton, a past president, was presented 
with ‘a traveling bag. 

The association accepted the invita- 


Longines-American Museum 
Building Opens at Fair 


Officers of the American Museum of 
Natural History and executives of the 
Longines-Wittnauer Watch Co. welcomed 
capacity attendance at the formal open- 
ing of the “Time and Space” building 
at the New York World’s Fair on Thurs- 
day night, June 1. First-night audiences 
were amazed at the many sound and 
lighting devices employed in the great 
cosmorama presented within this steel 
and concrete structure. 

The Longines-Wittnauer Watch Co. 
was represented at the opening by J. P. 
V. Heinmuller, president; M. F. Car- 
toun, vice-president and general mana- 
ger; Morris.Guilden, treasurer, and other 
officers and ‘executives of the company. 


) 


NEWBURGH JEWELERS ELECT 

Newsurcnu, N. Y.—The local jewelers 
association at a recent meeting voted for 
Wednesday afternoon closings during 
July and August for all members. The 
annual election resulted as follows: Al- 
bert S. Brundidge, president; Stanley 
Clark, vice-president, and Winfield 
Werre, secretary-treasurer. 





1940 convention in the nation’s capitol. 
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SIMONS 
THIMBLES 


Made in Sterling Silver— 
10Kt. and 14Kt. Gold 





217 


SIMONS BROS. CO. 
269 SOUTH 9th STREET 
PHILADELPHIA 
ESTABLISHED 1839 
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Complete } 
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SOFT VELVETS 
DELICATE 
FABRICS AND 
FINE SATINS 









THE ONLY 
APPROPRIATE 
GIFT AND 
DISPLAY BOXES 
FOR GOOD 
JEWELRY 


YOUR JOBBER HAS THEM 
ASK HIM FOR CATALOG 


MANUFACTURED BY 


F. H. NOBLE & CO. 


w2150 


| Terrace Jewelry Co., 





CHICAGO, ILL. 





BOSTON JEWELERS' BOWLING LEAGUE wound up its season with 150 attending the 6th annual 





banquet and distribution of prizes May 13. You may be an executive, tops as a salesman, a horologist, 
an artist in gold and silver, or a delivery clerk to make the team, but only the pins that fall can 
keep you there. The ten teams finished their 108-game schedule as follows: Hawkins Murphy Co., 78; 
Thomas Long Co., 66; D. C. Percival Co., 65; A. Stowell Co., 58; Shreve, Crump & Low Co., 57; Smith. 
Patterson Co., 51; E. B. Horn Co., 47; Bigelow, Kennard Co., 46; Gendreau Co., 39, and Hodgson, 
Kennard Co., 33. Two new prizes for next season were announced, for first place in the second division 
a silver cup, subscribed to by every individual in Smith-Patterson Co. to be known as the James 
Kingman trophy after the late Mr. Kingman, who was a supporter of the league, and another trophy 
for second place in the second division, in honor of the late Charles O. Housman, for many years the 


league's vice-president. 








"Down East" Jewelers Mark 
25th Anniversary of 
Two-State Association 


Boston—The silver anniversary of the 
Massachusetts-Rhode Island R.J.A. was 
observed at a successful and enjoyable 
one-day convention, April 26, at the 
Parker House, here, with 200 banqueteers 
in attendance at the evening social, 
which is always a popular event with the 
New England trade. 

Eighty members and guests started 
the day with a tour of the Waltham 
Watch Co. factory, with William J. Mar- 
shall, New England sales manager, and 
a corps of guides, in charge of the party. 
Luncheon was served in the company’s 
recreation room. 

Col. W. H. Bright, president of the 
Massachusetts Guild of the U.H.A., 
which held a session in conjunction with 
the convention, was the first speaker at 
the afternoon business session, and re- 
ferred to the activities of U.H.A. and its 
endeavors for trade betterment. 

“A Plain Talk to Jewelers” was the 
subject of an inspiring talk by Clifford 
R. Davis, advertising counsellor of the 
Boston Post, who emphasized that the 
jeweler, to stay in business, must sell the 
kind of merchandise his customers want. 

William D. McNeil, executive secre- 
tary of the Jewelry Industry Publicity 
Board, told of the benefits accruing to 
the trade through the jewelry publicity 
efforts. William G. Thurber, Providence, 
a former president of the association, 
and regional vice-president of ANRJA, 
spoke on the program of the national 


| association. 


By unanimous vote all of the follow- 
ing officers were retained for the ensuing 


| vear: L. Blaine Libbey, Milford, Mass., 


president; Douglas Nathan, Fitchburg, 
Ist vice-president; A. T. Wonson, Fall 
River, Mass.. 2nd vice-president; John 
P. Peterson, Needham, Mass., secretary; 
Frederick W. Bird, Boston, treasurer, 
and directors, Arthur Stern. Lynn. 
Mass.; C. J. Gidley, New Bedford, 
Mass.; J. Fred Kahl. Pittsfield, Mass., 
F. T. Widner and John Kennard, 
Boston. 

Delegations from Maine, New Hamp- 
shire, Vermont and Connecticut attended 
the banquet. 





George B. Goldfarb, who operates the 
25 N. Robinson 
Ave., Oklahoma City, was recently ap- 
pointed state industrial agent in charge 
of marketing products manufactured at 
state institutions. 
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MARCH IMPORTS 


Article Number Value 
Watches and watch move- 

Iw tients laraig sdicescere' 131,660 $376,222 
Ware PORS icsccccces sveses 43,652 
Clocks and clock move- 

ee rr re 963 4,979 
Diamonds— 

Rough, uncut «....... 10,348 703,406 

ee OE eas tae es 44,993 2,620,647 
Pearls— 

NO, och eroan eb ardeie ei one's 20,092 

Cultured or cultivated. ...... 45,174 
Other precious and semi- 

precious stones-— 

Rough, uncut .....0.. ‘cccses 20,574 

Cut. Sot MOU GH ccecsc aise 308,916 


Rocuester, N. Y.—Seneca Stores, 149 
Monroe Ave., opened a jewelry depart- 
ment in April, in charge of Harry Sadow- 
sky, who had been connected with the 
wholesale trade in New York City. 

















SALESMAN 
WANTED 


FOR PROMINENT 
NATIONALLY-ADVERTISED 
WATCH LINE 


A lifetime opportunity is offered 
to an aggressive salesman, under 
35, with a successful record in 
selling retail jewelers. Territory 
offered is in Illinois (except Chi- 
cago), Wisconsin, and Iowa, thor- 
oughly covered by radio adver- 
tising. 


We want a hard-hitting clean 
seller, of good appearance, capa- 
ble of doing a thorough job. 
Liberal drawing account against 
commission offered to right man 
with full cooperation given by 
well organized Sales Promotion 
Department. 


Applications, which must be 
made by mail only, should state 
full particulars about yourself, 
including employment record for 
last 10 years, territories covered, 
products sold, etc. Replies will 
be kept strictly confidential. 


BENRUS 


WATCH COMPANY 
200 Hudson St., New York, N. Y. 
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Max Stern & Co., importers of pearls 
and other gems, have taken additional 
space at 17-23 John St. 

Kosover & Radin, Inc., watchmakers’ 
and jewelers’ supplies, have taken new 
quarters at 98 Canal St. 

Nilod’s Jewelry Shop, 772 Third Ave., 
has added a credit department operated 
as Nilod’s Credit Jewelers. 

Albert Kauzman, importer of precious 
and semi-precious stones, has moved to 
2-4 Maiden Lane from 80 Maiden Lane. 

Saul Ritter, Bruner-Ritter, Inc., manu- 
facturers of B/R bands, at 350 Hudson 
St., has returned from a three weeks’ 
western trip. 

The Knight Mfg. Co., Inc., manufac- 
turing jewelers for a quarter century, 
are moving to 15 W. 47th St. from 
74 W. 46th St. 

The Sheffield Silver Co., manufacturers 
of silver plated ware, has moved its 
entire plant and offices from Jersey City 
to 17 Crosby St. 

Walter Lampl, 20 W. 47th St., jewelry 
creator, has just been granted a patent 
on his moving picture camera, through 
which can be seen 25 views. 

Louis Tamis & Son, manufacturers of 
gold jewelry, have taken additional floor 
space at 36 W. 47th St., and have en- 
larged the offices and factory. 

After spending seven weeks in New 
York at the offices of S. Danziger & Sons, 
diamond importers, 20 W. 47th St., Jer- 
ome Danziger returned to Europe on 
May 10. 

Grunzweig & Zinner, diamond import- 
ers, early last month occupied a new 
office on the 20th floor of 580 Fifth 
Ave. The firm was formerly located at 
62 W. 47th St. 

A majority of members attending the 
May 4th meeting of the New Rochelle 
Jewelers Association were favorable to 
Wednesday afternoon closings during the 
Summer months. 

Simon Lieberman, head of the firm of 
Jacques Bienenfeld, Inc., pearls and pre- 
cious stones, 9 Rockefeller Plaza, left 
May 16 on a three weeks’ trip through 
the Middle West. 

Alexander Schwartz is continuing the 
diamond setting business of the firm of 
Schwartz. Bros., 42 W. 48th St., which 
has been dissolved. Mr. Schwartz is keep- 
ing the same rooms. 

The I. & T. Refining Co., on June 1, 
will move laboratory and factory from 
131 John St. to 64 W. 48th St. Present 
plans do not include the removal of the 
sweeps plant from the old location. 

W. E. Huguenin, founder and president 
of the Concord Watch Co., returned to 
Geneva, Switzerland, May 17, aboard the 
Normandie, after spending three weeks 
visiting friends and customers here. 


E. Cohan, president of Cohan-Epner 
Co., Inc., electro-platers at 142 W. 14th 
St., left for a well-earned vacation in 
Florida on April 21 and expects to be 
away from his desk for another month 
or more. 

Joseph C. Sterling, who was formerly 
located in the Providence office of the 
Hadley Co., has been transferred to the 
New York office, 9 Rockefeller Plaza, 
to assist Harry Lynch, metropolitan 
manager. 

William R. Phelps, 81, who was a part- 
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ner in Phelps & Perry, old jewelry house 
at 3 Maiden Lane, died May 7, of a 
heart attack in the Hackensack, N. J., 
hospital, where he had been confined for 
five weeks with a fractured hip. 

Herbert Oberman, of S. Oberman & 
Son, 48 W. 48th St., has taken over the 
entire stock of diamond mounted jewelry 
of Charles Preiser, 20 W. 47th St., who 
has retired from the jewelry trade to 
enter the dress manufacturing business. 

The G. C. & G. Jewelry Mfg. Co. has 
enlarged its office and factory at 64 W. 
48th St. The firm is represented by 
Adolph Rich in New York and the East 
by David E. Kolen in the Middle West 
and South and by Austin S. Walters on 
the Coast. 

Herbert C. Macdonald has sold _ his 
jewelry store at 870 Madison Ave. and 
will devote all his time to a store in 
Athol, Mass., which he has purchased 
from C. H. Stone, and to another store 
in Orange, Mass., which he took over ten 
years ago. 

EK. S. Feinstein & Co., 13 Maiden Lane, 
has purchased the complete stock of 
gold and_ gold-filled rings and other 


jewelry and diamonds of the firm of | 


Bert L. Kaufman at the same address. 
Mr. Kaufman is now confining his efforts 
to the sale of Swank products. 


Because of the demolition of the build- | 


ing at 182 Broadway and 2 Dey St., in 
which it had been located for the last 
28 years, Walter & Co., retail jewelers, 
have taken new quarters at 7 Dey St. A 
wholesale business is conducted under 
the name of H. A. Groen & Co. 

Henry K. Turnheim on May 1 opened 
a small store, styled Tourneau, at 425 
Madison Ave., for the sale of Swiss and 
French watches, mostly novelty ones. 
The wholesale watch business which Mr. 
Turnheim conducted at 347 Fifth Ave., 
is being continued upstairs at the new 
address. 

Milton L. Ernst, jewelry manufacturer, 
has entered into partnership with Otto 
J. Somers, Jr., under the firm name of 
Milton L. Ernst & Co., with headquar- 
ters at 64 W. 48th St. The new firm 
will specialize in the manufacture of 10- 
and 14-karat jewelry, and will sell ex- 
clusively through the wholesale trade. 

Leo L. Leveridge, son of A. D. Lever- 
idge, diamond importer and producer of 
the A. D. Leveridge millimeter gauge 
and weight estimator, at 607 Fifth Ave., 
has returned home after his fourth year 
of medical studies at McGill University, 
Montreal, while his brother, Don R. 
Leveridge, continues to represent the 
firm in the mid-west. 

Members of the Jewelers’ Twenty-four 
Karat Club of New York City have re- 
ceived their revised, golden-covered di- 
rectory, which this year lists 181 active 
members and three honorary members, 
who are Alpheus L. Brown, Meyer D. 
Rothschild of New York, and Harry M. 
Stegeman, of the Wadsworth Watch 
Case Co., Dayton, Ky. 

M. Leonard Steinfast, who for the past 
23 years has engaged in the wholesale 
jewelry business at 71 Nassau St., was 
recently given a testimonial dinner at the 
Hotel Riverside Plaza by the Men’s Club 
of the Hebrew Children’s Home of the 
Bronx. Mr. Steinfast is president of the 
Men’s Club and member of the board of 
governors of the home. 

In taking new offices at 45 W. 45th 
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and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 
48 West 48th St. New York City 
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DIAMOND 


AND TUNGSTEN CARBIDE 

WIRE DRAWING DIES 

TOOLS, LAPPING POWDER 
RUSCH WIRE DIE CORP. 
275—7th AVE., NEW YORK, N. Y. 








GraFrr, WASHBOURNE & DUNN 
SILVERSMITHS 
AND 
EccLEesIASTICAL Metra, Work 


142 WEST 14th STREET 
NEW YORK 








UNUSUAL GEMS 


Bought and Sold 


STEPHEN VARNI CO. 
580 Fifth Ave. New York 














IMPORTERS - CUTTERS - POLISHERS 
Precious, Semi-Precious Stones 
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5. J. SURNAMER CO.—370-7th Ave., N.Y. 





ENCRUSTERS 


STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@ COATS-OF-ARMS @ GEM CUTTERS 


@ SCHOOL AND FRATERNAL EMBLEMS 
Bstimates furnished without odligation 
BRAUNFELD & MEHLMAN 


108 Fulton St. New York, N. Y. 


Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassae Street. New Yorb 


Crders for Jobbing Stones and Levtsars 
Work Carefully y bo Promptly Fi 
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EACH PIECE A WORK OF ART 
G. WENZ 


48 West 48th St. New York City 


Antique Rings, Bracelets, Clip and 
Flower Broaches 
Enamel Work a Specialty 


{CULTURED PEARLS 


One of the Finest and Least Expensive Lines 
Ask for Samples 


ZIRCONS - STAR SAPPHIRES 


“CROWN PEARL & GEM, INC. 
580 “FAftlt Ave. New York, N. Y. 


























# PATENT YOURIDEA 


send a Sketch or Model 
2) of your invention for 


ADVICE 
FREE {fieeatute 
. $. Pat. Off. records searched 
for ANY Invention or Trade Mark 
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The Mail Order Supply House 


WATCH MATERIALS 


LOWEST PRICES — PROMPT SERVICE 
WRITE FOR PRICE LIST C 


DEAN COMPANY 


87 NASSAU ST. NEW YORK, N. Y. 





ANTIQUE JEWELRY 
PRECIOUS STONES 


WILLIAM C. BOYAJIAN, Inc. 


IMPORTERS 


64 W. 48th St. New York City 





RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 
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e e 
Antique Rings 
Beautifully designed in 
Gold, with colored stone 
centers, surrounded by dia- 
monds; with enameling. 


Send for quotations 


JOSEPH A. RICH 
Mfrs. of Plat. & Gold Jewelry 
62 W. 47th ST. 











NEW YORK, N. Y. 





St., on May 1, the Frank C. Osmers Co., 
Inc., manufacturing jewelers, lost a rec- 
ord of which the firm was proud. ‘The 
company was established on 47th St. 
longer than any other jewelry concern, 
being the first one to locate on _ this 
street, which has now become part of 
the jewelry center of New York City. 

Henry Grasmere, jewelry designer em- 
ployed by Krementz & Co., Newark, for 
20 years, and in the trade for 20 more 
years, died May 16, at his Orange, N. J. 
home from a heart attack. At one time 
he had worked for the old jewelry man- 
ufacturing firm of Bippart, Gristom & 
Osborne. Mr. Grasmere had _ studied 
sculptoring under George Grey Barnard 
and John Ward Stimson. 

J. Junge, manager of the Finland im- 
port department of Markt & Hammacher 
Co., has returned from Finland with ex- 
clusive representation for Ilittala O/Y 
stemware and crystal tableware. He 
also added to the lines of Karhula crys- 
tal, dinnerware and Helsingfors faience 
artwares by O/Y Arabia A.B. and the art 
pottery of Kupittaan Savi, all of which 
will be given a preview soon at 225 
Fifth Ave. 

The annual Summer affair of the 
Maiden Lane Outing Club has been set 
for Saturday, June 10, a week later than 
originally announced, but will again be 
held at the Oakwood Heights Elks Club, 
on Staten Island. Attendance for this 
popular event will be limited to one guest 
for each member. The usual program of 
sports, contests and eats is promised by 
the committee composed of Henry Green, 
chairman, Arthur Bergman, Harry J. 
Bromley, Howard Hutchins, Henry E. 
Hyde and E. Sidney Hyman. 

Members of the Horological Society of 
New York the night of May 16 visited 
the Swiss Pavilion at the World’s Fair, 
for dinner, entertainment, and inspection 
of an exhibit of watches by 20 Swiss 
manufacturers. Among the exhibits were 
the smallest, the thinnest, the most ac- 
curate and the most complicated watches 
in existence, said J. L. Roehrich, society 
president, who is in charge of the exhibit. 
At a meeting May 2, Mr. Roehrich, R. 
Salomon and M. Schwartz reported on 
the state watchmakers’ convention at 
Rochester and Jacques LeRoy, Mr. Salo- 
mon, B. Mellenhoff, F. Semon, S. 
Strommer, O. Lemer and G. Keneske 
were appointed members of a committee 
to nominate new officers. 

The Jewelers’ 24 Karat Club of New 
York City will hold its annual outing at 
the Ridgewood Country Club, Ridge- 
wood, N. J., on June 26, Albert E. Levy, 
vice-president of the club and chairman 
of the outing committee, announced. 
Serving with him are Arthur B. Tuthill, 
Charles W. Sommer, of Charles W. Som- 
mer & Bro., Inc., Raymond Mehrlust, of 
J. Mehrlust; Sigmund Cohn; Albert O. 
Osterwald, of Osterwald & Co., Ince.; 
Edward H. Muhlfeld, of Edward H. 
Muhlfeld, Inc., and Alan L. Brown, of 
Alpheus L. Brown. At a meeting held in 
the clubroom at 608 Fifth Ave. on May 1, 
Roland Gsell, of R. Gsell & Co., Ine., 
was elected to membership, and the 
resignation of Fred L. Goddard was ac- 
cepted. 

The first preliminary report on the 
fair trade postcard survey being made 
by the Executive Board of Retail Jewel- 
ers Associations of Greater New York 
shows that upwards of 50 per cent of 
the returns indicate price cutting of 
principal jewelery store lines, even on 
price-maintained merchandise. The re- 
port was made by Phineas Peters, presi- 
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dent, at the meeting of the Brooklyn 
R.J.A., Wednesday, May 17. Bennett 
H. Schwartz, president of the Long 
Island R.J.A., told the Brooklyn associg- 
tion of having received three letters of 
acceptance to a proposal sent to a nuin- 
ber of watch manufacturers for a con- 
ference on the way their watches are 
being merchandised in the metropolitan 
area. Ross Baer, counsel to the execy- 
tive board, reported on three bills in 
Albany affecting jewelry stores with op- 
tical departments. 

The installation dinner of the newly- 
organized Loupe and Balance Club, com- 
posed of young men in the New York 
diamond trade, was held May 12, when 
the following were inducted: Milton 
Bliss, of Max Koenig & Sons, president; 
Jack Kaufman, of Robinson & Sverdlik, 
vice-president; Arthur Baer, of Miller & 
Veit, treasurer; Bernard Wein, of J. 
Schliff & Sons, secretary; Ernest Rosen- 
thal, Wyler Watch Corp., corresponding 
secretary, and Gilbert Rubenstein, of 
Raymond Abrahams, sergeant-at-arms. 
Emil Koenig, of Max Koenig & Sons, 
and Jerome Klarsfeld, diamond importer, 
were speakers. The club, which was or- 
ganized in January, is social, cultural 
and athletic in purpose. All young men 
in the wholesale jewelry business between 
the ages of 18 and 27, with the excep- 
tion of bench workers, are eligible for 
membership. Meetings have been held 
every other Wednesday at the Birming- 
ham Cafeteria, 20 W. 47th St., but the 
club hopes to have its own quarters by 
Fall. Secretary Wein, whose address is 
Monroe St., Cedarhurst, L. I., is anxious 
to receive inquiries from _ prospective 
members. 








SANDSTEEL MAINSPRINGS 


Have more power and resilience not 
because they are harder but because 
they are made 


IN CROSSCURVED FORM 


When developing the Crosscurve they 
are heat-treated several times. That 
makes the temper very even and Re- 
duces Breakage. 


Order Now From Your Jobber 


You will like Sandsteel Mainsprings 
When You Know Them 
Made in U. S. A. by 


WATCH-MOTOR 
MAINSPRING CO., INC. 
145 Hudson St. New York, N. Y. 











DTN ES 
REFINISHED 
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WRITE FOR 
REVISED 
oon : PRICE LIST 





A FINER GRADE OF WORK WITH MODERN METHODS 
ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y 
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New York Woman Detective 
Arrests Six Jewelers As 
Fences in $100,000 Robbery 


One mere woman, Mary Shanley. New 
York’s only plainclothes policewoman, 
broke a surprise on the puv'.c, the 
jewelry trade and her f« low detectives 
jast month, when, single-handedly, she 
made the arrest of six New York 
jewelers as fences in the $100,000 Phila- 
delphia robbery of Mrs. Henry W. 
Breyer, widow of the Philadelphia ice 
cream manufacturer, and her daughter- 
in-law, on Feb. 28, in Philadelphia. 

Her prize catch was Robert “Chicago 
Bob” Nelson, ex-convict, sportsman and 
jeweler, whom Miss Shanley arrested the 
night of May 16, in his jewelry office at 
607 Fifth Ave. Nelson, arrested in 1930 
for receiving stolen gems, served six 
months—before he was pardoned—of a 
four-to-eight-year term in Sing Sing. 

He is accused of paying $3,500 for un- 
set diamonds worth many times that 
sum, part of the Breyer loot, at a 
Bowery jewelry exchange. 

Miss Shanley, disguised in old clothes, 
arrested Meyer Hertz and Gabriel Co- 
hen, at 66 Bowery. After questioning 
these two, police arrested Joseph Arnold, 
of West End Ave., and Irving Kivowitz, 
Georgia Ave., Brooklyn, and they in 
turn implicated Herman Silver, pro- 
prietor of a jewelry shop in the Hotel 
Pennsylvania. 


JEWELERS PROTEST D. C. BILL 


Wasuincton, D. C.—Representati: es 
of Capital jewelry and department 
stores appeared before a House District 
subcommittee, on May 10, to fight an- 
other attempt to outlaw their optometry 
departments. They stated ihat they em- 
ployed only licensed optometrists; that 
any customer whose eyes needed a doc- 
tor’s care was advised to see an oculist 
and that because of competition and low 
overhead their prices tor eveglasses were 
kept at a minimum. Iwo days before a 
District Court justice dismissed a suit 
by a group of optometrists to restrain 
Lansburgh & Bro., department store, 
from maintaining an optometry depart- 
ment. 


HAVENS LOSS $10,000 


Three thugs ran down seven flights of 
stairs to a waiting auto after robbing 
Havens & Co., jewelry manufacturing 
firm in a loft at 17 Thompson St., New 
York, of its entire stock of merchandise, 
with an estimated value of about $10,000, 
on May 18. E. H. Schwind, the pro- 
prietor, his two daughters, and four 
others, were trussed by the bandits. 








IRVING KUNNEL & SON 


Established 1918 
Watchmakers of Reputation 
Careful and Honest Watch Repairing for the Trade 
Prompt and Efficient Service for Out of Town 


Orders. Lowest Prices 


Phone BRyant 9-5065° 
>» 2 West 47th St., New York, N. Y. 
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"DADDY" TO THEM ALL 





Leaders in the Jewish community in New York 
attended a 90th birthday testimonial banquet, 
tendered to Philip Hersh, Sunday night, May 21, 
at the Manhattan Center. py the numerous 
benevolent and fraternal organizations in which 
he has been actively interested for years. Nearly 
300 persons, including many in the jewelry trade, 
were present to 30 honor to this retired watch- 
maker, who despite his years, did a lively folk 
dance with his sister, a woman past the 80- 
mark. Gov. Herbert H. Lehman sent a telegram 
of congratulations. Mr. Hersh was presented 
with an inscribed, gold-headed ebony cane. 
Louis Cutler, honorary president of the New York 
Jewelers Benevolent Association, which was one 
of the seven sponsoring groups, was toastmaster. 


VIRGINIA HOROLOGISTS MEET 

Norrotk, Va.—The Horological Asso- 
ciation of Virginia held its third annual 
meeting here May 2, when Theron QO. 
Sowers, this city, was reelected president 
for his third term. Percy A. Jones, Nor- 
folk, was named first vice-president; 
John C. Hawkins, Portsmouth, second 
vice-president; Richard V. Bailey, Nor- 
folk, secretary-treasurer; and _ Louis 
Waldman and Louis Kline, of Norfolk, 
and H. E. Parks, Portsmouth, were 
elected trustees. The advisory board 
elected was: Guy K. Herr and H. C. 
Denlinger, both of Norfolk; C. O. Good- 
rich and L. R. Hackman, both of Ports- 
mouth, and Robert L. Barclay, of New- 
port News. 

Secretary Bailey, who has information 
on protective legislation which he wants 
to get to every watchmaker in the state, 
has issued a request that each man send 
his name and address together with the 
names and addresses of other watch- 
makers he may know. 


80, MAKES THIS WATCH 











This watch with transparent case was made en- 
tirely by hand by O. W. Graef, senior member 
of Girard-Perregaux & Co. Mr. Graef, now 
80 years old, has guided the Girard-Perregaux 
business for more than half a century. He lives 
at present in La Chaux de Fonds, Switzerland, 
and completed this watch only three months ago. 
The photo of the watch is shown through the 
courtesy of Jean R. Graef, son of the elder 
Graef, and head of the firm's American offices 
in Rockefeller Center, New York. 
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STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. C-6 
BRENET WATCH CO. 
266 W. 40th St., New York 

















ROSENBERG MFG. CO. 


Manufacturers & Importers 
132 NASSAU ST. NEW YORK CITY 
AMERICAN MADE TOOLS 
FOR WATCHMAKERS & JEWELERS 
Screw Drivers—Fiole Blowers 
Watchmakers Single & Double Eye Loupes 
Material—Trays—Oilers, etc. 


Write for Samples & Prices 














FRANK KAUFFMANN 


1485 Third Avenue 
New York City 


IMPORTER 


of the world famous 
hand carved 


CUCKOO 
CLOCKS 


and All Parts 


We also import: 
WALL, MANTELPIECE and 
GRANDFATHER CLOCKS; 
also MOVEMENTS. 





Write for new price list 














craR 


Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 
New Yors 


0 


110 West 40th St. td 











GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 


Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“Over 20 years at the 
same address” 





(Before) 
(After ) 























EMPIRE 
SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


713 SANSOM ST. PHILADELPHIA 











BOWMAN 


Technical School 
c for S$ for 
Watchmakers 
Engravers, Jewelers 
free book ‘Your Future and Our Scheel.” 
JOHN J. BOWMAN, Director 
Bewman Bidg., Lancaster, Pa. 





Write fer 








ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
INGERSOLL WATCHES, ETC. 
REPAIR DEPT. SUPPLIES 
From authorized Distributors 


JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 46 years) 








Z'RNKILTON 


CREATORS OF ARTISTIC 
HAND-MADE 
{RIDIUM PLATINUM MOUNTINGS 


F.X. ZIRNKILTON = #itavecena 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 











EKLGIN & BELMAR 
———W ATCHES———— 


LOUIS SICKLES 
1015 Chestnut St,, Philadelphia, Pa. 
‘Wholesale Distributorstothe Trade” 








BYARD Ff. BROGAN 


Manulacturer of Distinctive Diamond 
Mountings and Wedding ‘Rings 





~~] Philadelphia 








NATIONAL 
WATCH REPAIRING CO. 


Rendering Prompt and Efficient Service to 
a Discriminating Clientele all over U. S. 


727 Sansom St. Philadelphia, Pa. 























I. Paul, I. Switt and Ed Silver, for- 
merly of 713 Sansom St., have moved 
into new quarters at 130 S. 8th St. 

Ben Nemirofsky, 129 S. 8th St., sailed 
May 2 for a five to six weeks buying 
trip in the Antwerp diamond markets. 

Rieser & Rieser jewelry shop recently 
moved from 7003 Garrett Rd., Upper 
Darby, to new quarters at 7010 Garrett 
Rd. 

Merritt Hurlburt, of H. O. Hurlburt 
& Sons, 817 Chestnut St., was expected 
to return May 24 after an extended 
trip abroad. 

Mona Wilson, daughter of Edward 
G. Wilson, 132 S. 8th St., last month be- 
came associated with the store as a mem- 
ber of its staff. 

Carter & Co., formerly of 1835 E. 
Allegheny Ave., have moved to 101 S. 
11th St., where they have installed a new 
store front and fixtures. 

Sansom Street jewelry stores will 
close at 1 p.m. on Saturdays throughout 
July and August if present plans of a 
number of leading jewelers on the street 
materialize. 

Ruth Tomar, daughter of B. W. To- 
mar, engraver, of 740 Sansom St., was 
married May 21 at West Philadelphia 
Community Center to George Liebman, 
employed with Dave Hillarson, 700 
Sansom St. 

A. I. Ellis, general manager of the 
Associated Barr Stores, was recuperat- 
ing last month following an appendec- 
tomy. The firm was scheduled to move 
from 1018 Chestnut St. to 1112 Chestnut 
St. on or about May 25. 

Plans for extensive store improve- 
ments in the fall were announced last 
month by H. B. Gording, Inc., 716 San- 
som St. Plans call for a new front done 
in up-to-date manner and: creation of 
a store in the basement of the building. 


Charles H. Fisher, 90, an art marble 
worker employed since 1878 by J. E. 
Caldwell & Co., Chestnut and Juniper 
Sts., died early last month. Although 
not active for several years, Mr. Fisher 
was still numbered among Caldwell em- 
ployees. 

Michael Orloff, of the House of Mil- 
ner, 728 Sansom St., May 10, was among 
Sansom Street visitors to the New York 
World’s Fair. May 14 Michael Filder- 
man and Max Lieb entertained Maurice 
Nemirofsky and Leonard Beifeld at 
Billy Rose’s Aquacade at the Fair. 

Leonard Beifeld, son of Jacob Beifeld, 
135 S. 8th St., was married May 7 to 
Miss Sylvia Fishman, of Philadelphia, 
at the Hotel Philadelphian. Sidney 
Beifeld, a brother of the bridegroom, 
was best man. After the ceremony, the 
couple left for a honeymoon in New 
York. 

Louis Sickles, 1015 Chestnut St., fur- 
nished 85 watches of the Elgin Lancer 
series for presentation to winning 
athletes at the annual University of 
Pennsylvania Relay Carnival, April 28 
and 29. In place of numerals on the 
dials the watches bore the words “Penn 
Relays 39.” 

Inaugurating its summer season, the 
softball team of the Sansom Street 
Young Men’s Business Association met 
a team representing S. Kind & Sons, 
Chestnut St. at Broad, May 16. Al- 
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though the Sansom Streeters played only 
two games last year, they hope to formu- 
late an expanded schedule for this year, 
Albert H. Wegst, for 27 years in the 
jewelry business, formerly associated 
with Arthur H. Hadley, S. Kind & Sons, 
and Ralph M. Seaman of Frankford, 
has entered partnership with Sterlin 
Warner, 1538 Lincoln-Liberty Building, 
under the title Warner & West. Charles 
W. Smith, formerly employed for 18 
years by S. Kind & Sons, is now con- 
nected with Warner & West. 
Representatives were sent by the 
Philadelphia Horological Guild to three 
conventions last month. Among those 
who attended the convention of the 
Horological Association of Pennsylvania 
and the national convention of the 
United Horological Association of 
America at Pittsburgh, May 14 and 15 
were: H. R. Pedrick, president of the 
local group, Robert McConway, J. W. 
Ray and Albert Holtzer. Philadelphia 
guild members expected to attend the 
Horologics| Institute of America meet- 
ing in Washington, May 21 to 23, were: 
Mr. Pedrick, Ralph Saunders, H. C. 
Holt, Harry Ewing and Frank Hecht. 
Samuel Lashof, 7th and Sansom Sts., 
was re-elected president of the Sansom 
Street Business Men’s Association at the 
organization’s annual meeting April 27 
in the Warwick Hotel. Other officers for 
the coming year, all re-elected, are Ed- 
ward S. Pelling, vice-president; Irwin 
Margolis, secretary, and Joseph B. 
Bechtel, treasurer. New members of 


SAMUEL LASHOF, 


reelected president of 
the Sansom Street Bus- 
iness Men's Associa- 
tion of Philadelphia. 





the board of directors include: H. Nor- 
man Hinde, Barney B. Tratenberg, John 
Porter and William Pickens. The as- 
sociation last month began plans for a 
picnic late in July, expected to be held 
at the Melrose Country Club. Isaac 
Shifren is chairman of the picnic coms 
mittee and Michael Orloff, co-chairman. 
More than 300 persons attended the as- 
sociation’s annual dinner held April 27 
under the chairmanship of Josef Milner. 
On the motion of Josef Milner, the 
Sansom Street Business Men’s Associa- 
tion protested to police last month ask- 
ing enforcement of traffic and other 
regulations in Sansom Street. The as- 
sociation asked that the ban against 
parking on the south side of the street 
be rigidly enforced and that parking on 
the north side be limited to an hour. 
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W. E. Kennison, manufacturer of find- 
ings, has moved from 9 Calendar St. to 
a new location at 21 Eddy St. 

William S. Greene, for many years 
connected with the R. A. & W. S. Greene 
Co., manufacturing jewelers, died April 
30 after a long illness. 

Common stock of the Gorham Mfg. 
Co. will have a stated par value of $10 
per share under an amendment to the 
company’s charter. The common was 
formerly of “no par” value. The change 
will not affect the setup of the concern. 

A fire believed to have started in a 
pile of rags and painting materials in 
the office of the Beacon Jewelry & Nov- 
elty Co., located in the Manufacturers 
Building at 7 Beverly St., was extin- 
guished before serious damage could be 
done on the evening of May 5. 

Joseph C. Brady, president of J. C. 
Brady, Inc., electroplaters, 82 Clifford 
St. Providence, died April 28. Mr. 
Brady was in his 69th year. He was 
well known in the electroplating indus- 
try, having been associated with his 
brother, John F. Brady, until 16 years 
ago when he founded the concern which 
bears his name. 

Paralleling a statewide trend, payrolls 
in the manufacturing jewelry and silver- 
ware industry of Rhode Island showed a 
jump of 18.5 per cent to $1,049,636 during 
the month of April when compared with 
the corresponding month of last year. 
The April figure was off 7.2 per cent 
from that in the preceding month, re- 
flecting seasonal trends. 

Reports from Attleboro and North 
Attleboro indicate that many of the 
plants in that area are operating at 
levels well above those in effect at this 
time last year. Most concerns in the 
latter city are said to be operating on 
full shifts although several have dropped 
from 40 to 32 hours in recent weeks. 
This situation is the reverse of last year’s 
when employes were working and “loaf- 
ing” in alternate weeks. 

The Providence advertising agency 
known as Larcher-Horton Co., which 
lists many jewelry manufacturing com- 
panies among its accounts, has been dis- 
solved and the business will be carried 
on under the name of Horton-Noyes Co. 
The new concern is a co-partnership be- 
tween Elmer S. Horton, Frederick C. 
Noyes and Raymond C. Noren, all of 
whom were associated with the old con- 
cern for more than ten years. 
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REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 


A superior polish—made by silver- 
smiths for jewelers’ use and resale. 


Freight now prepaid in U. S. — 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 
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More than 50 friends and _ business 
associates in the manufacturing jewelry 
industry attended a testimonial dinner 
to State Director of Social Welfare, 
Vincent Sorrentino, on the night of May 
5. Mr. Sorrentino, president of the 
Uncas Mfg. Co., ring manufacturers, 
was presented with a desk set, and a 
bouquet of roses was sent to Mrs. Sor- 
rentino. Political associates of Mr. Sor- 
rentino paid tribute to him for accept- 
ing his state post at a great personal 
sacrifice. 

The Minimum Wage Board for Retail 
Stores for the State of Rhode Island has 
recommended a minimum wage of $14 
in cities of more than 20,000 and $13 in 
the smaller towns for experienced wo- 
men and minor employes of retail con- 
cerns.” The board’s recommendations 
will be discussed at a public hearing 
and a directory order making minimum 
wages and hours effective is expected 
to follow. The manufacturing jewelry 
industry is among three in the state 
which have already been placed under 
the minimum wage laws. 

State Representative William G. Lind, 
treasurer and general manager of the 
T. W. Lind Co., jewelry findings manu- 
facturers, and a charter member of the 
Metal Findings Manufacturers Asso- 
ciation, was elected as the sixth president 
of the organization at the annual meet- 
ing May 3. Mr. Lind, who is also second 
vice-president of the New England Man- 
ufacturing Jewelers & Silversmiths As- 
sociation, with which group he has been 
affiliated for more than 30 years, suc- 
ceeds James J. Corrigan as head of the 
findings group. Other officers elected 
were as follows: Vice-president, J. P. 
Whitaker, Whitaker Fielding Co.; secre- 
tary, W. A. H. Wells, Wells Findings 
Corp.; treasurer, Arthur E. Leach, 
Leach & Anthony. 

In addition to the 11 original members 
of the New England Manufacturing 
Jewelers & Silversmiths Association’s 
general committee for the solicitation of 
funds for the Jewelry Industry Public- 
ity Board, the following association 
members have been named to aid in the 
work: Gerald Rosenberger, Cohn & Ros- 
enberger, Inc.; Raymond R. Sturdy, 
Cheever, Tweedy & Co.; Lewis S. Chil- 
son, J. M. Fisher Co., Frank R. Budlong, 
Jr. Wm. C. Greene Co.; Joseph H. 
Lanecor, Lancor Mfg. Co.; William J. 
Morse, Morse, Andrews Co.; Max Kes- 
tenman, Kestenman Bros. Mfg. Co.; 
Paul Levenger, Speidel Corp.; William 
H. Garner, Jr., J. F. Sturdy’s Sons Co.; 
William L. Marchant, Ostby & Barton 
Co.; Benjamin Whitaker, Bridgeport 
Brass Co.; Sturgis C. Rice, Whiting & 
Davis Co.; A. A. Remington, Jr., Horace 
Remington & Son Co.; William J. Gow, 
D. M. Watkins Co. and Nelson C. Fon- 
tenau, F. H. Noble & Co. The committee 
is seeking to raise $6,000 in the New 
England area. 





James E. Bowker, 79, owner of the 
tourmaline mine, in Paris, Me., died 
recently. One important piece of jewelry 
made of gems from this mine, is a neck- 
lace, now in the Harvard Museum, valued 
at $25,000, once owned by Eleanor Choate 


Hamlin, a relative of Hannibal Hamlin | 








who discovered the mine 80 years ago. | 
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“SUPER-SERVICE” 
ROLLING MILLS 
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reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 
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MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 


Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 
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JUNE for 
the JEWELER 





Running a close second to De- 
cember, JUNE is the big oppor- 
tunity for the Jeweler. 


Be prepared to take advantage 
of it with Engel’s salable mer- 
chandise. 


Remember “Engel Service is at 
your Service” with Elgin, Hamil- 
ton and Waltham Watches, Prin- 


cess Diamonds, Jewelry and Sil- 


verware. 





PLWELAY 12" JEWELER 
BALTIMORE, MD. 




















ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ®@ 
8s HOPKINS PLACE, BALTIMORE, MD 














tet US new 


YOU INCREASE PROFITS WITH 


EASTON WATCHES 


DIAMONDS 
JEWELRY 
NOVELTIES 
RONSONS 
WESTCLOX 
INGERSOLLS 
SILEX COFFEE MAKERS 


ELGIN WATCHES 


AND OTHER NATIONALLY 
KNOWN PRODUCTS 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
AND IMPORTERS OF 


EASTON WATCHES 
BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 








The Fincher Jewelry Co., at Thomas- 
ton, Ga., has been renovated throughout. 

Moore’s jewelry store in Tifton, Ga., 
has been moved to a new location nearer 
the center of the town. 

The 70th anniversary of Chattanooga’s 
oldest jewelry establishment was started 
May 15 by The Fischer Co., Market at 
8th Sts. 

H. S. Banta, veteran Newnan, Ga., 
jeweler and past president of the 
Georgia R.J.A., has been made presi- 
dent of the Newnan Kiwanis Club. 

The business of the Koch’s jewelry 
store at Savannah, Ga., is being liqui- 
dated, and the contents of the estab- 
lishment are being disposed of at auction. 

J. C. Thomas, formerly connected with 
Rogers-Jewelers, Inc., of Asheboro, N.C., 
is now manager of the repair department 
at Hamilton’s, Inc., in Columbia, S. C. 

J. C. Guthrie and R. M. Hathaway, 
formerly of Dallas, ‘Texas, recently es- 
tablished the Southland Jewelers Supply 
Co., at 201 Equity Bldg., Oklahoma City, 
Okla. 

John W. Winstead, who for 48 years 
conducted a retail jewelry business in 
Elm City, N. C., and who for 27 years 
was mayor of that city, died there last 
month. 

Charles P. Campbell, Atlanta retail 
jeweler, recently moved into a new and 
larger store at 225 Marietta St., only a 
few steps away from his former loca- 
tion at No. 221. 

M. Greenebaum & Sons, jewelers on 
N. Howard St., Baltimore, are having a 
new front installed. It is of attractive 
design and gives striking proof of the 
progressiveness of the firm. 

H. Julian Knox is the new manager 
of the diamond department at George T. 
Brodnax, Inc., Memphis. For 20 years 
he has been in business in New York 
as a buyer and manufacturer. 

Friedman & Co., Savannah, Ga., with 
branches at Macon, Ga.,and Columbia and 
Orangeburg, S. C., is now also repre- 
sented with an establishment at Way- 
cross, Ga., which has already become one 
of the attractions of the town. 

A. Lindauer’s, 423 W. Broughton St., 
Savannah, Ga., recently celebrated its 
50th anniversary in the same location. 
The company was established in 1888 
by the late L. Lindauer, and upon his 
death some years ago, it was continued 
by his widow. 

The Loftis Jewelry Co., at the corner 
of Broad and Alabama Sts., Atlanta, 
has taken over the space formerly oc- 
cupied by Holzman’s, Inc., and the two 
store spaces have been combined, oc- 
cupying a space of 30 feet on Alabama 
St. and of 45 feet on Broad St. 

It will be read with interest in the 
iewelrv trade, especially of the South, 
that Helen Claire, the comely star of the 
Broadway stage hit, “Kiss the Boys 
Goodbye.” is the daughter of Henry J. 
Rosenstihl, who has conducted a jewelry 
business in Union Springs, Ala., for the 
last 40 years and has a wide acquaint- 
ance in the state. 

James A. Halverstadt has become as- 
sociated with Thomas H. Latham in the 
firm of Thomas H. Latham, Ine. 2 
Edgewood Ave., Atlanta, and the name 
of the firm has been changed to Latham 
& Halverstadt, Inc. Mr. Halverstadt 
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was formerly conected with the Trust 


Company of Georgia. Harry Vander- 
griff continues as secretary. 

A snap-shot contest was a recent suc- 
cessful “stunt” put on by Stanley & 
Co., Savannah, Ga., jewelers. Approxi- 
mately $100 in prizes were offered con- 
testants, the first prize being $25 in cash, 
the second a $25 Univex Mercer camera, 
and the third an 8 m.m. motion picture 
camera worth $15. Hundreds of photo- 
graphs were received, some of them 
from as far away as Miami, Fla. 

When the Ancient Arabic Nobles of 
the Mystic Shrine of the country have 
their annual meeting and elaborate street 
parade, along with other demonstrations 
in Baltimore next month, they will see 
many beautiful and ingenious window 
decorations made by the -jewelers of this 
city. A large number have contemplated 
making displays which will set a new 
mark in enterprise and elaborateness. 

Fred Rose, of Forest Hills, Long 
Island, recently assumed charge of pro- 
motional activities for the Elebash 
Jewelry Co., Columbus, Ga. Previously 
he had been identified with the jewelry 
industry in New York, where he was 
secretary of the New York Gemological 
Society, and where Mrs. Rose continues 
as secretary for William D. McNeil, 
former A.N.R.J.A. president and secre- 
tary of the Jewelry Industry Publicity 
Board. 

A new and unique jewelers’ associa- 
tion in Atlanta is. the “Diamond Circle,” 
an organization composed of 21 colored 
porters from 11 leading Atlanta jew- 
elry establishments and believed to be 
the only organization of its kind in the 
world. Charles E. Lowe, with Ewing 
Bros., wholesale jewelers, is president 
of the organization, with Albert Phillips, 
of Holzman’s, Inc., vice-president and 
James Lee, of the Kay Jewelry Co., 
secretary. 

Visitors at the Memphis, Tenn., Cot- 
ton Carnival May 8-14, had a cordial 
invitation to view the collection of an- 
tique silver and jewelry at Julius Good- 
man & Son, 43 S. Main, established in 
Memphis 72 years. A Victorian sterling 
silver tea service with sterling waiter 
to match was one of the handsome num- 
bers shown. Antique sets of early 
American, English, French and other 
foreign makes were shown as were more 
than 300 patterns of sterling silver 
flatware. 

J. Engel & Co., wholesale jewelers at 
Baltimore St. and Hopkins Place in Bal- 
timore, lay claim to heine the onlv firm 
in its line which has fitted out a trailer, 
to be drawn by an automobile, equip- 
ped with an elaborate display of the 
stocks carried. This trailer will be taken 
through Virginia and the Carolinas on a 
month’s trip by S. S. Strouse and Irvin 
Hammer, when they leave for their tour 
May 20. It is perhaps in order to ex- 
plain that the trailer is not intended 
to be turned into a show room, but its 
stock is taken to hotel rooms at the vari- 
ous stopping points, and a general in- 
vitation is issued to the retailers of 
these towns to call and view the exhibits. 
In this way a large assortment of jewelry 
and silverware, watches and other items 
can be carried greatly in excess of the 
limitations which other means of travel 
permit. 
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Over 250 Attend Nashville Convention 





OFFICERS of the Tennessee Watchmakers & Jewelers Association—Standing left to right: T. O. Pearson, 

Memphis, president; George R. Harding, Chattanooga, vice-president; John B. Varallo, Nashville, 

vice-president; J. D. McWhirter, Memphis, vice-president. Seated left to right: J. M. Tindall, Knoxville, 
vice-president; Ralph F. Langreck, Nashville, secretary-treasurer. 


NasHviILLE, Tenn.—Convening for its 
fifth annual meeting, the Tennessee 
Watchmakers’ and Jewelers’ Association 
assembled here, Sunday, May 7, with 
the customary large attendance and keen 
enthusiasm, the registration running 
above 250. 

The board of directors met Sunday 
morning and a technical session was held 
in the afternoon, with addresses by V. 
E. van Hoesen, Memphis, and W. H. 
Samelius, dean of the Elgin Watchmak- 
ers’ College, as highlights of this session. 

Formal opening of the convention 
wook place at 7:30 p.m. with the feature 
address being delivered by Howard L. 
Carpenter, president of the Jewelers’ 
Board of Trade, Providence, R. I., who 
took as his subject, “Oppressed Minori- 
ties and Self-Determination.” Mr. Car- 
penter pointed out the importance and 
value to the watchmaking and jewelry 
trades of cooperation to attain mutually 
beneficial ends. 

On Monday morning, the members 
heard L. R. Douglas, of the Indiana 
Jewelers’ Association on the subject of 
“Licensing Watchmakers by State Stat- 
ute,” the trade in Indiana having secured 
the enactment of such legislation at the 
current session of the state legislature. 

A techhnical address was made by 
George Wilde, dean of the Department 
of Horology of the Bradley Institute, 
and a practical discussion of ways and 
means of making the watch repair de- 
partment profitable, was given by Sid- 
ney Progue, Chicago. 

The Ladies Auxiliary held its annual 
luncheon with approximately 50 women 
in attendance. The meeting reconvened 
in the afternoon for an address by J. 
Friestadter, superintendent of the Wal- 
tham Watch Co., on the history of 
watch construction in America, which 
was followed by a talk by a representa- 
tive of the Elgin Watch Co. on gages 
and methods for controlling accuracy 
in the manufacture of watches, illus- 
trated by magnified lantern slides. 

Following the policy of the Tennessee 
association in rotating the convention 
among the four major cities of Tenness- 
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see, Knoxville was selected as _ next 
year’s convention city. 

Officers elected for the ensuing year 
were: President, T. O. Pearson, Mem- 
phis; vice-presidents, Johhn V. Varallo, 
Nashville, and George R. Harding, 
Chattanooga, who were elected to suc- 
ceed themselves, and J. D. McWhirter, 
Jr., Memphis, and J. M. Tindall, Knox- 
ville. Ralph F. Langreck of Nashville 
was re-elected secretary and treasurer. 

Monday evening was given over to the 
annual banquet and _ jollification, which 
began in the ballroom at 7:30 p.m. with 
S. George Cochron, past president, act- 
ing as master of ceremonies. The prin- 
cipal address was given by A C. Becken, 
Jr., of the A. C. Becken Co., Chicago. 
A shorter, but equally interesting talk, 
was delivered by A. F. Eisenbeiss, of 


the Eisenstadt Manufacturing Co., St. | 


Louis. 

A particularly noteworthy feature of 
the convention was the fact that in con- 
formity with the established policy of 
the Tennessee Watchmakers’ and Jewel- 
ers’ Association, no program carrying 
manufacturers’ or wholesalers’ advertis- 
ing was issued, and no wholesalers or 
manufacturers were solicited for other 
contributions or merchandise. The Ten- 


nessee association stands squarely on | 


its own feet and pays its own way. 





Plan New Room and Day for 
A.N.R.J.A. Convention Banquet 





Since many attending ANRJA con- | 


ventions in recent years have found it 
impossible to get tickets to the annual 


banquet because of the limited capacity | 


of the Empire and Sert rooms of the 
Waldorf-Astoria Hotel in New York, 
the national officers are trying to remedy 
the situation this year, when the great- 
est attendance in the history of the asso- 
ciation is anticipated because of the 
added attraction of the World’s Fair. 

The plan is to hold the banquet on 
Friday evening instead of 'Thursday eve- 
ning as in the past, in order to get the 
use of the Grand Ball room and adjoin- 
ing rooms. 


113 


) 
, oe 


a eas 


The Baltimore Rose is a true rose 
design, not in name only. Com- 
pare weights, sizes and prices 


the SCHOFIELD 


COMPANY 
Ere ae Fe eS, 
Established 1871 


331 Charles St., Baltimore, Md 











104-106 WEST 
FAYETTE STREET 
BALTIMORE, MD 


“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 











Manufacturers, Whole- 
salers, Importers: 


—The 1939-40 edition of 
“The Jewelers Buyers Direc- 
tory” is now in preparation. 
To assure your listing in this 
valuable publication, fill in 
and return the questionnaire 
which has been mailed to 
you. If you have not re- 
ceived a questionnaire, write 


for one. Do not delay. 


























Your JOBBER Has 


NEWALL 
“Quality Findings” 


Grcompbaabl 











OUR WORK COSTS NO MORE THAN 
ORDINARY WORK 


BECKER-HECKMAN CO. 
28 E. Madison St. 


DIAMOND CUTTING 


Re-Cutting Price Net—Special 


% and Carat $5 d Carat 
ent 7 i tnd 4 Garet i0 


Removing Chips $1.50 to $3.00 


Estimates Furnished 


CHICAGO, ILL. 












Memo selection of diamonds on request. 


Stein & Ellbogen Company 
Diamond Cutters and Importers 
55 East Washington St., Chicago, Ill. 











if you want a Complete Catalog of 


& FULLERS FINDINGS 


te assist and enable you te 
ORDER FROM YOUR JOBBER 
Write Geo. H. Fuller & Son Co. 
29 E. Madison St., Chicago, Ill. 








GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
58 E. Washington St. Chicago 
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SILVERWARE 


Repaired - Replated 


SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 























Send Glass Sizes for Estimate 
Designs and Materiais -No Obligation 


CAMDEN ARTCRAFT CO. 160 N.Wells St. 


CHICAGO. ILL. 








The Anshus Bros. retail jewelry store 
was slightly damaged by smoke and 
water on May 1 as a result of the burn- 
ing of a store next door. 

Herman P. Haynes, Chicago manager 
of Ingersoll-Waterbury Co., Inc., re- 
turned last month from a trip to Hot 
Springs, W. Va., and New York. 

Bolotin & Sheinin Co., jewelry manu- 
facturers, recently moved from the Pitts- 
field building and are now located on the 
12th floor of the Heyworth building. 

Mr. and Mrs. Emil Noel have an- 
nounced that their daughter, Helen, well 
known in art circles of Chicago, will be 
married, June 18, to Dr. R. M. Shagam 
of this city. 

Word was received in Chicago last 
month that Sam Hornstein, who sold the 
S. Hornstein & Co. jewelry manufactur- 
ing business at 29 E. Madison St. to 
Karl Toelke and Robert Huber, is again 
engaged in business. His new place is 
located at 276 S. Malino, Pasadena, Calif. 

Members of the Golden Roosters have 
received notice that the 1939 all-day out- 
ing and initiation will take place at Bon- 
Air Country Club on Thursday, June 29. 
The day starts with golf in the morning, 
after lunch the ball games, and other 
sports events, then dinner and on into 
the night. 

Arnold Price, treasurer of The Ball 
Co., recently returned from a four weeks’ 
trip through the West including the 
West Coast. He visited many jewelers 
of Southern California and reports them 
optimistic about business. Mr. Price 
spent a few days at San Francisco visit- 
ing the Fair. 

R. Shell Hulbert, chairman of the golf 
committee and recently elected treasurer 
of the Chicago Jewelers Association, has 
announced that the annual golf outing 
for members and friends will be held 
again this year at Elmhurst Country 
Club, Tuesday, June 20, and pressure is 
being put on the weather man to elimi- 
nate the jinx and have no rain on this 
date. 

Arthur Lundquist, Chicago office man- 
ager of Geo. H. Fuller & Son Co., Paw- 
tucket, R. I., returned recently from a 
business trip to the factory during which 
he attended the annual meeting of stock- 
holders and election of officers. En route 
he visited their New York office and was 
accompanied to Pawtucket by William 
L. Little, manager of the New York 
office. 

Six jewelry concerns recently located 
in the Capital Building have established 
a jewelry colony in the building at 30 W. 
Washington St. Each of them now occu- 
py larger and more efficient offices and 
shops. Members of the new jewelry col- 
ony are: H. Oppenheimer Co., Inc.; 
Paramount Wedding Ring Co.; August 
Rassweiler; Massover Bros.; Chas. A. 
Winship & Co., and S. Kapper Co. 

The formal opening of the handsome 
and commodious new quarters of H. 
Horwitz Co., on the 7th floor of the 
North American building at 36 S. State 
St., was held on April 29. The place was 
banked with baskets of flowers and more 
than 1,000 friends called to offer felicita- 
tions and partake of the hospitality of 
Mr. and Mrs. Horwitz and their sales 
force. This company was located at 159 
N. State St., for nearly 20 years. 

Sigmund Gottlieb of Frederick Gott- 
lieb & Co., sailed from New York, May 
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13, on the Ile de France for Europe on 
business and to visit his mother and fam- 
ily in Holland after stopping in England 
where his nephew Robert Gottlieb was 
to join him, having completed his study 
at Cambridge. The day he sailed word 
was received by his brother, Frederick, 
that their mother died that day. When 
he returns about the middle of June, he 
will be accompanied by Robert who will 
be associated with the company in Chi- 
cago. 

The old 19-story Masonic Temple, 
known for the past 12 years as the Capi- 
tol Building at 159 N. State St., and one 
of the “tallest” buildings when it was 
erected nearly 50 years ago, will soon 
be only a memory. Work of demolishing 
began May 1 and will be finished June 
30. Resting on floating foundations, it 
was threatened by the construction of 
the new subway under State St. A two- 
story building will take its place. Many 
jewelry establishments have been located 
in this building and quite a number of 
houses were forced to find new quarters 
last month. 

The Hampden Watch Co., was recently 
organized in the State of Illinois with an 
authorized capital of $100,000 and will 
conduct a general watch importing and 
distributing business. The office of the 
company will be located at 29 E. Madi- 
son St., Chicago. Its officers are Max J. 
Adler, president, and Harry Aronson, 
vice-president and sales manager. Mr, 
Aronson, who is favorably known in the 
watch industry and has been associated 
with the Manheimer Watch Co. for the 
past 15 years, resigned his position as 
secretary and city salesman effective 
June 1, to become connected with the 
Hampden organization. Max J. Adler 
has been connected with the Swiss watch 
industry for the last 18 years. 


A.N.R.J.A. to Reorganize 
Kansas and Dakota Associations 


Organization efforts are being put 
forth by Charles T. Evans, national sec- 
retary of ANRJA, to revive state as- 
sociations in Kansas and North and 
South Dakota. 

All jewelers in Kansas have been in- 
vited by letter to attend a reorganization 
meeting at Topeka on Sunday, June 18. 
Tinley L. Combs, Omaha, past president 
of ANRJA, and present vice-president 
of the Northwestern region, will conduct 
the meeting. There will be several ad- 
dresses, clinics and open discussions. 

Dates have not as yet been set for the 
reorganization meetings of the Dakotas. 








LLOYD'S, PEORIA, OPENS 


Peoria, Itt.—This city got a new 
jewelry establishment on May 12, when 
H. Lloyd Fracter, formerly of Detroit, 
opened Lloyd’s. The store, at 335 S. 
Adams St., is modern in every detail, 
with a black and red structural glass 
front. 











CENTRAL WATCH CO. 


WATCH REPAIRING 
for the Trade 


Best Workmanship at Lowest Prices 
Prompt Service 


5 South Wabash Ave. Chicago, Ill. 








THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 











illinois R. J. A. Renews Drive 
For Watchmaker Licensing 
And Backing for Fair Trade 


LasaLte, Inu.—Laws and taxes con- 
stituted the theme for most of the talks 
and resolutions at the convention of the 
Illincis R.J.A., held at the Kaskaskia 
Hotel, here, May 1 and 2. The associa- 
tion again pledged its efforts to place on 
the statute books the watchmaker li- 
cense bill which was passed by the legis- 
lature two years ago but vetoed by Gov- 
ernor Horner. It again approved fair 
trade practices legislation and urged 
all jewelers in Illinois to support manu- 
facturers who operate under the law in 
this state. 

William Lambrecht, Jr., Chicago, was 
elected president; Carl E. Lindquist, 
Rockford, and Charles L. Ringer, Free- 





William Lambrecht, Jr., president, and Carl E. 
Lindquist, vice-president, Illinois R.J.A. 


port, vice-presidents and Henry Morten- 
sen, Chicago, was again re-elected 
secretary - treasurer. Executive mem- 
bers are: J. Ralph Tobin, Springfield; 
J. A. Rovelstadt, Elgin, and Adam H. 
Bolender, Rockford. 

A membership campaign for the com- 
ing year was enthusiastically planned 
with the assurance of the cooperation 
of the traveling men’s Booster Club. 

President J. Ralph Tobin, Spring- 
field, briefly reported on the year’s work. 
H. Paul Juergens, Juergens & Ander- 
son Co., Chicago, spoke on “Why Birth- 
stones” and after telling how interest in 
minerals and gems is growing, he pointed 
out how necessary it is for jewelers to 
know their gems. He traced the tra- 
ditions of stones used for birthstones 
and indicated the sentiment associated 
with each. He said that if one born in 
November does not like yellow, there 
still is a topaz of pink, blue or orange. 
He advocated the use of certain stones, 
not a color for birthstones. 

Norman A. Broholm, Bull & Broholm, 
Chicago, attorney for the association, 
told of the various steps taken in the 
litigation during the past few years in- 
volving the payment of occupational 
tax on watch material. Henry W. von 
Unruh, Cincinnati, representing 
A.N.R.J.A. told of the activities of the 
national association. 

Allan T. Cordon, Springfield, repre- 
senting the Illinois Manufacturers As- 
sociation, gave a picture of the state 
legislature in operation, explaining how 
vigilance must be maintained by business 
if business is to survive. Later in the 
day, Joe Meek, executive secretary Illi- 
nois Federation of Retail Associations, 
urged every one to meet his represen- 
tative, get well enough acquainted to 
call him by his first name, and contact 
personally rather than by letter. 

Following a talk on insurance by F. 
Stuart Bankhead, Chicago, the meeting 
adjourned for a sight-seeing trip to 
Starved Rock National Park. 

Monday night members and visitors 
were guests of Westclox at a dinner- 
dance at Kaskaskia Hotel. 

Tuesday morning was given over to a 
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tour of inspection of the Westclox fac- 
tory. 


At luncheon, Adolph F. Jisen- | 


beiss, Eisenstadt Mfg. Co., St. Louis, | 
gave an interesting talk on diamonds, | 


and past president Harry E. Stout gave 
a general talk on work of associations 
and the necessity of better organization. 





Michigan Watchmakers 
Organize at Grand Rapids 
With Jewelers’ Support 


Granp Rapins—The organization meet- 
ing of the Michigan Watchmakers Asso- 
ciation was held at the Rowe Hotel, on 
Sunday, April 23, with 175 present. Stan- 
ley Gaver, president of the Grand Rap- 
ids Watchmakers’ Guild, presided. 

At the morning session, Walter Klein- 
lein, technical adviser of the Waltham 
Watch Co., talked on the benefits of the 
guild as he had noted on his visits 
throughout the country. He also dis- 
cussed escapements and various func- 
tions of a watch. 

The principal talker in the afternoon 
was Sidney Prague, of C. & E. Marshall 
Co., Chicago, who discussed trade prac- 
tices and gave suggestions as to best 
methods of taking in work and handling 
repair customers. 


Frank Tinkler, chief time inspector of | 


Ball Railway Time Service, also talked 
on the advantages to be derived for or- 
ganizations of this kind and the coopera- 
tion with those of other states. 

EK. J. Gehringer led the discussion on 
watchmakers’ license laws, and his talk 
was followed by a general discussion of 
the proposed license bill now before the 
Michigan legislature. The organization 
received an endorsement and pledge of 
cooperation from the Michigan R.J.A. 

Permanent organization was effected 
by the adoption of the state charter and 
election of the following officers: Stanley 
Gaver, Grand Rapids, president; E. J. 
Gehringer, Detroit vice-president; Bray- 
ton Lemon, Grand Rapids, secretary, 
and Jesse Berry, Lansing, treasurer. 





New Licensing Law's Operation 
To Be Subject of Indiana 
Convention, June 25-26 


Inpranapouis, Inp.—In order that full 
details concerning the operation of the 
new Indiana watchmakers’ licensing law 
may be learned before the law takes 
effect on July 1, the Indiana R.J.A. and 
the Watchmakers’ Association of Indi- 
ana, Inc., will hold a joint convention, at 
the Antlers Hotel here, June 25 and 26. 
The joint conclave will offer manufac- 
turers, wholesalers and material dealers 
the opportunity to display merchandise 
before both the jewelers and watch- 
makers. 

In the past the jewelers’ association 
held its spring session at a resort, but 
with the interest in the licensing bill, 
and the promised cooperation of jewelry 
and watch houses, the cooperative ses- 
sion was decided upon. 





BINGHAMTON HOROLOGISTS 
ORGANIZE 

Bincuamton, N. Y.—A_ Horological 
Guild was organized by 27 watchmakers 
from this city and vicinity at a meeting 
at the Arlington Hotel, May 7. Fred 
W. Scudder of Ash’s jewelry store was 
elected president; Harold Hancock, vice- 
president; E. A. Patteson of Endicott, 
N. Y., secretary; Grayson Hinman, as- 
sistant secretary; and Robert Nutter, 
treasurer. 
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A MILLION DOLLARS 


of discontinued sterling and silverplated 
flatware is laying idle in Jewelers’ cases. 
We will help you dispose of it at 50% of 
the retail price—Rush us your list of all 
pieces—We sell at 75% of retail price. 


SILVER STATE EXCHANGE 
Box 695, Colorado Springs, Colo. 








McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS” 











WATCH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING CO, 
612 METROPOLITAN BLDG. 

















pallet forks, etc. 
for all watches. 
Send sample of 
what you want! Afi 
Guaranteed! Remit 
only if satisfactory. 


DETROIT, MICH. 
Acme WATCH CO. 
5S S.WABASH AVE. CHICAGOILL. 
USED WATCH % 
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MATERIALS 2z 
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USED MOVEMENTS 1| 3 
Good Condition  ] 
Good Dials 2 
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16 size Open Face oy 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 


IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 
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GOULD and SIULVIEIR 


Scrap and Wastes 


PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished 


“VERNON-BENSHOFE CO. 


933 Ridge Ave. Pittsburgh, Pa. 
































JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 








DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given to 
all orders. 


TRIANGLE 


JEWELRYMFG.CO. 
602 Clark Bidg., Pittsburgh, Pa. At. 7723 















Saul Weis of David Weis & Co., Clark 
Bldg., has returned from a trip through 
West Virginia. 

J. F. Bloser, New Kensington, Pa., 
was in Pittsburgh recently calling upon 
the wholesale trade. 

Emanuel Dym, 49, treasurer of the 
Porcelier Mfg. Co., Greensburg, Pa., 
died at his home in Pittsburgh April 23. 

Joseph Menner of Samuel Weinhaus 
Co., and son, Joseph, Jr., have returned 
from New York where they bought 
holiday goods. 

Maurice W. Rihn and Henry Ter- 
heyden, Sr., of the Terheyden Co., 530 
Smithfield St., have returned from a 
business and pleasure trip to New York. 

William Teper, Washington, Pa., and 
Harry Tannenbaum, Rogers Jewelry 
Store, Clarksburg, W. Va., were in 
Pittsburgh recently to replenish stocks. 

Ollendorff Watch Co., 506 Clark Bldg., 
have completed the remodeling of their 
establishment. W. S. Bickart, manager, 
has fully recovered from his recent ill- 
ness. 

Leonard Rosenthal of Mills Credit 
Jewelers, Lockport, N. Y., was in Pitts- 
burgh buying merchandise recently. The 
firm is now located in their new store, 86 
Main St. 

Phil Lipson, Fairmont, W. Va., jewel- 
er, accompanied by his son, Carl, called 
upon the local wholesale trade recently. 
He is making arrangements to remodel 
his store. 

Gus Bastheim of Henry Wilkens 
& Co., and Mrs. Bastheim, attended the 
recent Preakness in Baltimore. Later 
they motored to New York on business 
and pleasure. 

Herman Auerbach, Pittsburgh district 
manager for M. A. Mead & Co., Clark 
Bldg., is recovering at his home, follow- 
ing an extended illness in the Allegheny 
General Hospital. 

Walter M. Bonn, treasurer of M. 
Bonn Co., believes the jewelry trade 
will enjoy a good summer business, now 
that the labor trouble in the mining 
fields has been settled. 

Emanuel Grafner of Grafner Bros., 
and Mrs. Grafner, sailed from New York 
May 19 on the President Garfield for 
Los Angeles. They expect to be gone 
about five weeks, visiting the San Fran- 
cisco Fair and the Yosemite before re- 
turning by rail to Pittsburgh. 

R. E. Shaffer, formeriy with Milo R. 
Williams, Butler, Pa., has embarked in 
the jewelry business for himself in But- 
ler. His place of business is in the New 
Theater Building. Fixtures, etc., were 











THE SAMUEL WE 


NHAUS COMPANY 


DISTRIBUTORS OF NATIONALLY KNOWN MERCHANDISE 





ELGIN 


LANCERS "UNIVEX" PREMIER 
A NEW SERIES OF 15 
JEWEL WATCHES FOR AND A NEW 634 LIGNE SERIES 
MEN TO RETAIL AT "EALCON" OF LADIES' WATCHES 





$99.75 


CAMERAS 


Write For Information 


WALTHAM 


NOW READY 








THE MOST DIVERSIFIED LINE IN THE TRI-STATE DISTRICT 





720-722 PENN AVENUE 


PITTSBURGH, PENNA. 
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installed by C. Proessler & Sons of this 
city. 

A. W. Hepler, Jr., son of A. W. Hep- 
ler of W. W. Wattles & Sons Co, and 
Mrs. Hepler, was a member of the grad- 
uating class at the Princeton Theological 
Seminary, Princeton, N. J. J. Harvey 
Wattles, head of the company, and Mrs, 
Wattles, who now live in Washington, 
D. C., spent some time in Pittsburgh 
lately. 

Edward H. Kennerdell, 76, Tarentum, 
Pa., jeweler, died April 23 at his home 
after a long illness. Mr. Kennerdell 
went to Tarentum from Kittanning, Pa., 
in 1884 and opened a jewelry store 
which has been in existence ever since. 
He was credited with having been the 
first merchant in that community. Two 
sons, William Raymond and Frederick 
H., will carry on the business. 





School Jewelry Dealer Signs 
F.T.C. Stipulation 


Wasuincton—J. V. Mulligan, 1110 F 
St., N.W., Washington, D. C., dealer in 
class, school and fraternity jewelry, has 
entered into a stipulation with the Fed- 
eral Trade Commission to cease and de- 
sist from misrepresentation in the sale 
of his merchandise. 

The respondent agrees to discontinue, 
in advertising or sales representations, 
or as a stamp, marking or label for 
his rings or other articles, use of the 
term “10-K,” or words, phrases, state- 
ments or representations of similar im- 
port as descriptive of a ring or other 
article of which the gold content is other 
than 10 karats or better of fine gold 
throughout, and to cease guaranteeing 
or otherwise representing that an article 
offered for sale is of a specified quality, 
when he does not in fact replace inferior 
articles thus sold with others that would 
meet the specifications stated. 





BANDITS GET $17,000 LOOT 


Lovisvitte, Ky.—Three unmasked 
bandits armed with pistols and a sawed- 
off shotgun threatened eight persons dur- 
ing a hold-up at the Geiger & Ament 
jewelry store, here, at 9 a. m., Thursday, 
May 18, and escaped with jewelry 
valued at $17,000. The loss is fully cov- 
ered by insurance. In their haste to get 
away the bandits dropped six rings, one 
with an eight-carat stone worth $5,000. 

As if the hold-up was planned with 
precision, the trio entered the store short- 
ly after opening, and at the time Mrs. 
Anna May Weideman, 52, was placing a 
tray of diamonds in the window for 
display. Mrs. Weideman, four other em- 
ployes, two messengers and Austin Mc- 
Kee, Superior. Wisc. jewelry salesman. 
were herded into a rear room and forced 
to lie on the floor. The thugs brushed 
past Thomas Geiger, secretary of the 
firm, on their way out to their waiting 
auto. 


OFF TO THE RACES 


Cauirorn1a, Mo.—Charlie Tieman, of 
this place qualifies as a judge of horse- 
flesh as well as gems. This is the local 
jeweler’s 13th year as presiding steward 
of the Missouri State Fair Association, 
which meets each year in Sedalia, Mo. 
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Pennsylvania Horologists 
Plan Campaign for 
Watchmaker Licensing 


PirrssurcH—The principal theme of 
the second annual state convention of 
the Horological Association of Pennsyl- 
vania which was held at the Roosevelt 
Hotel here, May 14, was preparation for 
a concerted and vigorous effort to pro- 
vide examination and licensing for watch- 
makers in this state. 

Wisely refraining from making such a 
drive until the proper foundations for 
pushing it to a successful conclusion 
have been laid, the association is com- 


George Niesslein, Pitts- 
burgh, reelected pres- 
ident of the Horolo- 
gical Association of 
Pennsylvania. 


pleting its organization in various parts 
of the state and thoroughly deliberating 
the details of the legislation to be sought 
before making its first move in that di- 
rection. 

Although the association is only in its 
second year, five district guilds are ac- 
tively functioning in addition to the 
Philadelphia Guild which is not affiliated 
with the state association. Other impor- 
tant districts through the state are ex- 
pected to organize and join the asso- 
ciation within the next few months with 
the result that the Horological Associa- 
tion of Pennsylvania will soon completely 
and truly represent the watchmaking 
craft throughout the state. 

With this organization behind it, it is 
then planned to introduce into the state 
legislature a bill providing for examina- 
tion and licensing of watchmakers, and 
a preliminary draft of such a bill has 
been drawn by the association’s legal ad- 
visor, I. E. Binstock, and was submitted 
to the meeting for consideration and dis- 
cussion in order that the bill, as finally 
presented, should embody the best ideas 
of the entire membership. 

All officers were reelected for the en- 
suing year as follows: President, George 
Niesslein, Pittsburgh; vice-president, H. 
O. Erwin, New Castle; secretary, J. P. 
Sommer, Pittsburgh; treasurer, D. A. 
Kaufman, Pittsburgh. H. O. Erwin was 
also reelected national trustee. 

George Niesslein, C. B. Carlson and 
Virgil Petrocelly were named as dele- 
gates to the national convention of the 
U.H.A. 

The convention heard addresses on 
technical phases of watchmaking and re- 
pair by George W. Feldman, president 
of the Fulcrum Oil Co., who discussed 
watch oils; Howard Beehler, technical 
research director of the Hamilton Watch 
Co.; W. H. Samelius, director of Flgin 
Watchmakers College, who discussed the 
history and escapements, and J. Frei- 
stadter, superintendent of Waltham 
Watch Co., who reviewed watchmaking, 
past and present. 


HENKE'S 50TH YEAR 


Monrciairn, N. J.—Henke’s, Inc., ob- 
served its golden anniversary last month. 
The late August Henke, father of Ken- 
neth A. Henke, present manager, started 
the business. 
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Hamilton Watch Co. Sustained 
In Exclusive Use of Name 
On Watches and Attachments 


In the November, 1938, issue of JeweE.- 
ERS’ CircuLarR-Keystrone was reported a 
decision by the Patent Office examiner 
of interferences ordering the cancellation 
of Registration No. 338635 by Young’s, 
Inc., covering the name “Hamilton” as 
applied to watch claims, watch bracelets 
and other watch attachments. The de- 
cision was based on the ground that the 
Hamilton Watch Co. had previously reg- 
istered and used the name “Hamilton” 
on watches of all kinds, with many of 
which attachments are included and, 
therefore, the Hamilton Watch Co. had 
prior right to the use of the name. 

Young’s, Inc., filed an appeal with 
the Commissioner of Patents who has 
recently handed down a decision confirm- 
ing the findings of the examiner, the 
language of the decision reading in part 
as follows: 


“Hamilton Watch Co., the petitioner herein, 
has a trade mark registration No. 203,657, 
issued to it September 22, 1925, of the name 
‘Hamilton’ applied to watches, watch move- 
ments, and parts thereof, and claims continu- 
ous use of such mark on said goods in its 
business since 1892; and the record shows that 
since prior to the adoption by Youne’s, Inc., 
of its mark involved herein petitioner has been 
continuously using the name ‘Hamilton’ in 
connection with its distribution and sale of 
wrist watches having straps or bracelets at- 
tached thereto, the name ‘Hamilton’ being 
rrominently displaved on the boxes in which 
the watches were distributed and sold and on 
accompanying price tags as well as on the 
watches ard on advertising picturing the 
watches with straps and bracelets attached. It 
also appears that prior to the filing of the 
registration now sought to be canceled one 
style of wrist watch bracelet distributed by 
petitioner with its watches had the name 
‘Hamilton’ impressed on the clasp. 

“Appellant emrvhasizes the fact that the 
record shows that petitioner does not manu- 
facture the watch cases or the wrist straps or 
bracelets. and that generally the name of the 
manufacturer from whom petitioner purchases 
the straps and bracelets for attachment to 
its watches for sale therewith remain on the 
straps and bracelets. To my mind this is im- 
material since I consider watches, watch cases, 
wrist watch straps and wrist watch bracelets 
to be goods of the same descriptive properties 
and also to be goods of the same descrintive 
properties as the goods named in registrant’s 
registration invo'ved herein. It thus appears 
registrant was not entitled to the exclusive 
use of the mark at or since the date of its 
application for the registration involved here- 
in, and the petitioner may be deemed to be 
damaged by the registration * * *. 

“The decision of the examainer of inter- 
ferences sustaining the petition for cancella- 
tion herein and recommending that registra- 
i 338,635 be cancelled is hereby af- 

rmed.” 


Wasuincton, D. C.—The Hamilton 
Watch Co. has petitioned the U. S. Pat- 
ent Office to cancel the registered trade 
name “Hampden” now used by Spear & 
Susskind, Providence, R. I., on watch 
chains and bracelets, wrist watch straps 
and other articles of jewelry. 

The Hamilton Watch Co. alleges that 
the designation of “Hampden” is de- 
ceptively similar in sound to the trade 
names “Hamilton” and “Howard,” both 
of which are the exclusive property of 
the Hamilton Watch Co. The trademark 
“Hamilton” has been used by this com- 
pany since 1893, and the Hamilton 
Watch Co. and its predecessors have 
used the trade name “Howard” as ap- 
plied to watches since 1857. 

The Hamilton Watch Co. has recently 
been successful in two instances in ob- 
taining cancellation of “Hamilton” as a 
trademark by manufacturers of watch 
attachments other than themselves. 


117 








1914 1939 


2oTH 
ANNIVERSARY 


25 years of service to jewelers 
25 years of savings to jewelers 
25 years of safety to jewelers 


SPELLS 


25 years of satisfaction to our 
thousands of policyholders 
throughout the United States 
and Alaska. 


If you are not yet one of our 
policyholders, in justice to 
yourself, you should inquire 
about our plan of operation 
and savings. 


T t oo 
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M ULE ae 


FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDING 
BREENANH, WISE ON SE 
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TAKING THE TOWN ps 


“BY STORM: 


@ Thriiting hurricane 
staged with rain and 
lightning glamorous 
native - girl floor show 
accompanied by melo 
dious music from the 
el) ae all 
in an authentic tropical 
setting. Unique in New 
York! 


“The friendly hotel in 
New York” offers you 
a key to the city! Its 
cofvenient location in 
the heart of the Grand 
Central area makes the 
places you want to go 
easily accessible. 
Choice accommoda- 
tions .. . personalized 
service. 


HOTEL LEXINGTON, 


Lexington Avenue at 48th Street, New York 
Charles E. Rochester, ¥. P. & Managing Director 




















LOCKETS 


Complete with 18- 
inch Rope Chains 
all 1/20 12Kt. GF 
Quality put up in 
individual gift dis- 
play boxes. 


ONLY $4.00 
EA. KEYSTONE 

4 Five Different Shapes 
, Available, Including 
LE: 4 Heart Shape. Send for 
Selection Today. 


SILVERMAN CO. 


CINCINNATI, O. 





S. 


525 WALNUT ST. 








FOR PROMPT— 
DEPENDABLE SERVICE 
Send Us Your Orders for 
ELGIN—*HAMILTON 
*xZONES 7-8-13-17 
WALTHAM PREMIER WATCHES 


1847 ROGERS BROS.— 
WM. ROGERS SON— 
COMMUNITY SILVER PLATE 


Also all well known jewelry lines 


GERWE-FROHMAN CO. 
CINCINNATI OHIO 











AT YOUR SERVICE 
ELGINS — *HAMILTONS 


*Zones 6-7-8 
VIRGIN DIAMONDS 
CELLINICRAFT JEWELRY 


Lines of quality and style that give you pro- 
tected profits. 


You can recommend them to your customers 
with confidence. 


GREENWOLD-GRIFT CO. 


The house of quality and service. 
18 West Seventh St. Cincinnati, Ohio 








DIAMOND-CUTTING 


fast service 


expert work... 


$ 9.00 per carat 
10.00 per carat 
11.00 per carat 
12.00 per carat 
ur 0 Oi ol tamer: Bar: bd 
16.00 per carat 
18.00 per carat 
26.00 per carat 


2 carat 
im or: Par: 4 
or: ar: Be 

ie or: ar Bi ¢ 
Sg carat 
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or tar: Be 
rior tar: Bd 


LITWIN & SONS 


114 West 6th Street, fe) TT.) 


Cincinnati, 











Diamond Rings - - -Specializing in 
Diamond Rings 
you can sell. 

Jewelry - - - - - <Largest assort- 
ment and lat- 
est styles. 

Kenwood Watches -You can sell 
with satisfac- 
tion and right 
price. 


KLEIN BROS. CO. 
WHOLESALE JEWELERS 
617 Vine St. Cincinnati, Ohio 

















John Shira has been welcomed into the 


| fold by the Town Criers. 





Boris Litwin, member of the firm of 
Litwin & Sons, was awarded first prize 
in the bonito division of the 1938-39 
Metropolitan Miami fishing tournament. 
It was an 18-pound bonito, which is only 
two pounds short of the all-time world 
record. 

Although a spirited pursuit was made 
for a negro who broke a window of the 
Frank Herschede Co., 124 E. 4th St., 
he got away with several hundred dol- 
lars’ worth of loot. The negro sent a 
brick crashing throw the large display 
pane and it also sailed through a special 
case back of the window. 

Three members of the D. Jacobs Sons 
Co., returned from vacation trips. Mr. 
and Mrs. Edwin B. Jacobs were at White 
Sulphur Springs, Va.; Mr. and Mrs. 
Julius D. Jacobs were at French Lick 
Springs, Ind., while Mr. and Mrs. Arthur 
Hirshfield spent two weeks with their 
daughter at Natchez, Miss. 

Within two weeks after his arrest, 
a man has been charged with burglary 
by the grand jury. He was arrested 
by police who had seen him smash a 
window in the jewelry store of Robert 
Hummel, 410 Vine St. The Hummel job 
was the sixth jewelry store window 
cracked in Cincinnati within a _fort- 
night. 

Frank Foegler, past president of the 
United Horological Association of Amer- 
ica, has become a retail jeweler, having 
bought out the interests of Frank Noell, 
jeweler, in the store on Main Ave. in 
the business center of Sharonville, Ohio, 
a section of Greater Cincinnati. The 
store is in charge of Fred Foegler, a 
son, as the watchmaker will continue 
to maintain his office in the Mills build- 
ing in 4th St. Mr. Noell has purchased 
the jewelry store of H. C. Miller, of 
Mt. Sterling, Ky. 

Edward F. Herschede, president of the 
Frank Herschede Co., was _ presented 
with a dozen monogrammed silver gob- 
lets by the Retail Jewelers Research 
Group at its recent Hershey, Pa., meet- 
ing. A former chairman of the Group, 
Mr. Herschede is a former president of 
the Cincinnati Retail Merchants Associa- 
tion, treasurer of the Cincinnati Mer- 
chants Credit Bureau and vice-president 
of the Cincinnati Better Business Bu- 
reau. He is also a governor of the Gemo- 
logical Institute of America. 

One of the windows of the A. W. 
Kampf jewelry store at 18 W. Sixth 
St. was one of six recently marred by 
vandals in this city. The glass was 
scratched with a diamond cutter and 
had to be replaced. The Provident 
Jewelry Co., 15 W. 7th St., also suffered 
in the vandalism as a circle was scratched 
in the window after which tape was 
placed over the circle. Police believe 
this was done by a burglar who intended 
to rob the place. The tape would have 
held the glass in place and prevented 
it from breaking. 

CLEVELAND GEMOLOGISTS ELECT 

CLEVELAND, O.--The Northern Ohio 
Guild of the A.G.S. heard an interesting 
talk on the President Vargas, world’s 
largest uncut diamond, by William Theis 
of the Webb C. Ball Co., May 15, at the 
Case School of Applied Science, here. 
Dr. Richard L. Barrett, who conducted 
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the meeting, demonstrated the spectro- 
scope in gem-testing. 

An election was held with the follow- 
ing result: Charles Carolyne, Youngs- 
town, president; Mr. Theis, Cleveland, 
vice-president; Clayton G. Allbery, 
Cleveland, treasurer, and V. E. Chitten- 
den, Akron, treasurer. 


HAVE YOU BOUGHT ONE? 





DON’T buy one even though you file an edge 
and discover real gold, for you will soon find 
to your dismay that you have been duped. This 
object, which is two by three inches in mea- 
surement, and appears to be a strip of solid 
gold on which an apprentice engraver has been 
practising, was sold to a Westchester, N. Y., 
jeweler, who put it to the usual test to deter- 
mine its quality by filing an edge. He failed, 
however, to make his filing deep enough, for 
while there actually was a bead of karat gold 
around the edges, the rest of the piece was base 
metal which was merely plated with gold. The 
reclaimed gold actually had a value of about 
$2, although it appeared to be worth about 
$45. The deception was discovered by Jacoh 
Cohen & Sons Jewelry Co., 102 Canal St., New 
York, who were more exacting in their test. 
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Diamonds Reeut 
CHIPS REMOVED 
Expert 
Workmanship 
Wm. F. Schumer & Son, Inc. 


Diamond Cutters 
44 Wiggins Block 


Minimum 
Loss of Weight 














CINCINNATI, OHIO 











SPECIAL BOXED JEWELRY 
MISS VANITY for WOMEN 
LORD JASON for GENTLEMEN 
Write for Selection 
THE D. JACOBS SONS CO. 


811 Race Street, Cincinnati, Ohio 
Serving the Retail Jeweler for over 60 years. 

















WESTERN TRAY & CASE CO. 
MANUFACTURERS OF QUALITY 
JEWELERS’ TRAYS AND CASES 
427 PLUM ST. CINCINNATI, 0. 
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Freistadter’s Horological School of 
Watertown held its annual students’ 
banquet recently at the Hofbrau in 
Boston. 


W. H. Fowlie, New York office man- 
ager of the Elgin Watch Co., recently 
visited the wholesale distributers of 
Elgin watches here. 

Herman Hirsch, and Al Winterberg, 
of A. Hirsch Co., Chicago, were renew- 
ing old acquaintances in the wholesale 
trade here last month. 

Cc. E. Cotter, of Prince-Cotter Co., 
Inc., jewelers of Lowell, Mass., accom- 
panied by Mrs. Cotter and _ their 
daughter Millicent, have returned from 
a business trip to New York. 

Charles E. Unwin, jeweler, New Bed- 
ford, Mass., occupied the first floor of 
the Cushing Building, which was swept 
by fire April 20. Mr. and Mrs. Unwin 
sustained burns trying to remove stock. 

Marriages in Boston show an increase 
so far this year of 20 per cent over last 
year, according to figures made public by 
City Registrar James A. Burke. Since 
the first of the year 2000 couples have 
filed marriage intentions, as against 1665 
up to the same time last year. : 

Gerry Todd has joined the sales staff 
in the diamond department of Thomas 
Long Co., Jewelers, 40 Summer St. Mr. 
Todd’s experience covers a broad range 
in retail diamond sales, having been 
associated with Juergens & Andersen 
Co., Inec., Chicago; Spaulding-Gorham, 
Inc., Chicago; Charlton & Co., Paris, and 
Driver & Co., Hollywood, Cal. 

New England jewelers are interested 
in the movement to attract World’s Fair 
visitors to this region to augment the 
regular summer business. The six New 
England states are encouraging the 
showing of every courtesy to out-of- 
state motoring visitors by officials and 
the public in general. Lovers of silver, 
and things colonial, may visit 53 out- 
standing collections in Greater Boston, 
dating back to 1636. 

The Boston Clock Club has reelected 
Elbert J. Fuller, president; Donald K. 
Packard, first vice-president; Franklin 
Greene Balch, 2nd vice - president; 
Frederick B. Hicks, third vice-presi- 
dent, and Albert L. Partridge, secre- 
tary and treasurer. ‘‘Where_ did 
Benjamin Willard acquire his first in- 
struction in clock-making?” was dis- 
cussed by Robert S. Dodge of Spencer, 
Mass., and Albert L. Washburn, of 
Hartford, Conn. President Elbert L. 
Fuller talked on bells. 

Charles O. Housman, 57, president of 
the Housman Leather Craft, Boston, 
who was widely known to the jewelry 
trade of New England, died at the 
Faulkner hospital, May 6, after a brief 
illness. The deceased had been active in 
the Boston Jewelers Club and was vice- 
president of the Boston Jewelers’ Bowl- 
ing League, which he helped to organize 
more than 20 years ago. He was a mem- 
ber of the Masons and the Knights 
Templar. He is survived by his widow; a 
son, John O. Housman, Detroit; three 
sisters, Mrs. Frank Labadie, Quincy, 
Mass.; Miss Florence Housman, who is 
expected to continue the business start- 
ed by their father 50 years ago, and 
Miss Madeline Housman, and a brother, 
Hugo, all of Dorchester, Mass. 
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New England jewelers interested in 
“Whats New” who visited the whole- 
salers in early May were: Addie Fisk 
Goodell, Epping, N. H.; Mr. & Mrs. 
M. A. Moury, Manchester, N. H.; E. T. 
Welch, Westboro; Lloyd C. Howe, Con- 
cord; Dorothy O’Dommell, Salem; J. H. 
Mullen, Fall River; D. A. Robertson, 
Framingham; E. G. Ricard, Lowell; 
C. J. Gidley, New Bedford; Robert A. 
Abbott, Lowell; Mr. & Mrs. W. A. 


McKinney, Athol; R. A. DeMontigny, | 


Nashua, N. H.; Douglas Nathan, Fitch- 
burg; Mrs. E. F. Lilley, Milford; Doro- 
thy Prince, Milford; E. F. Scannell, 
Lawrence; Mr. & Mrs. C. R. Henry, 
Clinton; Mr. & Mrs. Arthur Stern, 
Lynn; Mr. & Mrs. J. H. Peterson, Need- 
ham; Mr. & Mrs. Wm. H. Kenyon, Dor- 
chester; Mr. & Mrs. R. G. Hinchley, 
Middleboro, and Mr. & Mrs. C. Edward 
Cotter, Lowell. 

Boston Jewelers’ Club officers and 
directors at a meeting held May 4 at 
the Parker House perfected plans for 


the annual outing and mid-season frolic, | 
to be held June 21 at the New Ocean | 
House, Swampscott, Mass. W. L. Stone, | 


of Gorham Mfg. Co.; L. F. Percival, Jr., 
of D. C. Percival & Co.; Howard Mar- 
tin, of Weiler & Martin’ Co. and L. 
Blaine Libbey, Milford, form the com- 
mittee to supply the entertainment. 
Responsible for many past successes, they 
smile and comment, “1939 will be some- 
thing different.” The sports committee, 
headed by Carl Lawton, of E. H. Sax- 
ton Co.; Arthur Horne, of Shreve, 
Crump & Low Co.; John S. Kennard, of 
Hodgson, Kennard & Co. and Mr. Lib- 
bey, has a full card of events which in- 
clude golf and a soft ball game between 
the married and single men. The mar- 
ried men with their old Harvard battery 
and new signals for soft ball play an- 
ticipate a fast and exciting contest. 


Murphy Heads Newly Formed 
Concord Silversmiths, Ltd. 


Concorp, N. 
Concord Silversmiths, Ltd., recently took 
over the plant and equipment of the 
old Concord Silversmiths Corp., which 
is being liquidated. John D. Murphy, 
for the past three years general manager 


of Watson Co. of Attleboro, is president | 


and treasurer. 


Spencer Treharne and Gordon Corbin, | 
former owners of the Concord Silver- | 


smiths Corp., are associated with the 
merchandising end of the business. It is 
the plan of the new company to concen- 


trate exclusively on sterling silver flat- | 


ware, 
PLATINUM PRICES 
May 19, 1939 
BEE vanced gutevesibinds aheeweweernes $35.00 
Containing 5% iridium ............... 36.50 
Containing 10% iridium .............. 38.00 
POM ne.nna a csiwn dada wd ee cad cae wees 65.00 
POM | aids st eewnunvdewews ehaceual ae 
SILVER PRICES 
London New York 
Spot Official 
) OM Gare cere re 20% 42% 
May 12 ee ee ee oY 2075 42 % 
jer eye 20% 42% 


kinds of merchandising assistance. 





make money selling it. 


H.—The newly formed | 









@ The Good Housekeep- 
ing Seal of Approval on 
every bottle of Pro-Tex-Sil 
tells your customer that she 
can depend on this silver 
tarnish protector. That is 
why it means SALES to 
you. Remember, Pro-Tex- 
Sil is advertised in Good 
Housekeeping. In addition, we give you 7 
This 
means constant sales, steady turnover of 


your stock. 


Order from Supplier 


You can order Pro-Tex-Sil from your 
supply house. Place your order with your 
favorite supplier today. Or write to us for 
a sample of Pro-Tex-Sil and complete in- 
formation. 


Write for FREE Sample 


@ Write at once for a sample of Pro-Tex- 
Sil. See for yourself why jewelers use it 
on their own stock. Find out how you can 
Learn about our 
Special MONEY-BACK Merchandising Of- 
fer. Write today to Welmaid Mfg. Corp., 
Dept. 612, 5852 Broadway, Chi-ago. 
SAVES 


PRO-TER-BIbL sivex 


\. Advertised in Good Housekeeping J 








—cCASH— 


PAID FOR 


JEWELRY STORES 


Retail or Wholesale 
Get Our Offer Before Selling 


B & B STOCK BUYERS 
657% So. 4th St. Louisville, Ky. 
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Where to Buy 
IMPORTED 


China and Glass 
JUSTIN THARAUD, Inc. 





129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Ce. 





CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


im stock for immediate delivery. Great 


variety of patterns and designs. 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Inc. 


Importers, 105-107 Fifth Ave., New York 





ROYAL CAULDON and COALPORT 


China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 

GIBSON & SONS TEAPOTS 


EDWARD BOOTE *:37 “254, 8! 


NEW YORK. N.Y 





SHORT LINES—SERVICE PLATES 
Dinnerware from the 


Heinrich & Co. and 


Winterling Factories 


FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. 





GLASS 


CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 


New York, N. Y. 


W. E. LINDEMANN 





THEODORE HAVILAND 


CHINA DINNERWARE 


Made in Made in 
America ALSO France 


GENUINE FRENCH QUIMPER POTTERY 
Prompt shipments from local stocks 


THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 











ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New Yerk, N. Y. 


Fneeace, 


Famous the World Over 
Available from N 


ew York Stocks 
ROSENTHAL CHINA CORP., 149 Sth Ave., New York 














In the Field of Advertising 
and Trade Promotion 








Schick Dry Shaver Co., Stamford, Conn., 
announces a contest to close July 1 
which has as its aim the rewarding of 
62 cash prizes for ideas for the promotion 
and sales stimulus of the Schick Dry 
Shaver. It is open to all dealers of Schick 
products, store owners, clerks, ad man- 
agers, display managers, merchandise 
managers and buyers. All they have to 
do is write a letter outlining their promo- 
tion plans and results, illustrating them if 
and as they please with photographs or 
sketches, and their ideas will be judged by 
W. H. Weintraub, publisher of Esquire ; 
Fred B. Cole, editor of Jewelers’ Circular- 
Keystone, and Kenneth Collins, assistant 
to the general manager of the New York 
Times. In this contest Schick will back 
up its dealers with free leaflets, mat ser- 
vices, window and counter displays, to 
say nothing of its barrage of full color 
ads in such magazines as the Saturday 
Evening Post, Esquire, Collier’s, Life, 
Look, Liberty, ete. It is expected from 
present indications that the contest will 
result in gratifying interest among poten- 
tial contestants. 

* * 


Within a few months of the com- 
mencement of the first advertising cam- 
paign in their 15-year-old history, the 
Lasko Strap Co., manufacturers of Neet 
leather straps, make the announcement 
that trade response has thus far been 
outstandingly favorable. The new line of 
Neet washable straps, especially designed 
for summer wear, and now being featured 
in current advertising, has greatly stim- 
ulated inquiries and orders throughout 
the trade. Of particular interest is the 
assortment of Neet grosgrain straps in a 
range of colors to harmonize with sum- 
mer clothes. Rounding out their summer 
line are Neet straps of linen, washable 
all-cloth and white leather, fitted with 
white and yellow removable streamlined 


buckles. 
ok a * 


June 30 marks the expiration of Gem- 
Lectric dry shaver dealer contests spon- 
sored by the American Safety Razor 
Corp., Brooklyn. The contest centers 
around a window display with a picture 
of a man; window shoppers are invited 
to guess how fast the man shaved, and 
the person guessing most accurately re- 
ceives a free Gem-Lectric dry shaver. 
The shaver to be awarded as a prize is 
given free to the dealer as part of a 
special deal accompanying the contest. 

* * * 

“Rosenthal—Master Potter” is the title 
of a 15-page brochure issued last month 
by the Rosenthal China Corp., 149 Fifth 
Ave., New York. It describes the his- 
tory of porcelain from its beginnings in 
China in the tenth century, Boettger’s 
discovery of the secret of its manufacture 
in 1709, and finally the business which 
Dr. Philipp Rosenthal founded in an Old 
World castle in 1880 and which now has 
10,000 employees, with a world-wide sales 
staff. This pamphlet is at the free dis- 
posal of the trade in any quantity. 

* * * 

Entrance of the W. A. Sheaffer Pen 
Co., with complete selling equipment into 
the billion-and-a-quarter American gift 
market has been accomplished by that 
organization. This month the effort is 
climaxed with Father’s Day. Esquire’s 
advertising pages, devoted to gifts for 
Father, contain only one fountain pen, 
Sheaffer’s. Sheaffer four-color gift ad- 
vertising blankets ten other gift occa- 
sions. 

+ + a 

Gifts for life’s big moments are the 
theme of a window card designed by the 
yruen Watch Co. to stimulate’ both 
graduation and wedding gift sales. The 
ecard is snapped into a permanent display 
done in two shades of wood with gilt 
pillars that is being distributed to Gruen 
dealers throughout the country. When 
this card ceases to have a timely appeal, 
it can be removed and a new Gruen card 
inserted in its place. The display also 
allows ample space for showing both 
men’s and women’s watches. 

ok * 


International Silver Co. this year has 
equipped its sterling salesmen with an 
ingenious brown leather display portfolio, 
in one side of which is the flat silver it- 
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self, this season representing the new 
Prelude pattern. On the other side jg 
the merchandising and advertising story 
of the Prelude pattern. It includes 
photographs of the pieces, reproductions 
of several full-page advertisements being 
run monthly in Life, and the network sget- 
up of the Sunday radio program, the 
Silver Theater, with photographs of the 
Hollywood stars who have been heard on 
this series. 
* a * 

The Westfield Watch Co. has made a 
new departure in advertising their water. 
tite watches, recently introduced nation- 
ally. The first of the series, which ap- 
peared last month in Esquire, depicts a 
mermaid swimming over an_ undersea 
plant on which are slung two bathing 
suits. Her blurb is, “Could I—er—trou- 
ble you folks for the correct time? [ 
see you both have on your—ah—West- 
field Watertite Watches.” This ad is the 
first of a series to appear in popular 
magazines of large circulation from coast 
to coast, accenting the new watertight 
Westfield feature. Displays on this fea- 
ture have gone out to jewelers every- 
where and steadily increasing reports of 
good sales returns are being received 
daily. 

* * * 

Pairs of simultaneous photos of iden- 
tical scenes, one taken through ordinary 
sunglasses and the other through the new 
Polaroid day glasses, feature the new 
window cards offered the trade by Polar- 
oid Corp., 285 Columbus Ave., Boston. 
One shows a typical driving scene, with 
brilliant glare hiding the highway sur- 
face in the “ordinary” picture, glare re- 
moved completely in the Polaroid picture, 
with surface details sharp. The other 
card shows a water scene, with nothing 
but sky-reflections visible in one _ shot, 
but with a man swimming along under 
water clearly visible in the other. 

* * * 

An interesting house organ, “Idea Ex- 
change,” with brief, usable slants on sell- 
ing silverware, is being sent silverware 
sales people by 1847 Rogers Bros. The 
name comes from the fact that readers 
are urged to send in ideas based on their 
own selling experiences. There are no 
long articles, burt many illustrations. 
Window and interior display suggestions 
are included, providing material of in- 
terest to store executives as well as to 
the sales force. The popularity of the 
publication is attested by the fact that 
requests for 3000 extra copies of a single 
issue have been received. 


The Philadelphia Federal Reserve 
Bank reports that wholesale jewelry 
sales in Eastern and Central Pennsyl- 
vania and Southern New Jersey in- 
creased 32 per cent for the first three 
months of 1939 over the corresponding 
period for 1938. Sales in March in- 
creased 57 per cent over those of March, 
1938, and six per cent over.sales in Feb- 
ruary, 1939, the report said. 
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Where to Buy 
DOMESTIC 
China and Glass 








HAWKES CRYSTAL 
GLASSWARE 
for discriminating 
people—WRITE 


T. G. HAWKES & CO. 


CORNING, N. Y. ¥ 
N. Y. Office: 542 5th Ave. orp warzrrorD 











y LENOX CHINA 
SERVICE PLATES 
of DINNERWARE 
NOVELTIES 
LENOX Made in America 
LENOX, INC. 


Trenton, N. J. 
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e Harry E. Golden, representing various 
divisions of the International Silver Co. 
out of Chicago for several years, now 
represents promotion lines in Michigan 
and Northern Indiana. 


e “Bill” Godfrey, who has represented 
Elgin National Watch Co. for many 
years in Michigan and Indiana, has been 
transferred to the territory of Western 
Pennsylvania. He is succeeded in the old 
territory by Don Hemstreet. Andy 
Rowe, formerly with the Pennsylvania 
territory is now Central Division man- 
ager with headquarters in the Chicago 
office. 

e Charles A. Barting, who represents 
the Towle Mfg. Co. in Middle-Western 
states, planned his last trip to end in 
Western Nebraska on May 25 when he 
was joined by Mrs. Barting. They pro- 
ceeded to California to spend a month 
visiting their daughter and seeing the 
sights on the Pacific Coast. 





P. C. Cameron 


Bruce Campbell 


@ Following the resignation of C. W. 
Beeching, who goes to Miami as execu- 
tive secretary of the Committee of One 
Hundred, Polaroid Corp. announce the 
appointment of P. C. Cameron as new 
representative for Polaroid desk lamps, 
day glasses and other Polaroid products 
in the middle-Atlantic territory. Cameron 
comes to his new post from the middle- 
west. Bruce Campbell, a newcomer to 
the Polaroid staff, takes over Cameron’s 
territory of Michigan, Indiana, Ohio and 
Kentucky. 


@ Two “bundles from heaven’ — both 
girls—are reported from the Bulova 
camp during the last month and judging 
from their fathers’ statements, they’re 
practically twins. Ted Towvim, Bulova 
salesman who centers his activities around 


TRAVELING MEN who helped 
put over the Washington State 
R.J.A. convention at Spokane: 
Top, left to right: Doug Jen- 
sen, International Silver Co.; 
Jerry Weyland-Smith, Oneida, 
Ltd.; Bud Hammond, 1847 and 
William Rogers; Burr W. 
Freer, Hamilton Watch Co., 
and George Harrah, Elgin 
National Watch Co. Below, 
left to right: Jeff Kay, Gruen 
Watch Co.; Tom Young, But- 
terfield Bros.; Nathan Rickles, 
Longines - Wittnauer Watch 
Co.; Jack Epstein, Bulova 
Watch Co.; Sam Snyder, 
Mayer Bros., and C. Bert 
Clausin, president, S$. H. Clau- 
sin & Co. 
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E. W. Bailey, left, newly appointed sales 
representative for Alpheus L. Brown, [5 
Maiden Lane, N. Y., wholesalers of Ameri- 
can watches, snapped on top deck of the 
City of Richmond during the Tri-State Jew- 
elers Association's outing. He's talking with 
Frank P. Brenneit, well known New York 
sales repre:entative for the same firm. Mr. 
Bailey will cover southern New Jersey, Dela- 
ware, Maryland and the southeastern section 
of Pennsylvania. 


Boston, now had additional expenses 
caused by a “little red-head”—Judith 
Lynee, 5 pounds at birth and chipper as 
her dad. Sam Kaufman, one of Bulova’s 
New York salesmen, says that his new 
daughter Sheila Marilyn, is the answer 
to a photographer’s (his) prayer. 


@ Bradford Hutchinson, for several 
years on the office sales staff of D. C. 
Percival Co., Inc., wholesale jewelers, 373 
Washington St., Boston, has been pro- 
moted to the traveling force, and will 
cover Greater Boston. 


@ Henry A. Stevenson, former jewelry 
buyer for the Thomas Long Co., Boston, 
is now associated with Kramer & Bick, 
manufacturers of costume jewelry, 2 W. 
46th St., New York. Mr. Stevenson suc- 
ceeds H. Julian Knox, who had been 
with the firm for the past ten years. 
Mr. Knox is now connected with George 
T. Brodnax, Inc., Memphis, Tenn. 


@ Carlton S. Minnus, of the Ingersoll 
Watch Co., sat in with the Jewelry 
Knights of the Round Table at a restau- 
rant in Cincinnati’s Vine St., recently. 
Minnus is still recovering from a long 
siege of illness which forced him into a 
hospital for three weeks and confined 
him to his home for five ‘more. He is 
well on the road to recovery but still has 
to regain some of his former weight. The 
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“The Boys on the Road” 


A monthly department of personal news notes about the men who sell to the jewelry trade 
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Knights of the Round Table is made up 
of local retailers, members of the Town 
Criers, wholesalers and jobbers. A 
check-up at the table showed that the 
following were in the Queen City re- 
cently: Bill Lewe, Max Moser, Jake 
Davis, Sam Neumann and Cernio Davis, 
diamonds; Louis Page, Bugbee & Niles; 
Howard Seebach, Chicago; Jack Kauf- 
man, Axel Bros.; Frank Budlong, Wm. 
C. Greene Co.; Tom Law, Binder Bros.; 
William Malone, A & Z Chain Co.; Cor- 
nelius P. Donahue, Adams Watch Co.; 
Bill Haves, Ronson lighters; E. A. 
Kirchner, Minneapolis, guest of Robert 
Stocker and William Gibson, imported 
watches. 


e A. H. Halbeck, Ross-Beck Co., Kan- 
sas City, Mo., who has traveled the K. C. 
territory (even he does not know how 
long), and who was president of the Mis- 
souri Mules when their activities faded 


A. H. Halbeck whose 
aim is to rejuvenate 
the Missouri Mules. 





out a few years ago, is going to revive 
the organization and has been assured of 
the cooperation of the travelers in Mis- 
souri and the retail jewelers’ association 
of the state is promised some real 
boosting next year. 





WESTCHESTER OUTING JUNE I! 

First annual shore dinner and dance to 
be held by the Westchester Association 
of Jewelers, on Sunday night, June 11, 
at Schmidt’s Farm, Scarsdale, N. Y., 
promises to one of the most enjoyable 
features of the jewelers’ social season in 
the metropolitan area. 

Tickets, which have been out for about 
a month, are “going like hot-cakes” ac- 
cording to Elmer Hildreth, Mount 
Vernon, president of the association, 
who promises a lively program, begin- 
ning with cocktails at 6:30 p.m. Jewelers 
from six other retail associations in New 
York and New Jersey associations will 
bring delegations, and the wholesale and 
manufacturing trades will be repre- 
sented, 


SUMMERFIELD'S SHOW JEWELRY 

Bosron—Summerfield’s, one of New 
England’s largest furniture chains, has 
now opened jewelry departments in four 
of its stores at Boston, Waltham and 
Lawrence, Mass., and at Manchester, N. 
H. Charles Sugarman has been made 
general manager of the new departments, 
while Jack Hoffman is buyer of watches, 
diamonds and jewelry. The lines in- 
clude seven kinds of watches, candid 
cameras, electric shavers, typewriters, 
hollow- and flatware and gems. This 
merchandise is sold on budget. 
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t Philadehghia's Foremost You! | 
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A greatly improved Wateh-Rate 
Reeordez at auch lowez cost 


The WatchMaster is a simplified and improved 
Watch-Rate Recorder that embraces all the original 
Western Electric features, with many new refine- 
ments. For example, instead of two separate units, 
each weighing nearly fifty pounds, the recorder an 

frequency generator are now complete in one unit 
weighing only forty -three pounds. And instead of 
many complex connecting wires, there is only one 
cord connection — plug this into any AC power cir- 
cuit and the WatchMaster is ready for work. Fur- 
thermore, because of quantity production, the price 
is now well within the reach of every jeweler. 
Write for new bulletin giving full particulars. 


AMERICAN TIME PRODUCTS, Inc. 
580 Fifth Avenue New York City 


Distributor Western Electric Watch-Rate Recorder 





1. Foremost in size—1200 rooms, all with 
bath, circulating ice water. 
2. Foremost in value—more for your 
money in honest-to-goodness comfort. 
3. Foremost in location—at Chestnut and 
Ninth—in the heart of Philadelphia. 
4, Foremost in food—3 excellent restau- 
rants. Air-conditioned in the summer. 


The BENJAMIN FRANKLIN 


SAMUEL EARLEY, Managing Director 
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Devoted to the horologist who serves civilization 
by providing accurate measurement of time. 





Drills for Wateh and Cloek Work 


by JOHN J. BOWMAN 


Chairman, Educational Committee, Horological Institute of America 


AWS are now in force in Wisconsin and Indiana, 
setting a standard of ability for watchmakers, and 
making it illegal for anyone to repair watches without 
a license from the State. This licensing movement is 
spreading to other states. What brought it about? It 
was just the natural result of long years of botchwork 
and damage suffered by the public from incompetent 
watchmakers. So today there is spreading a definite 
standard of skill that one must have—“or else’! This 
requires improvement of ability of some workmen; and 
for those now learning the craft, it is all-important to 
acquire skill high enough to pass state examinations 
for licenses. 

The articles of this series are meant to help not only 
apprentices and students, but also watchmakers who 
may be trying to improve their knowledge and _ skill. 
They are wise who are doing this, because the spread 
of licensing is bound to raise the general level of 
watchmakers’ ability, and there are many who might 
do well to check their knowledge of tools and technique, 
on the chance that a point here and there may be found 
needing improvement. 

One of the mistakes that breed incompetency is the 
widespread idea that only the higher branches of watch- 
work need serious study. Failure to improve in these 
may be due to ignoring the truth that the trouble lies 
in the foundation—in lack of skill with tools in some 
of the humbler-seeming operations. Consider, for ex- 
ample, the subject of this article: drills. 

Why spend time studying a little matter like drills? 
Can’t anyone just buy drills and go ahead and make 
holes with them? Well, yes; no more than this has 
been done for years by thousands of workmen. But 
workmen with this spirit of contempt for little things 
have been producing the botchwork that brought about 
the licensing laws that aim to stop the botchwork! 

So the basic things, like really knowing drills and 
their proper use, and many other “little” things, are 
not only worthy of serious study, but without this, no 
progress can be made toward the modern level of abil- 
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ity, which requires making watches not only run, but 
also keep accurate time. 

The term “drilling” means in general the making of 
origina] holes. “Boring” is an enlargement or altera- 
tion of a hole previously drilled. Examples of boring, 
in watchwork, would be the alteration of a hole with a 
hand tool to form a seat to fit a watch-jewel; or the 
enlargement of a hole, with a sliderest tool, in some 


BLADE 


WMT 








SHOULDER 
Fig. | 


large-diameter operation in watch or clock repairing. 
Boring of all sorts is really a variety of turning, but 
with the cutting being done inside a hole, instead of 
on an outer surface of the work. Practical operations 
for which boring is best will be dealt with later; and 
drilling, now. The thing to consider is the choice and 
design, and the proper use of drills that will do their 
work most efficiently. 


TWIST DRILLS AND FLAT DRILLS 


The oldest type of drill is the flat drill, and a good 
example of it for watchwork is shown in Fig. 1. On 
it will be seen the names of its parts, to which refer- 
ences will be made in the discussion to follow. The 
exact form and proportions of the drill illustrated are 
the result of centuries of study and experience. The 
difference between it and the earliest flat drills, in 
working efficiency, is as great perhaps as that between 
the crooked stick used in ancient agriculture, and the 
modern steel plow; both have been developed by cumu- 
lative human genius. 

Another type of drill used in watch and clock work 
is a later invention, the twist drill, Fig. 2. As will be 
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POSITION WANTED 


Designer and modeler with the silver 
industry twenty-five years. A practical 
experience augmented by factory knowl- 
edge and sales contact. An interview will 


be appreciated. 


Address Box “C. 912” 
Care JEWELERS’ CIRCULAR-KEYSTONE 
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JEWELRY ENGRAVING 
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DICTIONARY OF GEMS 


Precious and Semi-Precious Stones 


by R. J. Rocers, F.G.A. 
Price $1.50 Postage Paid 


This new book of all gems gives complete definitions of 
every stone used by jewelers from Achates (ancient name 
and origin of Agate) to Zircon and Zonochlorite with their 
specific gravity, chemica! composition, crystallographic 
origin, hardness, refractive index, etc. 

It is a valuable ready reference list for the retail jeweler, 
manufacturer, importer and lapidary. 


Cloth bound, 58 pages, 7 x 5% inches. 
The Jewelers’ Circular-Keystone 


Chestnut & 56th Sts. 239 West 39th Street 
Philadelphia, Pa. New York City 











124 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 























explained later, the twist drill has advantages in cer- 
tain cases; but for definite reasons the flat drill is the 
most generally useful type of drill for the watchmaker’s 
work. In these days of “streamlined” ballyhoo, it is 
easy to make the mistake of uncritically thinking that 
the newer thing is necessarily better; so some workmen 
use twist drills, without questioning whether flat drills 
might do better work. But study of drills and their 


Fig. 2 





action, and practical experience, does bring out that the 
flat drill if properly made and used is, after all, the 
best tool for nearly all drilling operations met with in 
our craft. 


DESIGN AND PROPORTIONS FOR FLAT DRILLS 


It may be exclaimed: ‘What! make drills, when I 
can buy them ready-made?’’—to which the answer is: 
buy all the drills you wish; but not only will you have 
to make a drill now and then; but if you cannot make 
good drills, you will be unable to keep those you buy 
in condition to do good work; nor will you be able to 
correct faulty drills among those you buy. It is like 
in staff-work: no one can make the alterations some- 
times needed on ready-made staffs in fitting them, unless 
he has the ability to make staffs outright, as good, at 


























7 7 F 
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least, as can be bought ready-made. Suppose you start 
out by buying a set of drills; they are in graded diam- 
eters, so that when a job turns up for a certain size, 
there is sure to be a drill for it. But every time you 
sharpen a drill, its diameter changes; your set will 
soon have several drills of one size, with gaps between 
sizes. Then, a size found needed is perhaps not there. 
What then? Let the job wait several days while you 
order a drill sent you? Or make one in fifteen min- 
utes? Which would be most profitable? It all sums 
up to this: that one who cannot make good drills cannot 
do good and efficient drilling. So let us discuss the 
making of properly shaped flat drills. The first thing 
is to understand exactly what form a drill must have, 
and why. 

In Fig. 1 in general, and more in detail in Fig. 3, 
will be seen the proportions for the blade of a good 
drill for average use in watch repair work. This pre- 
sumes that the holes to be drilled are of moderate 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1939 


125 


length; and that the materials to be drilled are such as 
detempered steel, brass, nickel alloys, and the like. 
Exceptional jobs, seldom encountered, may call for 
making drills of special proportions—to be noted later. 
But the drill illustrated is best for all-round use; that 
is, it will cut true holes faster and straighter, keep 
sharp longer, and has more strength to resist break- 
age, than drills of other proportioning. 

In Fig. 3, A shows the blade edgewise; B, sidewise; 
C, endwise; D, E and F are views sidewise, D and E 
showing the two extremes of- incorrect angles of lips; 
and F showing lips at the correct angle to each other. 

While measurements could be shown in drawings, and 
transferred by instruments to a drill being made, it is 
thought better just to get the correct form fixed well 
in mind, and follow this while working. This saves 
time, and one should learn to make drills quickly. The 
only place where measurement need be made is from 
a to a’ on B, Fig. 3, which governs the diameter of 
hole produced by the drill. Ability to work “by eye” 
can be developed highly by most persons, and where- 
ever it is applicable it is a great time-saver. It is the 
mark of the creative artist, rather than the copyist or 
mechanic. The artist can measure when necessary, but 
the copyist can do nothing else. A high example of 
working by eye is the lapidist who gives final perfect 
form to the finest diamonds, who judges his work by 
eye and executes it by skill of hand. Inferior dia- 
monds are shaped by more mechanical means. But it 
takes the artist to do the great work. 

A good average length for a drill blade is represented 
by the lines b, b’ and B, Fig. 3. This if made longer 
would be not only of no practical advantage, but labor 
and time would be wasted in so making it. The spaces 
seen between these lines and the sides of the drill blade 
-—that is, the gradual reduction of the blade’s width 
from the lips toward the shoulder, is for clearance to 
prevent binding and breaking of the working drill in 
the hole. This taper should not be excessive, because 
that would weaken the drill, and the extra labor in. turn- 
ing it would be wasted. Most of the ready-made drills 
on the market have far too much of this clearance-taper. 
They break easily, and their diameters are reduced ex- 
cessively by sharpening them. ; 

Let us now consider the angles at which the lips of.a 
drill should stand to each other. This is illustrated in 
Fig. 3 at D, E and F. hieall 

The correct angle for lips is shown at F. This. is 
seen to have its angularity just between that of D and 
E; and D and E show the two extremes of incorrect 
angles. D has not sufficient “point” to guide and keep 
the drill centered as it advances in the hole being drilled. 
The tendency of this form of point is to wander around 
in a little circle, drilling a hole deviating gradually out 
of a straight line, and the hole will also be made in- 
definitely larger than the diameter of the drill blade. 
The drill E will keep well centered; but its lips are 
unnecessarily long, requiring excessive force to press 
them into action, wasting effort and making the drill 
more apt to break. The drill F, with its angularity just 
between that of D and E, has the shortest possible lips 
that will at the same time provide a good guiding point, 
and is therefore of the maximum efficiency in its action. 

[ Editor’s Note: This subject will be concluded in the 
next issue, with directions for making flat drills.] 























WORKSOP WOMES € QUIETRITIES 


AKING RIVETS—Lately I have been having to 
make up a large number of small headed rivets 
for some special work. In sawing these pieces off of the 
brass rod in my lathe, I have so often been bothered by 
the piece flying off at the last cut, and getting lost, wast- 
ing time then in hunting for it, that it occurred to me 
to write to “Workshop Notes” to ask if there might be 
some little trick that would prevent this? I had the same 
trouble in cutting-off in turning watch parts; but didn’t 
think much about it until this job came along, when it 
happened so much oftener that it seemed worth while to 
inquire about it. (Question No. 5205.) R. W. L. 


Answer—Yes, there is a way to avoid pieces flying 
and getting lost when cutting-off in the lathe. It was 
discovered accidentally, while watching a left-handed 
workman doing this kind of work. Naturally he held his 
saw in his left hand. As about the last cut was being 
taken, he just as naturally took hold of the piece being 
cut, with thumb and forefinger of his right hand—so 
had it held as the piece separated from the rod in the 
chuck, with no chance of its flying away and getting 
lost. This happened in a watchmaking school; it oc- 
curred to the instructor who noticed it, that he “had 
something” there; and this method has been recom- 
mended to other students since. One may decide for him- 
self, of course, whether it is more unhandy to use a saw 
in the left hand for a few final strokes, than to reach 
around with the left hand to grasp the severed piece; 
but we believe most persons will, upon trying it, find 
that using the saw left-handed is more convenient, espe- 
cially when a large number of pieces must be cut. 


7 ERGE-ESCAPEMENT—I was told that there is 

a way of telling whether an old watch was made 
in England or in Switzerland, by the design of the bal- 
ance cock. If this is so, it would come in useful where 
old watches do not have makers’ addresses engraved on 
them. Please explain. (Question No. 5206.) R. G. W. 


Answer—wWhat you were told is true, as applied to 
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watches made during the period of the verge-escape- 
ment. The difference between typical English, and 
Swiss, French, or other watches made in continental 
Europe during the verge-escapement period, is that the 
English watches had the upper balance pivot bearing 
held in a cock; while the others used for this, a bridge. 
The cock was fastened to the upper plate by a screw 
passing through a base at one point; the bridge, by 
screws at two opposite points. There were very few 
exceptions to this. 


UARTER-SCREWS—What is meant by “quarter- 
screws” in a watch balance? (Question No. 5207.) 
R. L. S. 


Answer—The two types of screws in balance rims 
are: (1) Those used for adjusting to heat and cold, 
which are always screwed in until the head remains 
against the rim; and (2) those used for regulating, in 
which the head is not against the rim. When there are 
two of the latter, they are located at the ends of balance 
arms. When four of these timing screws are used, the 
extra two are set half way between the others, one 
quarter-circle from them, hence “quarter” screws. 


RILLING GLASS—I am making up a clock for 

advertising purposes, which is to have a glass dial 
through which the movement can be seen; parts of the 
clock plate will be sawed out, to show the wheel-work 
and escapement; so both this and striking mechanism 
can be seen through the glass dial. Now I am faced by 
the problem of how to make holes through the glass dial, 
for hand-arbor and winding squares. I don’t wish to 
go to the expense of a diamond-drill. Is there any other 
way this can be done? (Question No. 5208.) E. A. P. Co. 


Answer—Holes may be easily drilled through glass, 
with a hard steel pyramid-shaped drill, kept wet with 
turpentine. A convenient way is to take a round file of 
diameter about the size the holes are to be; grind on 
its end four flat faces meeting at a point. Wet the point 
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well with turpentine; press it on the spot for the center 
of the hole; turn the file with the fingers until the point 
has entered the glass sufficiently to keep in place; then 
rotate the file by rolling it between the palms of the 
hands, in alternate directions. This will drill a hole 
quite rapidly. After the drill-point has emerged from 
the bottom of the hole, but before the entire diameter 
comes through, turn the glass upside down, and finish 
the hole from that side; otherwise there is danger of 
cracking the glass. If any of the holes have to be larger 
than the drilling makes them, they may be enlarged by 
using a round file well wet with turpentine, in the same 
way as you would file a hole in metal. 


URORA WATCH—Am having trouble finding 
N where to get parts for a watch that a customer is 
anxious to get running again. It was his grandfather’s, 
and he says money is no object if I can do the job. 
It is 18 size, 15 jewels, engraved Aurora Watch Co., 
Aurora, Ill. But I sent to five material houses and none 
of them have what is needed; yet some make great 
claims for having everything the watchmaker needs. 
The question is, who can make good on this? (Ques- 
tion No. 5209.) E. S. M. Co. 


Answer—Our leading material dealers give really 
excellent service; but it is not fair to expect them to 
have in stock parts for all the watches ever made. There 
have been watch factories that had brief careers, mar- 
keting comparatively few watches, and that have gone 
out of business many years ago. This is true of the 
Aurora Watch Co. After demand ceases for material 
for such watches, dealers naturally do not continue to 
keep what has become dead stock. Then when a job 
turns up like yours, any parts needed have to be made 
for it. Such jobs are a good opportunity for a watch- 
maker who has the ability to make the parts; as you 
say, the customer is willing to pay any price asked. Not 
only this; but whoever can give the service desired will 
profit by gaining reputation as well. There are, of 
course, many watchmakers who can make most of the 
parts for any watch. Some of these are in business as 
trade repairers. Addresses of such shops may be had 
from the classified advertising columns of Tue JEWELERS’ 
CircuLaR-KEysTone. 


ONVERTIBLE CASE—We have in our shop for 
repairs, an old English watch with a case of pecu- 
liar construction. It is of 18k gold, very heavy; it 
weighs about three ounces. There are two cases; the 
inner one fits closely into the outer one, is, of course, 
smaller in diameter, and forms an open-face watch. This 
can be turned around in the outer case, which then be- 
comes a large hunting-case watch. Was this meant to 
be interchangeable from a ladies’ watch to a men’s 
watch? Is it vaulable—that is, would it be one that 
some collector would pay a high price for? How old 
is it? (Question No. 5210.) R. M. 


ANSWER—The watch described was meant for use 
interchangeably from open-face to hunting-case form, 
for men’s use; not from ladies’ to men’s use. This type 
of casing was somewhat in vogue approximately between 
about 1840 and 1860, judging this by specimens of 
known dates of origin. This is as closely as we can 
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come to judging the age of your watch, unless there are 
hall-marks stamped inside the case. These would be in 
the form of animals, anchor, castle, initial letters on 
shields of various forms, etc. If you find such marks in 
the case, press hot sealing wax into them and send us 
the impressions. These would tell the exact year when 
the piece was made. As to the value of the watch, 
this would depend largely upon what kind of a move- 
ment there is in the case. We could tell you something 
about this if you would write us a full technical descrip- 
tion of the movement; sketches or photographs would 
help make this clear. We should know what type 
escapement there is; whether there are any unusual fea- 
tures in the other mechanism; what grade workmanship 
is in the watch; its present condition; the maker’s name, 
etc. The answers to these questions would indicate 
whether the entire watch might be worth any more than 
the value of the gold in the cases. In any case, the 
latter would be considerable, in this unusually heavy case. 


TRING NECKLACE—What is the rule to follow 

in spacing the distance between strands in a three- 
strand bead necklace, when we have a job of restring- 
ing one of these? (Question No. 5211.) P. B. C. 


ANSWER—We should say that the rule to follow is 
not one expressed in inches or millimeters, but rather in 
terms of good taste—whatever would look best in the 
complete necklace. This may be your own taste, or that 
of the customer. If conditions are such that the cus- 
tomer cannot be consulted, you might try different spac- 
ings, perhaps trying the necklace on someone else or 
on yourself, looking in a mirror to judge the effects. 
In general the larger the beads, or the longer the neck- 
lace, the greater should be the spaces. In a job like 
this, there is an opportunity sometimes to give extra 
satisfaction to the customer by offering to let her own 
taste decide the spacing of the strands. Let her try on 
the necklace, and see several different spacings while 
looking in a mirror, until she decides what she likes best. 
While doing this, tie the upper ends of the strands 
temporarily, until a decision is made. Then, of course, 
take off or add beads at the tops of the strands, to fill 
them up at the lengths found to look best. 


IAMOND “POINTS”—How many points should 

a diamond have to be considered good? I have 
heard this stated to be 58. (Question No. 5212.) 
W. mF, 


Answer—Probably you are confusing two terms 
used concerning diamonds—facets, and the decimal 
“point” used in the metric measurement of the weights 
of diamonds. Facets are the flat surfaces ground and 
polished on diamonds, to bring out fully the prismatic 
play of colors to which the diamond owes its beauty. 
There are 58 facets on the standard type of diamond 
with a round form at its greatest diameter; this is called 
the “brilliant” cut. But the “points” you mention, when 
used in connection with diamonds, are hundredths of a 
carat in metric weight. For example, what is sometimes 
called a “fifty point” diamond, is one weighing .50 
carat; that is, fifty one-hundredths carat, or one-half 
carat. This expression perhaps came into use from stat- 
ing, say, 1.50 carats, as “one, point-fifty” carats. 
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words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
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Jewelers’ Circular-Keystone 
239 W. 39th St., New York 


Situations Wanted. 


Under this heading, 75c. for first 25 
words, Se. for each additional word: 
minimum charge, 75c. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 92 Nassau St., Cort. 
7392, New York. 





WATCHMAKER, five years’ experience ; 
age 33; references; salary secondary. 
Ben Sherman, 2016 Marmion Ave., 
Bronx, N. Y. 


SALESMAN desires connection; any ter- 
ritory; no side lines; 18 years’ experi- 
ence and following; manufacturer with 
competitive line will find me a producer. 
Address ‘“A., 1011,” care Jewelers’ Cir- 
cular-Keystone. 


YOUNG MAN, 21, good on antique anq 
French clocks, desires to learn more of 
watch repairing; can staff, clean, etc. . 
two years’ experience; New York City 
vicinity ; references. Address “K., 964% 
care Jewelers’ Circular-Keystone. . 





EXCEPTIONALLY fine mechanic wishes 
position as watchmaker; small brace- 
lets a specialty; presentable and ca- 
pable; South preferred. Address “A., 
968,”’ care Jewelers’ Circular-Keystone. 





EXPERT WATCHMAKER on small 
Swiss watches, man with exceptional 
references; front bench experience; can 
engrave. Address “V., 749,” care Jewel- 
ers’ Circular-Keystone. 





FRONT WATCHMAKER, fine workman- 
ship, all sizes; good appearance, sales- 
man; near New York City or vicinity; 
salary or commission basis. MacHalley, 
147 W. 90th St., New York. 





WATCHMAKER, 25 years’ experience, 
expert on wrist watches, clocks; com- 
mission or salary; Middle West pre- 
ferred. Joe Nicolaci, 716 S. 38rd, Al- 
buquerque, N. Mexico. 





OKLAHOMA watchmaker, jeweler, en- 
graver wants position in extreme South- 
west; best references; 25 years’ ex- 
perience. Address ‘“‘A., 893,’ care Jewel- 
ers’ Circular-Keystone. 





SALESMAN, interested in representing a 
manufacturer of a general line of pop- 
ular priced jewelry; Metropolitan and 
surrounding area desired. Address “E., 
996,” care Jewelers’ Circular-Keystone. 





CREDIT INTERVIEWER for better class 
store; expert sales closer: thorough 
knowledge jewelry and associated lines; 
truly a valuable man. Address “B., 
994,” care Jewelers’ Circular-Keystone. 





MANAGER-BUYER; credit jewelry 
store; young man of good presence, 
strong salesman, diversified experience ; 
will locate anywhere; Address “L., 
1005,” care Jewelers’ Circular-Keystone. 





FIRST CLASS WATCHMAKER, jewelry 
and optical repairman, some engraving 
and stone setting; 33 years old; mar- 
ried and have a family. Address “P., 
1008,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, 10 years’ experience, 
light jewelry repairing, ring sizing, 
plain engraving, desires steady job in 
South; age 30; married. Address “B., 
945,” care Jewelers’ Circular-Keystone. 





SALESMAN, experienced Middle West 
territory past 10 years, desires silver- 
ware line; drawing account against 
commission. Address “W., 942,” care 
Jewelers’ Circular-Keystone. 





SALESMAN, experienced Middle West 
territory past 10 years, desires watch 
or jewelry line; drawing account 
against commission. Address ‘‘T., 941,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, exceptional ability, com- 
plete management cash or credit store; 
excellent reference. Address “F.. 990,” 
care Jewelers’ Circular-Keystone. 





YOUNG MAN, watchmaker, clock re- 
pairer, desires position; single; experi- 
enced; references. Address ‘‘C., 983,” 
care Jewelers’ Circular-Keystone. 





MANUFACTURING jeweler, engraver 
and diamond setter; first class refer- 
ences. Address “A., 982,” care Jewel- 
ers’ Circular-Keystone. 





COMBINATION MAN; Al watchmaker, 
jeweler, repairer, diamond setter, clock- 
maker, engraver; own tools; salary $50 
weekly. Address “G., 991,” care Jewel- 
ers’ Circular-Keystone. 





EXPERT watchmaker, age 32, experi- 
enced baguettes to railroads; go any- 
where; references; salary $25. <Ad- 
dress “F., 989,” care Jewelers’ Cir- 
cular-Keystone. 





EXPERT Swiss and American watch- 
maker, age 40, more than 20 years’ 
experience on high grade work; ca- 
pable assuming charge watch depart- 
ment; good references. Address “P., 
975,” care Jewelers’ Circular-Keystone. 





FULLY EQUIPFED to assume complete 
charge and operate successfully a mod- 
ern credit store, a recognized young 
man of outstanding ability, awaits your 
reply to this ‘ad’. Address “M., 972,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, capable, experienced on 
baguettes, railroad work; young, good 
appearance; can sell repairs, light jew- 
elry repairing; permanent connection; 
married. Address “E., 987,” care Jew- 
elers’ Circular-Keystone. 


WATCHES ; experienced 15 years’ buying 
and selling, seeks contacting responsible 
firm executive capacity; now American 
representative Swiss firm, seeks larger 
field. Address “D., 895,’ care Jewelers’ 
Circular-Keystone. 





PAWNBROKING clerk, salesman and 
stockkeeper desires connection; can 
furnish best New York references; al] 
around man and willing worker. Ad. 
dress “F., 909,’’ care Jewelers’ Circular- 
Keystone. 





SALESMAN, Dallas headquarters, pro- 
ducer, desires connection, watches, 
jewelry or kindred line; 15 years’ fol- 
lowing; Southern States; highest ref- 
erences. Phillips, 1018 Liberty Bank 
Bldg., Dallas, Texas. 





SALESMAN, all around man; windows, 
advertising, promotions; nine years’ ex- 
perience; young; at present connected 
with big chain, desires change. Address 
i 900,” care Jewelers’ Circular-Key- 
stone. 





CERTIFIED watchmaker, good mechanic, 
young, married; eight years’ store and 
factory experience, desires permanent 
position in first class store where good 
work is appreciated. Address ‘“‘V., 979,” 
care Jewelers’ Circular-Keystone. 





EXPERT watchmaker, good salesman; a 
jewelry store man with long experience 
wants position at Summer resort for 
the season; mountains or Atlantic 
Coast preferred. Address “D., 913,” 
care Jewelers’ Circular-Keystone. 





DESIGNER and modeler with the silver 
industry 25 years; a practical experi- 
ence augmented by factory knowledge 
and sales contact; an interview will be 
appreciated. Address “C., 912,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, jeweler and engraver, 
12 years’ experience, Bradley trained, 
desires permanent connection with 
first class concern; married, age 31; 
reliable; salary $40. Address “G., 953,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, experienced, good on 
bracelets, railroad; full charge watch 
department; good plain engraving; 
clocks; light jewelry; registered on- 
tometrist ; tools; reference. Daniels, 52 
Pine, Stoneham, Mass. 





ENGLISH-AMERICAN watchmaker, 27 
years’ experience on baguettes, railroad, 
split seconds and repeaters; compli- 
cated clock work; plain engraving; 
complete tools. Richard, 542 Wabash, 
Atlanta, Ga. 





MASTER SALESMAN; open for posi- 
tion in active credit store; a record 
breaker on diamonds and _ watches; 
highest unsolicited references. Address 
“A., 944,” care Jewelers’ Circular-Key- 
stone. 





MANAGER. buyer, salesman, over 15 
years’ experience fine jewelry, silver, 
antiques, sales promotion, advertising ; 
traveled abroad; will go anywhere; ex- 
cellent references. Address “Y., 943,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, young, marrieid; five 
years’ experience, Elgin training; will- 
ing to go anywhere, in reliable store; 
capable store management and light 
jewelry repairing. Address “S., 939,” 
care Jewelers’ Circular-Keystone. 








YOUNG MAN, 24, Christian, college, in- 
telligent, aggressive, personable, two 
years’ watch apprentice; retail jewelry 
sales experience; moderate salary to 
start. Address “H., 992,” care Jewel- 
ers’ Circular-Keystone. 





WATCHMAKER, | school trained, i1 
years’ experience all size watches, 
clocks, light jewelry repairer, plain en- 
graver; reliable; prefer the West. Ad- 
dress “J., 957,” care Jewelers’ Circular- 
Keystone. 
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Is Your Name on This List? 


HE effort of the Jewelry Industry Publicity Board 

to secure funds for a sustained and intensive pub- 
licity campaign to increase the sale of jewelry store 
merchandise has gotten off to a good start, but it is 
only a start and is still far short of the goal. 

It is hoped that the full quota can be raised within 
the next 60 days—a goal which should be easily 
achieved if the thousands of firms in the jewelry indus- 
try who will benefit by what the Publicity Board is 
doing will each contribute their fair share toward the 


effect, be it large or small. 


Below is the list of all donors to the fund whose 


in May. 


subscriptions have been received up to the last week 


The name of every firm in the jewelry industry 
should be on this list when the campaign ends. If yours 
is not there now, mail your subscription at once to the 
Treasurer of the Jewelry Industry Publicity Board at 
22 W. 48th St., New York, N. Y. 

Don’t hesitate because of the fact that you may not 
feel you can afford more than a few dollars. Ten dol- 


lars from the small firm will mean just as much as $100 


from the large one, but whether your contribution is 


large or small, send it today. 


MANUFACTURERS AND WHOLESALERS 


LONDON, ENGLAND—De Beers Consolidated Mines, 
Ltd.; Diamond Corp., Ltd. 

CoNNBOTICUT—Waterbury, American Brass Co. 

Guoraia—Atlanta, Ewing Bros., Inc. 

ILLINOIS—Chicago, The Ball Co., Juergens & An- 
derson Co.; Manhelmer Watch Co.; J. Milhening, 
Inc. Plgin, Elgin National Watch Co. 

INDIANA—Indianapolis, Baldwin-Miller Co.; Bardach 
& Gran; man & Co., Inc 

KBENTUCKY—Louisville, , Jewelry Co 

—— Samuel Kirk & Son; The 
Stieff 

MASSACHUSETTS — Attleboro, Associated Attleboro 
Mfrs., Inc.; Attleboro Refining Co. ; Richards 
Co., Inc.; Ripley & Gowen Co., Inc.; Mason Box Co.; 
Swank Products, Inc. Boston, I. Albert’s Sons; Nor- 
ling & Bloom Co.; E. H. Saxton Co. No. Attleboro, 
H. F. Barrows Co.; Cheever, Tweedy & Co.; Evans 
Case Co.; General Chain Co.; The Hudson > on ANC. § 
LeStage Mfg. Co.; A. L. Lindroth Co.; L. 8. Peter- 
son Co.; The White Mfg. Co. Plainville, Plainville 
Stock Co. ; Whiting” & Davis Co. Taunton, Taunton 
Pearl Works, Inc. Waltham, Waltham Watch Co. 

MIssouRI—Kansas City, Edwards, Ludwig, Fuller 

. Co.; C. A. Kiger Co., Inc.; Meyer Jewelry Co. ; 
Woodstock-Hoefer Watch & Jly. Co. St. Louis, 
Eisenstadt Mfg. Co. 

NEBRASKA—Lincoln, J. L. Teeters & Co. 

NEw JERsEY—Newark, Carrington Co., Inc.; F. & 
F. Fe’ger, Inc.; Garrigus & Co., Inc.; Jabel Ring Mfg. 
Co.; Krementz & Co.; Shiman Mfg. Co., Ine. 

New York—Buffalo, Star Ring Mfg. Co. New 
York Otty, Aisenstein-Woronock & Sons, Inc.; Amber 
Mines, Inc.; American Gem & Pearl Co.; Avvocato 


CanaDAa—Toronto, J. W. Johnson, Ltd. 

ALA8KA—Ketchikan, Pruell’s Gift Shop. 

ALABAMA— Birmingham, Bromberg & Co. 

ARIZONA—Ploeniz, Arizona R.J.A. 

CALIFORNIA—-Huntington Park, C. A. Dayton. Los 
Angeles, Slavick Jly. Co. Ontario, Edgar Wight. Pasa- 
dena, J. Herbert Hall Co. Long Beach, C. C. Lewis 
Jy. Co. Vallejo, Meyer Jly, Co. Fresnu, Niel Niel- 


 OoLoRaDo—Deneer, Syman Bros. Jly. Co. 

Con NBOTICUT—Hartford, Henry Kohn & Sons, Inc. 
New Britain, M. C. Le Witt. 

DISTRICT OF conseaana- Washingt, A. Kahn, Ine. 

GborGIA—Atlanta, John W. Boone; Holzman’s, Ine. ; 


Maier & Berkele, Inc.; Schneider ’& Son. Augusta, 
Wm. Schweigert & Co. 
IpDAHO—Lewiston, Marion L. Haines. 
ILLINOIS—Alton, Louis Brandenberger; E. H. 


Gou'dings Sons Co. Belleville, Knapp Jly. Co. Chicago, 
soees- Gorham. EH. St. Lowis, Zerweck Jly. Co. 
Moline, C. I. Josephson Jlrs. 
INDIANA—Ft, Wayne, Robert Koerber, Inc. 
Iowa—Ames, L. C. Tallman. Cedar Rapids, Boy- 
son Jly. Co., Ine. Des Moines, S. Joseph Sons, Inc. 
Sioug City, Thorpe & Co. Sumner, F. Ray Robinson. 
KANSAS—Fort Scott, D. Prager & Sons. Junction 
oe W. G. Glick. Kansas City, Helzberg’s Diamond 
Dp 


LOUISIANA—New Orleans, Housmann, Ine.; White 
Bros. Co. 

MAINE—Portland, J. A. Merrill & Co. Saco, Mrs. 
Inez Twambley. 

MARYLAND—Baltimore, Samuel Kirk & Son; Lakein 
Jy. Co.; H. J. Schwarz Co. aston, E. D. Sturmer. 

MASSAOHUSBETe— Boston, Frederick T. Widmer. 
Fitchburg, 8. M. Nathan, 

MICHIGAN—Detroit, Wright Kay & Co.; Retail 
Jewelers Research Group. 

MINNESOTA—Duluth, Bagley & Co., Inc. Hibbing, 








& Tuch; John R. Bares Co.; Bayardi Bros., Inc. ; 
R. Benedict & Sons, Inc.; pberenson & Urbach, 
Inc.; Joseph Blank; Charles Braunstein, Inc.; Jo- 
seph B. Brenauer; Bergman, Van Straten & Green- 
berg; M. Chalom; Aby Cohen; Sigmund Cohn; Chas. 
H. Conant & Bro.; Cooper & Brase; Corbett & 
Bertolone; Cromur, Inc.; §. Dave, Magan & #ro.; 
De Frece Watch Co., Inc.; B. D'Elia & Son, Inc.; 
Dreher Bros. & Wider; James A. Drilling Co.; 
Walter Eitelbaech & Co.; A. Espositor ; Franklin, Jules, 
Inc.; Gem & Pearl Dealers Assn. ; ; F. & L. Gentile; 
Goodfriend Bros., Inc.; Sol Gordon; Jean R. Gray, 
Inc.; P. Irving Grinberg; H. S. Import Co.; Handy 
& Harman, Inc.; Heller-Hope Co.; Henry E. Hoff- 
man; Kastenhuber & Lehrfeld; Katz & Ogush; G. 
Keller; Arthur H. Kirkpatrick; Kittay & Blitz; 
Kramer & Ball; Jerome R. Klarsfeld; John R. Lamont 
Son, Inc.; Bernard Landau; Edward Lembeck & Bros. ; 
Christie Leys & Co., Inc.; C. Frederick Loch, Inc. ; 
Lieberman-Bienenfeld, Inc.; Anthony Mastaloni; May- 
baum Bros.; Hugo Mayer Co., Inec.; J. Mehrlust; 
D. M. Michel; Miller & Veit; A. Mnuchin; Movado 
Watch Agency, Inc.; Edward H. Muhfe!d, Inc. ; 
Nathan & Co., Inc.; Ollendorff Watch Co.. Inc.; 
Papazian Bros., Inc.; Albert Ramsey & Ce., Inc.; 
Julius Raunheim, Inc.; Jerome Richheimer; Robinson 
& Sverdlik; Herbert Rosenberg; Joseph Rosenberg; 
Scherer; Wm. Schmidt, Inc.; M. S. Sater; 
Chas. W. Sommer & Bro.; Edward Starke; Superior 
Gem Co.; Tavannes of America; Maurice Tishman, 
Inc.; Treibs Brothers; Trifari, Krussman & Fishel; 
George Ullman; Harry Winston, Inc.; J. R. Wood & 


Sons, Ine.; Roger Wurmser; Leo. Wolleman; Lucian 
M. Zell 

RETAIL JEWELERS 
Geary Jiy. Co. Minneapolis, J. B. Hudson Co.; 8S. 
Jacobs Co. 


MIssourI—Jefferson City, Phil A. Dallmeyer; Porth’s 
Jly. Store. Joplin, H. G. Butterfield. Kansas City, 
A. Diamant Jly. Co.; Jaccard Jly Corp. ; Missouri A 
Assn.; Emery, Bird. Thayer Co.; Goidman Jly Co.; 
Gray ‘Jewelry Co.; Mace’s “Inc. ; ‘A. Robinson Jewelry 
Co. Mewico, Pilcher Jiy. Co. St. Louis, Don Jly Co.; 
Drosten Jly Co.; Hetfen-Neuhoff Jly. Co.; Hess & ul- 
bertson Jly. Co.; Henry A. Koke Jly. & Opt. Co.; 
Kroner’s Jewelry Store; Mermod, Jaccard, King Jly. Co. ; 
Nick] & Sons Jly. Co., Smith Jly. Co. ‘Trenton, W. E. 
Pennell Jly Co. 

MONTANA-—Great Falls, Carl E. Steller. 

e NEBRASKA—Omaha, T. L. Combs & Son; C. B. Brown 
) 

NevaDA—Reno, R. Herz & Bro., Inc. 

New HAMPSHIRE — Hanover, Coburn’s. 
Renrie & Kassner. 

New Jersey—Morristown, Louis Haimann. Red 
Bank, Reussilles’. Ridgewood, New Jersey R. J. Assn. 

NEw York—Albany, Marsten & Seaman. Bingham- 
ton, Darrmw Davis, Inc. Brooklyn, M. G. Peters & Bros. 
Buffalo, Har'‘ow K. Hammond. _ Clifton Springs, Boss- 
hart & Morphy Hoostck Falis, J. H. McEachron. Jack- 
son Heights, Glen G. Benton. Kingston, Safford & 
Scudder. New Yor: City, A.N.RJ.A.; Black, Starr & 
Frost-Gorham Ine.; Edmond E. Frisch; Marcus & Co. ; 
Warren D. Perry Inc ; Tiffany & Co.; Udall & Ballou. 
Oneonta, Russell E. Brigham. Rochester, E. J. Scheer, 
Inc. Utica, Frederic W. Roedel; W. B. Wilcox. 
Newburgh, Newburgh R. J. Assn. 

NortH CAROLINA—ASheville, Carpenter-Matthew. 
Burlington, C. F. Neese. Durham, Jones & Frasier Co. 
Elizabeth City, Louis ee Raleigh, Neiman’s Inc. 

OHIO—Oincinnati, sj sring Andrews Co.; The 
Frank Herschede Co. by BS Ball, Webb & Co. 
Columbus, M. 1D. Hohenstine. Parma, W. A. Ritzi. 
Totedo, Armstren; “Yatch & Diamond Co. Wooster, 
Shibley & Hudson. 


Laconia, 








New Jersky—Newark, Baker & Co., Inc. 

OHnIO—Cincinnati, Gerwe-Frohman Co.; Gruen Watch 
Co.; Oskamp Nolting Co. Cleveland, H. W. Burdick 
Co., Inc.; J. H. Gross & Co. 

OREGON—Portland, Butterfield Bros. 

PENNSYLVANIA—Laneaster, Hamilton Watch Co. 
Philadelphia, Jos. B. Bechtel Co., Inc.; H. O. Hurl- 
burt & Sons; Samuel Lashof, Inc. ; House of Milner; 
Louis Sickles. 

RHODE IsLaNnD—Pawtucket, Geo. H. Fuller & Son 
Co. Providence, A. & Z. Chain Co.; John F. Allen 
& Son, Inc.; Aibert Mfg. Co.; E. H. Ashley & ae 
B. A. Ballou & Co.; Brier Manufacturing Co.; C. & 
G. Mfg. Co.; W. R. Cobb Co.; ; Dolan & Bullock; 
Conley & Straight, Inc.; Dunn Brothers; Felch & Co. ; 
J. M. Fraser & Co.; Fulford Mfg. Co.; Genser Mfg. 
Co.: Wm. C. Greene Co.; R. L. Griffith & Son; 
The os Co. ; a & Otis, Inc.; Leonard Levin 
Co. & T. W. Lind Co. ; ; Edward B. 
McAlpine; Thomas MeGrath, Inc.; Manchester Silver; 
The Manufacturing Jeweler; Adolf Meller Co.; Metal 
Finding Mfrs. Assn.; A. Micallef & Co.; M 
Products Co., Inc.; Frank Morrow Co., Inc.; New 
England Mfg. & Silversmiths Assn.; Pease & Curren ; 
Providence Art Metal Co.; R. I. Manufacturing Co. ; 
Sammartino Bros. Co. ; Samsan Company; C. E. Shep- 
ard; Si:verman Bros.; Louis Stern Co.; Paul Stierle 
€o, Ine.; Troob & Degnan; Universal Chain Co.; 
W. & H. Jewelry Co., Inc.; Albert Walker Co.; 
D. M. Watkins Co.; J. J. White Mfg. Co. 

Texas—Dallas, Shuttles Bros. & Lewis; Tynes- 
Price & Co. 

Vircinta—Roanoke, Fisher’s Supply House. 


OKLAHOMA—Dunean, H. L. Clayton. Oklahoma 
City, B. C. Clark Jly Co. ‘Sayre, F. W. Ho:mes 
Oklahoma City, Jeff W. Beaty. 

OREGON—Oregon City, Burmeister & Anderson. 
Portland, F. A. Heitkemper, Ine. Toledo, Miller Bros. 

PENNSYLVANIA — Philadelphia, Bailey, Banks & 
Biddle Co. Pittsburgh, Hardy & Hayes Co. Reading, 
Wm. H. Driller. 

RHODE IsLAND—Providence, Tilden-Thurber Corp. 

SOUTH Canee tea Cochran Jly. Co. Col- 
umbia, 8. Carolina 

SoutTH DaKkotTa—Rapid City, Z- x. Levinson. 

TBN NESSRE— Franklin—C. C. 

Texas—Dallas, Arthur A. Som on: ; Texas R. J. 
Assn. Beaumont, Gem Jewelry Co. Bryan, Sanky Parks. 
Corpus Christi, Turner Bros. Lubbock, Anderson Bros. 
Port Arthur, Gem Jewelry Co. San Antonio, MeNeel 
Jewelry Co. Sequin, H. Krezdorn & Son. Sherman, 
Melrose Tappan. Victoria, Bill Barnes. Waco, Arm- 
strong Jewelers. 

VERMONT—Brattleboro, Vaughn & Burnett, Ine. 

VirGcInia—Charlottesville, Keller & George. Cul- 
pepper, C. Roy Jones. Gate Ci ‘ounts ‘ 
Lexington, Hamric & Smith. Newport News, Barelay & 
Sons. Roanoke, Moose & Bent. Staunton, H. L. Lang 
& Co. Waynesboro, Virginia R. J. Assn. 

WASHINGTON—Bremerton, Jorgen Nelson. Colfer, 
O. C. Glaser. Olympia, Talcott Bros. Seattle, Benton 
Bros.; Gus Cae: Ben Bridge; Burnett wt Hardy’s. 
Spokane, Ine.; Glascock & * Milberg : 
M. & M. fF eS Sartori’s. Tacoma, Burnett & Sons; 
Mierow’s Inc. Walla Walla, Glimme & Cundiff. 

WISCONSIN — Antigo, John H. Dabel. Appleton, 
Pitz & Treiber. Kenosha, Thomas J. Dale; C. 8. 
Hubbard. La Crosse, Ra!ph — Madison, 
0. M. Nelson & , Inc.; Wm. Wellentin & Son. 
Manitowoc, J. A. Rummele Co., Inc. Milwaukee, 

Esser Co.; Alf. W. Fuchs, Ine.; Mae Jewelers, Ine. ; 
Rank & Motteram ; Stark & Knobla ; ay gs H. Stecher 
Co.. Neenah, A. Ww. Anderson ; Peter A. Haertl. 











YORK JEWELER 75 


York, Pa.—J. E. Green, watchmaker 
at 105 N. George St., on May 22, ob- 
served his 75th birthday anniversary. 
Despite his years Mr. Green still cares 
for many railroaders’ watches. He did 
his first repair job on his own watch, of 
which he was very proud. Discouraged 
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because the jeweler from whom he 
bought the watch could not keep it in 
running order he took it apart and dis- 
covered a tooth missing from a wheel. 


Kimberley and Durban, South Africa, 
were visited by Max H. Elbe, Niagara 
Falls, N. Y., jeweler, during his recent 
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40.000-mile cruise to South America and 
Africa on the Carinthia. Newspapers in 
the diamond district interviewed Mr. 
Elbe. 


J. B. Mullican, formerly of Donna, 
Tex., on May 15 opened a new, larger 
and finer jewelry store in Weslaco, Tex. 














200 at Washington R.J.A. 
Convention Name Friedlander 
President for Coming Year 


SpokaNE, Wasu. — Big, jovial Louis 
Friedlander, Seattle, was elected to take 
the reins from the retiring president, 
John Penn Fix, this city, at the 26th 
annual convention of the Washington 
R.J.A., held at the Davenport Hotel, 
here, April 23 to 25. 

Jewelers from Montana and Idaho, 
who had been invited to participate in 
the convention since they have no state 
organizations of their own, and wives and 
friends of the members, swelled the at- 
tendance to 200. 

M. M. Cohen, Spokane, became first 
vice-president, and L. H. Burnett, Ta- 
coma, second vice-president. S. O. 
Hawks, Yakima; Jerry Cundiff, Walla 
Walla, and Harry F. Arnold, of Seattle, 
were named to the board of directors 
and Dr. W. J. Hindley, Seattle, was re- 
tained as secretary-treasurer for his 17th 
consecutive term. Dr. Hindley, who is 
the only living mayor of this city, was 
complimented on his activity and marked 
interest in the welfare of the association 
and the trade. 

A resolution asking wholesalers to 
limit sales to established jewelry firms 
won out after the squelching of a pro- 
posed amendment that would have ex- 
cepted department stores. 

Two speakers urged jewelers to watch 
fashions more closely. Mr. Arnold 
stressed the importance of publicizing 
the place of jewelry in the modern style 
picture. Myrtle Gaylord advised the 
delegates to educate the public to desire 





and demand “real jewelry in preference 
to dime store junk.” 

Dr. D. C. Cowen, Spokane, a member 
of the state legislature, warned the jew- 





A. Mierow, who has been in the jewelry business 
in Tacoma, Wash., for half a century, shows the 
passport which will take him on a vacation trip 
to his native Carlsbad, Germany, to Simon 
Golub, Seattle jeweler, left, and to L. H. Burnett, 
Tacoma jeweler, at the Washington convention. 


elers to be on the alert for legislation 
which may affect their interests in a 
talk on “What a Legislator Thinks To- 
day.” On the same topic of legislation 
Simon Burnett, of Seattle, chairman of 
the legislative committee, told what had 
been done at the last legislative session 
and outlined a program for the future. 
C. Bert Clausin, Spokane wholesale jew- 
eler, talked on “Business Conditions as 
I Saw Them in My Recent Swing of the 
11 Western States.” “The Right and 
Wrong Way of Jewelry Appraisals” was 
discussed by M. M. Cohen, Spokane. 





LEO H. LUDWIG 
Kansas Crry, Mo.—Leo H. Ludwig, 
known to the trade throughout the coun- 
try as one of the leading material men, 
until his retirement about four years ago, 





when he started to travel in Florida, 
California and other parts of the coun- 
try, died on May 16. 

Mr. Ludwig, who was aged about 66 
began his career in Chicago as a boy, 
and worked for both Swartchild & Co, 
and Benj. Allen & Co. He next went 
with S. H. Clausin & Co., Minneapolis, 
and then came here to manage the ma- 
terial department for Edwards & Sloan 
Jewelry Co. He was with them and their 
successor, Edwards, Ludwig & Fuller 
Co., until the department was sold to the 
C. & E. Marshall Co., in 1930, with whom 
he remained until his retirement. 





OBITUARIES 


Nick T. Arnon, 65, Owensboro, Ky,, 
jeweler, died May 8. 

W. H. Hi, 75, Punxsutawney, Pa, 
jeweler, died May 5, from a heart attack, 

Doveras F. Metcuer, 55, Gering, 
Nebr., jeweler, died suddenly May 5, 
For many years he had been connected 
with the Byrne-Duff Jewelry Co., Omaha 
wholesalers. 

Percy CuHapman Woon, 40, partner of 
Harold P. Strand in Wood & Strand, 
retail jewelry business at Northampton, 
Mass., died May 4. He continued the 
business of his father who died in 1931, 

Cuarence E. Dantets, who was a 
jeweler in Rockland, Me., for 47 years, 
died April 29, the day before his 70th 
birthday. He was a former president 
of the Maine R.J.A. He opened a new 
store upon his return from a world tour 
in 1929. His widow and two sons, Lloyd 
E. Daniels, who was his associate in 
business, and Sherman E. Daniels, Ban- 
gor jeweler, survive. 





IRWIN GUARANTEES IMMEDIATE DELIVERY 
ON AMERICA’S GREATEST CAMERA VALUES! 


The Amazing New Irwin 


DUAL REFLEA 


Double Purpose CAMERA 
NEVER BEFORE HAS 

AN AMERICAN BUILT $ Ao }e) 
REFLEX TYPE CAMERA es 
BEEN PRICED SO LOW! yp P 





EVERY SCENE IS REFLECTED 
IN THE VIEW-FINDER IN THE 
SIZE OF THE FINAL PICTURE 


@ Matched 50mm Eyvar Lenses 

@ Takes Time and Instant Snaps 

@ Special Eye Level View-Finder 
for Speedy Candid shots 

@ 36” Shoulder Cord 

@ Tripod Provision 

@ Sturdy Construction 

@ Guaranteed | Year 

Also featured with F:7.7 Achro- 


matic Lenses with 4 Diaphragm 
Openings for $7.50 


Features 











IRWIN TRI-REFLEX FOCUSING ] 9% 
CAMERA WITH F:4.5 LENS 


IRWIN CAMERAS ARE PROFIT 
PROTECTED BECAUSE THEY ARE 


PRICE PROTECTED 














The Precision Built Irwin 


IMPERIAL 


16mm Automatic Magazine 
Loading Movie Camera 


With F:4.5 9 250 


Anastigmat Lens 


Has the Features of Movie 
Cameras Selling for Over 
$100.00 





bis dtd proenre | 
Irwin precision built 8 and {6mm pro- 
jectors will increase your sales because 
they offer finer performance at lower 
cost. Priced from $23.95. 





Send for complete dealer information on Irwin Candid, Candid Type, Reflex, Movie Cameras and Projectors. Our liberal dis- 


counts will interest you. 


IRWIN CORPORATION « 27 WEST 20th STREET, NEW YORK, N. Y. 
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NE of the talks at the convention of the Virginia 

and North Carolina jewelers in Winston-Salem last 
month, brought out a matter that should have the earnest 
consideration of jewelers not only in those states but 
throughout the country. 

It was pointed out that 40 or 50 years ago the com- 
petition which the jeweler had to meet was that of other 
jewelers—that beginning in the 1920’s, the jeweler’s 
severest competition for the public’s spendable income 
came from other industries such as the automobile and 
radio—but that today, the jeweler’s keenest competitor 
for the consumer’s dollar is the tax gatherer. 

It is axiomatic that the bigger the slice of national 
income taken by taxes, the less will be the amount which 
each citizen has to spend for his own personal wants. 
And because food, shelter and clothing must be bought, 
the shrinkage in spending power necessarily is felt most 
keenly by merchants in lines like jewelry, which are not 
sheer necessities of life. 

Today, taxes, national and local, direct and indirect, 
consume nearly one-third of the entire national income, 
which means that just that much less is available for the 
niceties of living, such as jewelry merchandise. 

Obviously the jeweler, whether singly or collectively, 
cannot compete with the tax gatherer in the way that he 
can with other jewelers or other industries, for the tax 
man has the first mortgage on all income even before 
it is received. 

Jewelers can, however, attack the problem by bring- 
ing all their influence to bear, both as businessmen and 
individual citizens, to reduce extravagant spending by 
state, local, and Federal governments, and to reduce the 
tax load which is exerting so repressive an effect upon 
business. 

Every elected public official, from United States 
senator to town councilman, is acutely sensitive to the 
vocalized demands of his constituents, and if the tens 
of thousands of men who derive their living from the 
jewelry industry will add their voices to the swelling 
chorus of protest against extravagant spending and tax- 
ation, they can make their influence deeply felt. 


K. LOUD, secretary-treasurer of the important 
e Detroit jewelry concern of Wright, Kay & Co., is 
really the author of this editorial. 
In a letter just received, he speaks of an article in 
the April, 1939, issue of the Consumers’ Research 
Bulletin in which this statement is made: 


“As manufacturers of sterling advertise, sterling can 
always be sold as bullion, but the manufacturers fail to 
state that as bullion it will bring only one-quarter of 
what it cost as silverware.” The bulletin goes on to 
claim that the difference is too much to charge for stamp- 


ing, designing, polishing and for advertising and selling, — 

Mr. Loud quite properly points out that if the value — 
of a product is to be judged by the scrap value of the ~ 
-material that goes into it, sterling silver, so far from being © 
open to criticism, should be rated pretty close to the — 


top of the scale. 

If we are to judge products by their junk value, what 
of the automobile costing $1,000 which contains perhaps 
a ton of metal worth about $15 or $20 as scrap? Or 
did anyone ever hear of the wool in a suit, that cost $50, 
being sold for $12.50 after five years’ wear? 

No one thinks of condemning those useful articles 
because of the fact that after a few years of service 
they are completely worn out, worthless for anything 


but junk, and that their junk value is worth only a tiny ~ 


fraction of their original cost. 

Yet a silver teaspoon, at the end of five years, not 
only has a scrap value far greater than those, or almost 
any other product, but is still as good as ever for another 
50 or 100 years of service. 

The Consumers’ Research Bulletin is decidedly bark- 
ing up the wrong tree. 


E thought the discussion of high-pressure and 

coercive soliciting of advertising in retail associa- 
tion programs had been closed, but such an especially 
flagrant case has just been called to our notice that we 
cannot refrain from one further comment. 

A manufacturer has sent us two letters from a retail 
jewelry association announcing that this group is going 
to have a dinner party and that they “must enlist the 
aid of good friends like yourself in the support of the 
very fine souvenir journal commemorating the affair.” 

The recipient of the letter is invited to contribute 
$50 for a page of advertising. The follow-up letter, 
mailed a few days later, warns him that one week later 
the list of advertisers will be submitted to the ‘“com- 
mittee of the whole, which comprises all of the larger 
retailers in the district,” and that the non-appearance 
of his name is likely to have a damaging effect upon 
his business. 

If the retail jewelers of any state or locality wish to 
get together with their friends and families for a dinner 
and social evening, that’s their own affair, but when they 
take to demanding that every time they feel like hav- 
ing a party, their sources of supply must pay for it, 
it is high time for somebody to call a halt. 


Tre Vo Gb 


Editor 





